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O FAR AS THE factory folk 
are concerned “Taps” is sound- 


ing as this is written, Friday 
night. The New York show is 
over for them and it’s homeward 
bound for the rear guard. Satur- 
day is left for the retailers. It’s 
been a great show, probably the 
best in years and certainly so in 
building up the confidence of 
manufacturers, dealers and sales- 
men in 1934. They leave, con- 
vinced that the spring selling sea- 
son that looms immediately ahead 
will be most unusual because of 
the dammed up retail demand 
occasioned by the industry as a 
whole being so late in getting 
into production. 
a cS oe 

IT’S BEEN YARS and yars 
since I have seen so much en- 
thusiasm generated by a national 
exhibition like this. The consum- 
ers have responded to the appeal 
of the new product in a way that 
has assured the retailers that the 
spring market is to be a lively 
one; sales managers express 
themselves as confident that the 
comeback of the industry is the 
real McCoy; the manufacturers 
themselves agree with the sales 
managers, so, taken by and large, 
we are shaking the dust of New 
York off our feet in a happy 
mood. 

* * @ 

THIS SHOW has been remark- 
able because of the sales promo- 
tion efforts of the factories. The 
displays in the Palace have been 
most colorful in the way of clever 
ideas to hold the attention of the 
public, but one of the most ad- 
vanced ideas I have run across 
has been the dealer show Hudson 
has been running at the Pennsyl- 
vania Hotel, which has attracted 
more than 1,000 of the Hudson 
dealers and possibly five times 
that number from the industry as 


a whole. 
* * a 


AT THE PENNSYLVANIA 
Hudson has taken a large ball- 
room in which has been installed 
a series of booths, each one 
manned to advise dealers on what 
Hudson does for its distributors 
and dealers in the way of handl- 
ing a service department, how to 
finance retail sales, what Hudson 
will do in an advertising way 
during the coming season, etc., 
etc. In fact it has been a train- 
ing school for dealers in how to 
operate their businesses. 

* * * 


OF COURSE back of it all, 
Hudson seeks to drive home what 
a valuable franchise it offers and 
from what I hear, the show has 
paid for itself ten times over in 
impressing its visitors. So good 
it has been that Bill James al- 
ready has made plans to repeat 
in Chicago at the Blackstone. 

* * * 


AT THE PIERCE ARROW 
luncheon the other day I sat next 
to Ab Jenkins, who has done so 
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Show Sets New Peaks 


Emphasis Shifted From 
Mechanical Points of New Commitments 
Cars to Comfort Features Please Chiefs 


Roosevelt Lauds 
Industry’s Help 


Toward Recovery 





New York, Jan. 12.—High rec- 
ognition and praise for the auto- 
motive industry were contained 
in a message of greeting sent by 
President Roosevelt and read by 
Alfred Reeves at the big National 
Automobile Chamber of Com- 
merce dinner Tuesday night in 
the Commodore Hotel grand ball- 
room. 

The message from the Presi- 
dent came as an unexpected fea- 
ture of the banquet. The reading 
of it followed the annual custom 
of President Alvan Macauley of 
the N. A. C. C. in proposing a 
toast to the President of the 
United States. The text of Mr. 
Roosevelt’s message follows: 

“I welcome this opportunity to 
express to you of the automotive 
industry my appreciation of the 
contribution you have made to 
national recovery. I realize that 
this contribution was made in 
spite of handicaps which might 
have proved literally crushing to 
men of less dauntless spirit than 
was demonstrated by the leaders 
of the automotive industry. 

“The Department of Commerce 
advises me that the production 
figures for your industry in the 
United States during the year just 
closed will show an increase of 
approximately 46 per cent over 
1932 and it is possible that regis- 
trations of motor vehicles will 
show an even greater gain. 

“Your exports, valued at $82,- 
000,000 in 1932, I am advised, ex- 
ceeded that total in the first 
eleven months of 1933. 

“Such improvement in this in- 
dustry is particularly significant 
because it has an immediate and 
beneficial effect upon many other 
manufacturing industries. It has 
also made possible the giving of 


gainful work to many unem- 
ployed. 
“T extend sincere congratula- 


tions for all that has been accom- 
plished in the past and wish for 
you still greater progress during 
1934 and future years. 


“Very sincerely yours, 


“FRANKLIN D. ROOSEVELT.” | 


Gales Managers Find Real Chior. 
In Public Reaction to N. Y. Show 


Parts Makers 
Organize New 
Credit Service 





Detroit, Jan. 12.— Announce- 
ment has just been made of a 
new mutual automotive credit 
service for the automotive parts 
and equipment manufacturing in- 
dustry. The new organization 
will be known as Automotive 


(Continued on Page 3) 


By HERBERT 


New York, Jan. 12. — As the 
show draws to a close and the 
new engineering developments | 
which it reveal- | 
ed are viewed in 
retrospect, one 
fact stands out 
to differentiate 
it from any 
earlier show 
which the writ- 
er can recall. 
Emphasis has 
been shifted de- 
finitely from 
mechanical fea- 
tures formerly 
stressed to those 
involving primarily the comfort 
of those who will ride in the 
cars offered. Very little is being 
said about the number of cyl-| 
inders in the engine or the num- 
ber of speeds in the transmission, 
for example, but a great deal is 
heard about the factors which 
affect ease of riding and the com- 


Sales Quotas 
Increased as 


Show Result 


New York, Jan. 12.—The public 
reaction to the new automobiles 
and the attendance at the N. Y. 
Show has vindi- 
cated the pre- 
diction of our 
statisticians, 
says Roy D. 
Chapin, presi- 
dent of the 
Hudson Motor 
CarCo. He 
points out that 
the increased 
sales quotas 
which had been 
set due to defi- 
nite indications 
of business improvement have 

(Continued on Page 5) 








Herbert Chase 





Roy D. Chapin 


CHASE, M.E. 
fort and conveniences afforded. 
It is now taken more or less 
for granted that cars will have 
power enough to perform satis- 
factorily and be reasonably free 
from vibrations such as originate 
in the power unit. Instead, one 
hears talk about the comfort af- 
forded by new types of springing 
or by a new location of the en- 
gine in reference to the front axle 
or of the seats in reference to 
the axles. Roominess of bodies 
is also pointed out and the widen- 
ing of front seats to accommodate 
three persons comfortably is ac- 
complished on some models. Com- 
fort has been augmented also by 
new ventilating systems and in 
certain cases by providing front 
seats that are not only adjustable 
in a fore and aft direction but 
which are on inclines so that they 
rise when moved forward, which 
is as it should be, for the shori- 
legged driver is usually short of 


(Continued on Page 12) 


Chamber Heads 
Optimistic Over 
Buying in 1934 


New York, Jan. 12.—Confidence 
that the public has reached a 
buying frame of mind was ex- 
pressed at the meeting of the 
board of direc- 
tors of the Na- 
tional Automo- 
bile Chamber of 
Commerce here, 





Wednesday. 
“Buying is in 
the air,’’ de- 


clared Alvan 
Macauley, presi- 
dent of Packard 





Motor Car Co., 
who presided at 
the session aS Alvan Macauley 


president of the 
National Automobile Chamber of 


(Continued on Page 5) 








New York, Jan. 12.—To find out 
what the results of the New York 
show are likely to be the best way 
is to ask the men who will sell 
the cars in 1934. With this idea 
in mind Automotive Daily News 
buttonholed as many of the sales 
brass hats as possible before they 
packed their luggage and headed 
back to the Motor Capital. There 
was not a man-jack in the crop 
that was not just brimming over 
with optimism and rarin’ to get 
back to his desk and get started. 

While, of course, a goodly num- 


(Continued on Page 6) 





Uniform Traffic 
Group Revived 


By Federal Govt. 


Washington, Jan. 12.— After a 
lapse of several years, the Fed- 
eral government again will turn 
its hand to the promotion of uni- 
form traffic laws and ordinances. 
The revival takes the form of 
appointment of a new Committee 


(Continued on Page 5) 





Attendance, 


Buying Urge Reflected in 
Production Plans for 
Next Few Months 


By MEL ADAMS 


New York, Jan. 12.—The 34th 
annual New York national auto- 
mobile show will wind up at the 
Grand Central Palace tomorrow 
night with every indication of 
being by far the most successful 
in recent years. 

The sensational attendance rec- 
ords set, the interest of show 
visitors in the new models, the 
buying urge in evidence, the size 
of dealer commitments and the 
plans for production during Jan- 
uary and the next few months— 
all make this claim of success 
seem a safe one to make. 

It had been expected that the 
public would turn out to see the 
new offerings, about which the 
populace had heard considerable 
in a sketchy sort of way and had 
been prepared for a lot of sensa- 
tional advances in style and me- 
chanical design. 

Yet nobody in the industry had 
thought—or a least had predicted 
publicly—that the show would 
enjoy such amazing success as 
has come to it. 

Attendance Shows Gain 

Attendance totals showed a 
steady daily climb over each pre- 
ceding day though the percentage 
of gain over last year was not as 

(Continued on Page 2) 


Buick Producing 
360 Cars Daily; 
9,000 for Jan’y 


Flint, Jan. 12.—Harlow H. Cur- 
tice, president Buick Motor Co., 
said today: “Production at Buick 
factory, from 
latest reports, 
has reached 360 
cars a day. Our 
schedule for 
January is 9,000 
cars and there 
is every indica- 
tion that this 
figure will be 
reached. Pro- 
duction opera- 
tions are being 
pushed with all 
the speed possi- 
ble, to meet the demand created 
by the new cars.” 


H. H. Curtice 


Motor Heads May Be 
Called As Witness 


Detroit, Jan. 12.—It was re- 
ported here today that Alfred P. 
Sloan jr., president of General 
Motors Corp., and Walter P. 
Chrysler are to be called as wit- 
nesses in the Senate Banking 
Committee’s investigation of the 
collapse of the Guardian-Detroit 
Union group of banks. 














hs; 


(Continued from Page 1) 


great proportionately during the 
second half of the run as during 
the first four days. This was 
due to the fact that the Palace 
could not have accommodated 
that large an increase since it 
is traditionally packed almost to 
capacity on the final few days 
and could not have accommodated 
anything like the 112 per cent 
increase scored on the opening 
day. 

Much commendation 
expressed over the policy of with- 
holding new models and intro- 
ducing them for the first time at 
the show instead of several 
months previous. This policy, it 
is agreed, had much to do with 
the improvement in attendance 
and the interest of the crowds 
who were eager to see new styles 
and designs they had not viewed 
in advance of the show. 

During the past few days of- 
ficials of the show as well as 
various automotive exhibitors 
have been watching proceedings 
under the microscope of analy- 
sis. Chiefly, they have been in- 
terested in studying the tenor 
of the record-breaking crowds 
visiting the exposition. 

At show headquarters it was 
stated as the conclusion of ob- 
servers that “the curiosity seeker 
and the time waster—people who 
merely like to hear themselves 
talk—are much in the minority 
among those who approach the 
demonstrators and salesmen.” 


Check High Pressure 

Salesmen have been given in- 
structions in some instances not 
to press live prospects for orders 
when immediate deliveries are 
required, since the tool makers’ 
strike in Detroit some weeks ago 
had the effect of holding up 
normal production. 

As a matter of fact, sales chiefs 
are going on record as saying 
that the immediate problem is 
one of capacity to manufacture. 
If the situation were otherwise, 
it is agreed that the salesmen 
would be able to do more high- 
powered selling. 

The air is now cleared on the 
price situation, for all manufac- 
turers have committed themselves 
on prices of their new cars, and 
the retail sales forces know where 
they stand in that regard in con- 
tacts with customers. 


One angle which has received | 


much attention in the industry 
is the diversity of methods em- 
ployed in selling the show to the 


public. 
Nothing has been taken for 
granted by Manager Alfred 


Reeves and the NACC show com- 
mittee. Despite the fact that the 
1934 models have a readier ap- 
peal to the public than any pre- 
decessors, those in charge of the 
show have operated on the 
theory that the public can really 
appreciate the new cars and the 
brilliance of the show only by 
being told early, often and 
directly. 

Supplementing the newspaper 
publicity, the radio stations have 
carried the message frequently 
to the public, and in this drive 
on behalf of the show and the 
new cars, a number of leaders in 
the industry have stepped before 
the microphone, including Alfred 
P. Sloan jr., J. E. Fields, Alvan 
Macauley and F. W. A. Vesper. 
They have stressed the worth- 
whileness of attending the show, 
the strides made in bringing out 
the new cars and in general have 
delivered messages of confidence. 


Prices Prove Popular 


As had been hoped, the new 
policy of the show management 
in reducing prices from 75 cents 
to 55 cents for morning and 
afternoon attendance has proved 
successful each day as a means 
of distributing crowds. It was 
during these periods of the day 
that the biggest gain over former 
years was registered. In an- 
nouncing the lower admission 


is being 


| with the ice-breakers. 





fee, however, no attempt at any 
time was made to talk the bar- 
gain phase. Instead, the point 
stressed was the greater conveni- 
ence to both visitors and exhibi- 
tors through morning or after- 
noon attendance. 


With more new departures of 
a more daring nature than ever 
before, the 1934 cars on display 
have quite naturally stirred up 
more comment and even fever- 
ish discussion among motorists 
at the show. Visitors approach- 
ing the lectures and salesmen 
ask more questions about the 
reasons for the style changes and 
mechanical innovations _ intro- 
duced. 


The success of the Palace na- 
tional show is being duplicated at 
the special outside exhibits, which 
likewise will close tomorrow 
night. At the elaborate General 
Motors show in the Waldorf- 
Astoria, the display of Chrysler- 
built cars in the Chrysler build- 
ing; the Lincoln salon in the 
Park Lane; the Terraplane and 
Hudson exhibit in the Hotel 
Pennsylvania; and the showings 
by several makers in the big 
Commodore lobby, record attend- 
ance and far more cars sold than 
last year are reported. 


Statistics on dealer attendance 
as compared with 1933 are not 
available as yet, but all makers 
report more dealers here than 
last year. They add that dealers 
and distributors have caught the 
contagion of factory optimism 
over the outlook for 1934, stimu- 
lated by the public’s enthusiasm 
and new-car buying mood. 


Car Shipments on Lake 
Continue Through Winter 


Muskegon, Jan. 12..-Movement 
of 1934 automobiles across Lake 
Michigan started here Jan. 7 by 
way of the Pere Marquette line 
steamers and the Wisconsin- 
Michigan Steamship Co. The S. 
S. Virginia cleared port here with 
a cargo of 23 new Buick and Pon- 
tiac models, bound for Milwaukee. 
The S. S. Missouri arrived with 
a shipment of 1934 Nash cars 
from Kenosha, bound for Detroit | 
and Toledo. Shipments are ex- 
pected to continue all winter 









| heavy deliveries of steel during 
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Show Sets New Hig 
Factories To Speed Up 


Al Sees Napo 


Fisher Body is displaying. 


of Detroit, a veteran Fisher employe. 


Steel Makers 


Enthusiasm 


Cleveland, Jan. 12.-Opening of 
the N. Y. Auto Show, reflecting 
as it does the unbounded enthusi- | 
asm of automobile manufacturers | 
and a whole-hearted acceptance 
of the new models on the part of | 
the general public, has raised the 
spirits of steelmakers. 

Cleveland steel mills depend to 
a very great extent on automotive 
orders, this business in several 
instances amounting to nearly 90 
per cent of a mill’s total rollings 
in the course of a year, when both 
direct and indirect business is 
considered. 

Steel ingot operations in the 
Cleveland-Lorain district, largely 
as a result of the favorable out- 
look for the automotive industry, 
are up six points this week to 51 
per cent of capacity, despite 





Here are J. E. Johnson (left) and F. A. Hall (right) inspecting a 
Wheel of Fortune festooned with Chevrolet orders for 
immediate delivery in the Detroit area. 


Al Smith seems interested in the model coach which W. F. McLean of 


leon’s Coach 


At the right is Al Smith 


Reflect 
of N.Y. Show 


the closing weeks of December, 
mostly to the automotive trade. 

Automobile parts and accessory 
manufacturers, both numerous 
and important in this district, al- 
ready are feeling the stimulation 
of the successful New York show- 
ing of 1934 models. Great num- 
bers of men are working on day 
and night shifts to speed produc- 
tion of cars ordered for immedi- 
ate delivery. 

A good-sized order for rim 
stock just placed with a Cleveland 
steel bar maker is just one of the 
weathervanes of new steel de- 
mand from car-makers. So, too, 
are new orders for strip steel, to- 


gether with renewed interest in 
contracting for later steel re- 
quirements. 
Makers Ordered in ’34 
Automotive shipments of fin- 


‘ished steel just before the close 


of the fourth quarter of 1934, re- 
quested by consumers in order to 
take advantage of lower prices 
available up to Jan. 1, 1934, pro- 
vided automobile manufacturers 
with stocks of steel which it has 
been feared would considerably 
reduce new buying in the first 
quarter of this year. However, it 
is heartening to note the early 
beginnings of additional demand 
based on optimistic car produc- 
tion programs. 

The White Motor Co., large 
Cleveland truck manufacturer, is 
in the market for a considerable 
quantity of heavy steel plates to 
be used in the production of 75 
armored cars for military use. 

Both Ford and Chevrolet are 
expected in the market for steel 
requirements shortly after the 
middle of January. 

“T’ve never seen the automobile 
people so optimistic,” says E. J. 
Kulas, president of the Otis Steel 
Co. and of the Midland Steel 
Products Co. “After next week 
they will really start buying in 
earnest.” 

Otis Steel has 3,180 men on its 
payrolls, most of them turning 
out steel for cars and trucks. The 
Cleveland plant of the Midland 
Steel Products Co., producer of 
brakes and other parts, is em- 
ploying 700 men. The Detroit 
plant of Midland Steel Products 
is operating near capacity. 

January shipments of automo- 
bile parts from the ten plants of 
the Eaton Manufacturing Co. will 
exceed those of January, 1933, by 
50 to 55 per cent, predicts J. O. 
Eaton, chairman of the board. 
They will be 40 to 45 per cent bet- 















Ford Plants 
Reopened at 
Norfolk, Dallas 


Detroit, Jan. 12.—Reopening on 
Feb. 1 of the Ford Motor Co. as- 
sembly plants at Norfolk, Va., 
and Dallas, Tex., was announced 
today at the home offices of the 
company. The plants were shut 
down more than a year ago. 

This move will mean re-employ- 
ment of between 1,000 and 2,000 
Ford workers at each plant, it 
was said. Tentative schedules 
call for the assembly of 200 cars 
daily at each plant. 

With the reopening of the Nor- 
folk and Dallas plants, the Ford 
company will have ten assembly 
plants in operation, including 
those at Chester, Pa.; Chicago, 
Ill.; Dearborn, Mich.; Edgewater, 
N. J.; Kansas City, Mo.; Louis- 
ville, Ky.; Richmond, Cal.; and 
Somerville, Mass. 

The Ford company’s January pro- 
duction schedule, originally fixed 
at 46,000 units, has been stepped 
up several different times in the 
past few weeks and now stands 
at 55,000 units for the month, it 
also was announced. 

The expansion of the manufac- 
turing operations was attributed 
to the constantly increasing de- 
mand for Ford V-8 cars and 
trucks, particularly since the an- 
nouncement of the 1934 Ford 
models five weeks ago today. 


Olds Addresses 
Reo Dealers; 
Car is Shown 





New York, Jan. 1? 


srucipat- 
ing actively again in ‘he manoage- 
ment of the Reo Motor Co., 
R. E. Olds, pioneer indus! rialist 


and capitalist, yesterday ad- 
dressed a meeting of Keo dealers 
for the first time in man, years 
The Reo meeting was in the 
Hotel Astor, where there was a 
preview of the new Reo Flying 
Cloud which is to be presented to 
the public at a later date. 

Both Mr. Olds and the new car 
were greeted with tumultuous ap- 
plause. Throughout the meeting, 
in fact, there was evidence of a 
new spirit and enthusiasm that 
appeared to bear out predictions 
of vital new things in store for 
Reo. Mr. Olds did not disclose 
the management’s complete plans 
for 1934, but those familiar with 
his energy and aggressiveness 
concluded from his brief remarks 
that the program was one of con- 
tinuous action and development. 

Mr. Olds was one of the found- 
ers of Reo, in 1904, and for a 
number of years has served as its 
board chairman. He gave his 
audience very reassuring indica- 
tions of definite business improve- 
ment. 

The Reo meeting was presided 
over by Elijah G. Poxson, general 
sales manager, who reported a 
42.6 per cent increase in Reo vol- 
ume for 1933 over 1932. 


ter than for December, he adds. 

The Truscon Steel Co., with a 
large plant here, is speeding up 
production in a way unequalled 
since 1930. Large orders are in 
hand for running boards and axle 
housings. 

“Our parts and accessory busi- 
ness is greatly increased over last 
year,” reports Harry Woodhead, 
Truscon general manager here. 
“All departments are running on 
full time except the machine tool 
department, which is operating 
on three shifts. The Cleveland 
works have 500 employes.” 

The Columbia Axle Co. is going 
at a good rate with 160 now em- 
ployed. Thompson Products, Inc., 
maker of valves and other prod- 
ucts, is operating its Cleveland 
works at 70 per cent of produc- 
tion capacity, with 500 employed. 
The Thompson plant at Detroit is 
near capacity. Activities are ex- 
panding in the Cleveland Fisher 
Body plant. The Lamson-Sessons 
Co., maker of bolts and nuts, is 
active with 654 employed, largely 
on automotive needs. 











Detroit, Jan. 12.—Sales of new 
passenger automobiles in the 
U. S. during 1933 probably will 
exceed 1932 sales by approx- 
imately 357,000 units, R. L. Polk 
& Co. reported today in its na- 
tional weekly motor car sales 
report. 

On the basis of the Polk esti- 
mates for 1933, sales for the en- 
tire year in the U. S. would ap- 
proximate 1,492,000, with truck 
sales totaling approximately 247,- 
279. Passenger car sales in the 


U. S. in 1932 totaled 1,096,245, Polk | 
reported, and truck sales in the | 


same year were 180,332. 


New passenger car sales for | 
states re-| 


December in 18 key 
ported were 14,331, Polk reported, 
an increase of 33.2 per cent over 


Pe OR RR 
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Expects ’33 Sales to Top 
Those of ’32 by 357,000 


sales in the same states in De- 
cember, 1932. At the same time 
these figures represented a de- 
crease of 43.2 per cent over No- 
vember, 1933, sales, which were 
25,226 in the same 18 states. The 
Polk estimate for passenger car 
sales in December, 1933, is ap- 
proximately 57,000 units. 

Truck sales for December, 1933, 
in the same 18 states were 4,041, 
Polk reported, an increase of 68.4 
per cent over the same month 
last year when 2,399 commercial 
cars were sold. The figures rep- 
resented a decrease of 21.4 per 
cent over November, 1933, how- 
ever. In that month 5,138 cars 
were sold. The Polk estimate for 
truck sales in December, 1933, is 
approximately 17,000 units. 





Program for S.A.E. Detroit 
Meet, Jan. 20, Announced 


Detroit, Jan. 12.—A tentative 
program for the meeting of the 
Society of Automotive Engineers 
which will open Saturday at the 
Book-Cadillac here has been an- 
nounced as follows: 


MONDAY, JAN. 22 
Crystal Room 

10:00 A.M. Transportation 

and Maintenance 

Abuses on the Road by Operators 
—R. A. Bogan, Greyhound Man- 
agement Corp. 

Front Wheel Stability in the In- 
terest of Public Safety—Walter 
A. Olen, The Four Wheel Drive 
Auto Co. 

Crystal Room 

Motorcoach and 
Motor Trucks 

Notes on Steering—F. F. Chand- 
ler, Ross Gear and Tool Co. 

Multi- Range Transmissions — C. 
D. Peterson, Spicer Mfg. Co. 

Grand Ballroom 

8:00 P.M. Student Session 

Television, Its Fundamental Phys- 
ical Principles—Dr. J. O. Per- 
rine, American Telephone and 
Telegraph Co. 


TUESDAY, JAN. 23 
Crystal Room 
10:00 A.M. Diesel 
Recent Development of Water 
and Oil Cooling Devices for 
Diesel Engines—F. M. Young, 
Young Radiator Co. 
Reception Room 


2:00 P.M. 


10:00 A.M. Aircraft 

Acoustics and the Ajirplane- 
Stephen J. Zand, Sperry Gyro- 
scope Co. 

The Theory of Rotating-Wing 
Aircraft—J. B. Wheatley, Na- 


tional Advisory Committee for 
Aeronautics. 
Crystal Room 

2:00 P.M. Aircraft Engines 

Operation of Multi-Cylinder En- 
gine in Altitude Chamber—M. 
E. Merriam, Fiat Co. 

A New Instrument for Engine 
Research — Prof. C. Fayette 
Taylor, Massachusetts Institute 
of Technology. 

Photographic Studies of Combus- 
tion in a High-Speed Compres- 
sion-Ignition Engine—A. M. 
Rothrock, National Advisory 
Committee for Aeronautics. 

Crystal Room 

Business Session 

Crystal Room 

8:00 P.M. Body Session 

Exterior and Interior Appoint- 
ments—W. G. Haarz, Graham- 
Paige Motors Corp. 

New Theory of Exterior Surface 
Development —E. C. DeSmet, 
Hudson Motor Car Co. 


WEDNESDAY, JAN. 24 
Crystal Room 
10:00 A.M. Noise Symposium 
Tire Noise—A. W. Bull, U. S. Tire 
Co., Inc. 
Muffler Noise—E. G. Gunn, 


7:45 P.M. 


Walker Manufacturing Co. 

Noise Treatment in an Automo- 
bile—T. M. Prudden, Pacific 
Mills. 


Prepared Discussion. 
Body Noise—Commander W. 











Briggs, General Motors Proving 
Ground. 

Analysis of Intake Silencer Prob- 
lems—J. O. Almen, General Mo- 
tors Research Laboratories. 

Crystal Room 

2:00 P.M. Engines 
Engine Structures—E. R. Ja- 
coby, Continental Motors Corp. 

Power Possibilities—R. N. Jane- 
way, Chrysler Corp. 

The Economy Fallacy—E. H. 
Shepard, Chevrolet Motor Co. 

Crystal Room 


8:00 P.M. Passenger Car 
A Symposium on Independent 
Springing. 


THURSDAY, JAN. 25 





Top row, left to right: 


David Beecroft, H. M. Crane, J. H. Hunt, E. P. Warner. 
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B. B. Bachman, Vincent Bendix, G. W. Dunham, C. F. Kettering, J. G. Vincent, 
Seated, left to right: 


A. J. Scaife, H. C. Dickin- 


son, H. L. Horning, I. J. Little, jr.. H. W. Alden, W. G. Wall, D. G. Roos (president), Howard E. Coffin. 





Feb. Schedule 
Up One-Third 
On Lincoln Car 


Detroit, Mich., Jan. 12—As a 
result of a volume of retail or- 
ders which exceed the most op- 
timistic estimate particularly in 
connection with the N. Y. Auto 
Show, the Lincoln Motor Co. will 
increase its production schedule 
331/3 per cent on Feb. 1, it was 
announced today. February pro- 
duction will total 400 12-cylinder 
cars, according to present esti- 
mates. 





Crystal Room 
10:00 A.M. Electrical Equipment 
Some Problems of Automotive 
Radio—Virgil M. Graham, 
Stromberg - Carlson Tel. Mfg. 
Co. 
Modern Headlighting Require- 


ments—R. N. Falge, Guide 
Lamp Corp. 
The Well Lighted Car—W. C. 


Brown, General Electric Co. 
Mechanical Construction and Per- 
formance of Electrical Equip- 
ment—L. Boelter, University of | 
California. 
A Resume—and Some Conclusions 
W.M. Johnson, General Elec- 
tric Co. 
English Grill 
12:30 P.M. Production Luncheon 
What NRA Means to the Automo- 
tive Manufacturer—-David Bee- 
croft, Bendix Aviation Corp. 
English Grill 
Production 
Broaching Applications 





2:00 P.M. 
External 
in Current Production 
Geschelin, Engineering 

“Automotive Industries.” 
Cost Accounting in Automotive 
Production — G. D. Bailey, De- 
troit Branch of Ernst & Ernst. 
Crystal Room 
2:00 P.M. Fuels and Lubricants 
Present Status of the Extreme 
Pressure Lubrication Problem— 


Editor, 


Dr. O. C. Bridgeman, Bureau of | 


Standards. 
Chassis Lubrication—H. E. 
Churchill, Studebaker Corp. 


Chassis Lubrication—A. J. Black- | 


wood and A. C. Spencer, Jr., 
Standard Oil Development Co. 


Grand Ball Room 
7:00 P.M. Dinner 
Detroit Section co-operating in 
climax event. 


Be Sure to 
CET 
Your Hudson 


| Section of This 


Issue 







Joseph | 


The expansion of schedules was 
necessitated by the large volume 
of retail orders placed with Lin- 
coln dealers since fhe announce- 
ment of the new cars four weeks 
ago. Orders booked at the N. Y. 
Show and the Lincoln Salon at 
the Park Lane Hofel in connec- 
tion with the show also have 
been exceedingly gratifying. 

In addition to the increased 
production scheduled for Febru- 
ary a 20 per cent increase in 
daily production during the bal- 
ance of January has been put 
into effect. Plans also are under 
way for substantial increases in 
the original production schedules 
of Lincoln cars in March and 


| April, it was said. 


Kill Gas Tax Increase 
Jefferson City, Mo., Jan. 12. 
The House committee on consti- 
tutional amendments deflated the 
Senate revenue creation plan 
when they killed outright the 
proposed resolution for a consti- 
tutional amendment to increase 
the gallonage tax on gasoline in 
this state from two to three cents. 








Babe Ruth takes a look at a sugar model of the Airflow cars. 
him are Byron Foy, De Soto president, and Walter P. Chrysler. 


Gov. Opens Chevrolet 
Display in Jersey City 

Jersey City, Jan. 12.—Gov. 
Moore opened the Chevrolet dis- 
play at the Hotel Plaza, Journal 
Square. The display, arranged 
by R. R. Letts, zone manager, and 
H. C. Clark, special representa- 
tive for the Chevrolet Motor Co., 
included a demonstrating appa- 
ratus for the knee action wheels 
and a stripped frame. 

Present at the opening cere- 
mony were Arthur Potterton, city 
commissioner; Alexander D. Sulli- 
van, president of the board of 
education; Joseph G. Parr, presi- 
dent of the chamber of com- 
merce; Walter French, president 
of the Kiwanis club; James L. 
Croall, president of the Hudson 
County Press club; Walter M. 
Dear, one of the publishe’ of the 
Jersey Journal; Haddon .:..1° 
editor-in-chief of the Hudson |)! 
patch; Reuben Bennett, presid: nt 
of the Hudson County Auto Deal- 


ers’ Assn.; W. Fiskire, sales pro- | 


motion manager and Fred Wel- 
verton, sales manager in Hudson 
and Essex counties for the Chev- 
rolet; Joseph F. S. Fitzpatrick, 
Frank Galland and Duncan 
Stuart. 

The exhibit was sponsored by 
A. C. Chevrolet, Inc., B. D. L. 
Motor Corp., Holsey Auto Sales, 
Inc., William Hufnagel and Stuart 
Auto Sales, authorized Chevrolet 
dealers. 


Milwaukee, Jan. 12.—John Heil 
sr., works manager of the Heil 
Co., manufacturers of dump truck 
bodies, died Jan. 9 at his home 
here. Mr. Heil was a brother of 
Julius P. Heil, president of the 
Heil Co. and chairman of the 


Milwaukee NRA board. 





With 


, equipment 





Parts Makers 


Organize New 
Credit Service 





(Continued from Page 1) 


Credit Service, Inc. and the 
credit information will cover 
sales of original equipment as 
well as information on approx- 
imately 6,000 automotive jobbers 
throughout the country. Credit 
information will also be fur- 
nished, as far as is practical, on 
all other concerns in whom credit 
men of the industry are inter- 
ested. 

The Automotive Parts & Equip- 
ment Mfrs., Inc., was organized 
for the purpose of establishing a 
CHK for the automotive parts ana 
nt if cturers, } 


2A ue 


are R ‘ ec « 
the fuormasivn os ” 

tion, however, they received pu 
merous requests, asking that a 
credit service, for the use of all 
manufacturers who sell to the 
automotive trade, be formed. The 
APEM directors felt that this was 
a problem for credit men only 
and with that in mind an organ- 
ization committee, whose mem- 
bers consisted of credit executives 
only, and who represented various 
lines of manufacture in the indus- 
try, was chosen to formulate 
plans, which has resulted in the 
creation of the Automotive Credit 
Service, Inc. 

The new organization will be 
managed and directed by men 
who have the most complete 
knowledge of credits within the 
industry. The cost of the service 
will be governed by the credit 
men themselves and the service 
will be available to any manufac- 
turer irrespective of trade asso- 
ciation affiliations. 

It is expected that credit infor- 
mation will be available in a very 
short time and it is stated that 
the rates to be charged will be 
announced within the next ten 
days. 

The present headquarters of 
Automotive Credit Service, Inc., 
is 3-162 General Motors Bldg., 
Detroit, Mich. 


Clyde M. Ford Heads 


New Dealer Firm 
Dearborn, Mich., Jan. 12.—The 
new firm of Clyde M. Ford, Inc., 
dealers in Ford automobiles and 
motor trucks, was announced to- 
day. The newly incorporated 
company succeeds the automobile 
dealership formerly in Mr. Ford’s 
name. 

Mr. Ford will be president of 
the new company, which is lo- 
cated at 21925 Michigan ave. 
Archie Leadbetter will be general 
manager and George W. Bird will 
be secretary and treasurer. 


The company will maintain 
both sales and service depart- 
ments. 
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One sacred pledge we make our friends here and 
now. This publication, God willing and so long as it 
is in our charge, will never champion the cause of any 
individual or any corporation which is not for the best. 
interests of the automotive industry as a whole. Nor 
will its columns be used to spread gossip or inflame 
prejudice. It will confine itself to the up-building of 
the industry it is pledged to serve, wholly through the 
dieonmination of NEWS which is timely, authentic and of value. 
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Westward Ho! 


NEW YORK’S 1934 national show fades into the past. 
In its wake it leaves a new glow of confidence. Suc- 
cess, perhaps, is a much over-worked word, but nothing 
succeeds like success and the show succeeded. The motor 
industry now starts its long trek to Chicago. Its way is 
well lighted. There no longer is any question in the minds 
of the “brass hats’ as to what reception the public will 
accord the new offerings when the curtain rises at the 
Coliseum. A second victory is assured. 

Not in the past four years have the chieftains of our 
industry packed their trappings after a New York show 
with a greater feeling of satisfaction in a task well done. 
Assurance has displaced any uncertainty that may have 
been part of the baggage on the eastward trip. 

On the first day of the New York show this year attend- 
ance exceeded the last year mark by 112 per cent and was 
9 per cent above the previous best opening day record in 
the %4-yeor histcry of une snow. Monday’s attendance 
ran about 93 per cent above last year. Tuesday was up 
55 per cent. While it had been anticipated that attendance 
during the latter part of the week would show less percent- 
age gain than was shown during the first half of the week 
due to the fact that the heavier attendance came in the 
latter part of the week last year, Wednesday showed a 
gain of 56 per cent over the preceding year. 

With this brilliant record behind we now look forward 
to an even greater success at Chicago. In addition to the 
national shows we have reports from local special exhibits 
which indicate that the surge of interest in automotive 
products is not confined to the larger centers, but is spread 
throughout the length and breadth of our country. The 
sale of an automobile today will give greater impetus to 
national recovery than money spent in any other direction. 
And cars are being sold! 


opinion that the horses of the 
nation may lose some of their 
habitual indifference in 1934, and 
show a little more of the spirit of 
their ancestors. 
* * a 
And while on the subject of 
horses, it might be fitting to re- 
mark that it’s a good idea to con- 
trol horse power with horse sense. 
* * * 


ED SPOONER writes of a for- 
mer tire salesman who is now 
selling whiskey. Well, why not? 
He probably ofticiates at just as 
many blowouts as ever. 

* * * 


























The automobile radio seems to 
be growing more and more popu- 
lar. At that, it’s a good way to 
discourage advice from the rear 
seat. 







* # * 


Some smart manufacturer may 
some day introduce a spare gaso- 
line tank for the benefit of the 
motorist who is too backward to 
make use of a gas station’s con- 
veniences without buying some- 
thing. 



























In This 















* * * 


DON’T PUT too much alcohol 
in your new model this winter. 
No telling what’ll happen if the 
knees begin to wobble. 

* * * 

Seems like old times to hear a 
dealer say “can’t promise delivery 
for three weeks.” 

* # * 

THE REASON why a cracker- 
jack of a salesman appears to be 
so good is because there’s always 
a punk performer to provide the 
illuminating contrast. 

* ok * 

WHEN AN automobile ad man 
has nothing else to write about, 
he can always fall back on the 
old hooey about a new standard 
of values. 





































Fellowship 

I have the Tuesday, Jan. 9 issue 
of Automotive Daily News at 
hand, opened to the pages where 
you show the results of your code 
survey of code authorities among 
the different states. This report 
covered a question about which I 
had been wondering for some 
time. 

Dealers here are all willing to 
work under the Code’s provisions, 
and for the most part, are satis- 
fied with them. Once in a while 
we run across a clause that legis- 
lates our activities in a manner 
different than we have been ac- 
customed to, but in the main we 






























































* 1% * 


Why is it that the dealers who 





give excessive used car allow- 
ances are always selling competi- 
tive cars? 





Block That Kick 
UB AYS it has been our policy to counsel moderation. 
While we do not feel that any individual or industry 
should exactly “take it” sitting down, we have always felt 
that fighting, when co-operation would have served better, 
is a costly pastime which brings little profit to anyone. 

During the past year or more railways have been busily 
engaged in organizing their employes into a strongly con- 
trolled association which can be used to sway legislation 
favorable to the rails. A goodly part of the work, to 
which these pawns have dedicated their lives, seems to be 
directed toward swaying legislation unfavorable to the 
motor car and truck. Throughout the nation we have had 
examples of railway employes signing petitions for or 
against this or that law with the chances ten to one that 
those who signed had no definite convictions one way or 
the other about the law in question. Many of the laws 
which have been urged by this group are detrimental to 
motor interest. Many which this group has opposed would 
have aided the motor industry. 

We think we must change our counsel. It is time to 
fight fire with fire. An energetic effort on the part of our 
industry would organize automotive employes to an extent 
that the rail effort would dwindle by comparison. We 
frankly admit we don’t like the rail’s tactics and deplore 
the use of this system. We would want automotive em- 
ploys to urge legislation which would be to the best 
interest of their country as they, themselves, view the 
country’s interests. But we must block this rail kick. 





* * * 


IT’S ALL RIGHT to talk about 
an automobile’s knees, now that 
they all have longer skirts on 
their fenders. 

ae a * 

Joe Frazer is reported to have 
said that Chrysler engineers have 
made an exhaustive study of the 
whole matter of reducing wind 
resistance. That’s a development 
that will be hailed by the hard- 
working salesmen who haven’t 
been able to understand how 
prospects could preserve such an 
















verbal tornados. 
* cd ea 


Add Motor Mythology: Detroit 
auto salesman reports loss of 
$1,100 in local night club stick up. 

* aK oe 


One of the oddest sights in 
connection with the show was 
the fellow who ordered his wine 
by vintage—and then looked at 
it as familiarly as though he had 
been in at the birth. 

a ca a 

















If show crowds show any in- 
crease next year we'd suggest 
rubber mounted walls for the 
Palace. 









exasperating calm in face of their 


realize that we are not alone in 
our system of carrying on busi- 
ness, and let it go at that. 

Several times the question has 
been brought up, “Wonder how 
the Code is working in such-and- 
such a place.” We wanted to 
know if other dealers were ex- 
periencing the same things we 
were, and how they were getting 
by. This report gives us a good 
cross-section view of what we 
wanted to know. 

Mr. Aaron DeRoy, chairman of 
the Michigan Advisory Commit- 
tee, says: “In the long pull, it will 
mean the salvaging of many a 
dealer’s business, and will keep 
many out of receivership and 
bankruptcy proceedings. Practi- 
cally without exception Mich- 
igan’s tradesmen are enthusiastic 
over the Code, and it has accom- 
plished much good to date and 
has caused very little friction in 
the trade.” 

From personal knowledge, I 
can heartily subscribe to the last 
part of his statement regarding 
the little friction engendered by 
the Code. I believe the spirit of 
good-fellowship started when the 
Code was being drafted. Dealers 
got together to make their sug- 
gestions, and in a spirit of work- 
ing together, got to know each 
other. This feeling has held 










































Corner 


The views expressed in this column are those of our readers 


and do not necessarily coincide with those of the editors. Readers 
are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence Will 
be observed upon request. 





through the administration of the 
charter. A man isn’t quite so 
willing to take a jump on another 
man when he feels that in a way 
they are friends. Both have 
mutual interests, and both have 
mutual problems.—J. R. G., Flint, 
Mich. 


Encore 

Permit us to add our acclaim 
to the rapidly growing pile you 
already have for the excellence of 
your General Motor’s Silver An- 
niversary issue. Automobiles are 
not our business, but newspapers 
are. 

For completeness of subject, at- 
tention to detail, reader interest, 
and all-around workmanship, 
our hat is off in one hand to you, 
and in the other, a two-man sized 
bouquet. William J. Gargaro, 
Detroit. 


-=—2 word in 


“edgewise” 


By the Publisher 





New York 

WELL IT’S ALL OVER but the 
shouting, and what shouting that 
is going to be. Manufacturers, 
dealers, even we who sit in the 
bleachers and cheer the players, 
are satisfied that this 34th show 
will go down in history as the 
most interesting and most suc- 
cessful. Almost unbelievable 
stories are being told of record 
sales and no one is denying them, 
not even the friendly competitors. 
That the higher price cars have 
had an inning this year no one 
can doubt. That was a pleasant 
surprise. 

* * * 

NEXT SATURDAY’S ISSUE 
will be dual in especial purpose 
inasmuch as it will cover both 
the opening of the S. A. E. meet- 


(Continued on Page 18) 
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Sales Quotas 
Increased as 


Show Result 


(Continued from Page 1) 
already shown themselves to be 
conservative and _ sufficient 
justify the augmented production 
program indicated by the leading 
motor car companies. 

“While we have general infor- 
mation on the industry,” states 
Mr. Chapin, “we are, of course, 
more familiar with developments 
as regards our own products—the 
Terraplane and Hudson cars for 
1934. Both at the Grand Central 
Palace where our cars are on 
display to the public and at the 
Hotel Pennsylvania where we are 
conducting an automobile busi- 
ness show designed for the trade, 
the reactions have been sufficient 
to justify our favorable predic- 
tions of the pre-show period. 
Based on the forecast of our stat- 
isticians who have been amaz- 
ingly accurate during the past 
years we formulated a proposed 


to | 





duction for the first few months 
of 1934 has been figured. Actual 
orders from our distributors and 
dealers, who have attended the 
pre-view in Detroit as well as the 
show in New York, have indi- 
cated that we are going to have 
an excellent year. 

“As far as the first few months 
of production are concerned, al- 
though our schedules are much 
heavier than for 1933, any revi- 
sions which are made will be 
upward rather than downward. 

“An interesting and significant 
phase of the business this year 
has been the large number of new 


| dealers who have indicated their 


desire to get into the automobile 
business or to return to it. We 
have had many instances where 
distributors and dealers have 
placed orders with us for a fine 
volume of cars previous to the N. 
Y. Show and then on the strength 
of what they have seen at this 
exhibit have returned and in- 
creased their orders by 200 or 
300 per cent. All in all I believe 
that this automobile show has 
been a most healthy indication of 
returning general business that I 
have seen.” 





Chamber Heads 
Optimistic Over 


Buying in 1934 | 


(Continued from Page 1) 
Commerce. “It is especially 
noticeable among motor car own- 
ers who have been driving their 
cars far beyond the time they 
normally would. 

“I believe we are approaching 
a spending era. A few months 
ago people were reluctant to 
spend. Now, however, hesitation 
is passing rapidly. Business 
leaders are replacing their old 
cars with new ones. They are 
almost setting a style, a style 
which will end in replacing the 
country’s worn out motor cars 


greatly needed. 
“If that spirit which everyone 
feels today is something that has 


seized the people of the whole | 





| front seats for the 
|500-mile Automobile Classic 
| the Indisz lis Motor S dwa 
with the new ones which are so | a. an ida 


_ . . 
| will not be long in getting back 
| on her economic feet.” 


Preliminary estimates submitted 
at the meeting placed the produc- 
tion of Chamber members for 
1933 at 1,491,305 units, an increase 
of 53 per cent over the year be- 
fore. Because of the radical 
changes in new models, December 
production of companies belong- 
ing to the Chamber amounted to 
39,576 cars and trucks, a decrease 
of 17 per cent under November 
and 53 per cent under the previ- 
ous December. 


Ticket Sale Opens for 
1934 Indianapolis Race 
Indianapolis, Jan. 12. — Follow- 
ing close behind the whirling 
wheels of the 1934 pace car of 
better business, the race to get 


22nd Annual 
at 


on May 30, started today. 
The advance mail order ticket 


| sale opened, as usual, four-and-a- 


half months ahead of the greatest 
single day sports show in 


country and is here to stay, it | America. 


means that automobiles as well as 
all other products of industry, 


_ Advance ticket sales over the 
counter will start Monday, Jan. 
15 at the Speedway office at 444 


are going to be bought in such | 


quantities that America definitely ; North Capitol Avenue. 


| Uniform Traffic 


Group Revived 
By Federal Gov't 


(Continued from Page 1) 


on Uniform Traffic Laws and Or- 
dinances of the National Confer- 
ence on Street and Highway 
Safety and a call for a two-day 
meeting of the group here on 
Wednesday and Thursday of next 
week. 

The call for the meeting is is- 
sued by Daniel C. Roper, secre- 
tary of commerce, and comes just 
ten years after the first similar 
session which was summoned by 
Herbert Hoover, then secretary 
of commerce. 

Its issuance is a definite answer 
to those who have maintained 
that uniform traffic regulatory 
measures have the danger of be- 
coming static. The call for the 
meeting specifies that its purpose 
shall be to amend and revise, in 
the light of recent experience, the 
model municipal traffic ordinance 
created four years ago and which 
has been used as the basis for 
regulatory codes throughout the 
country. 





sales quota upon which the pro- 


Cymecieol! a BEAUTIFUL 


_ ely MMP WWWE 
for 9 BY 


EOPLE want aero-dynamic Cars... 

That’s why the New York Show 
was packed with an all-time attendance 
record... If you were there you know 
it... And the BEAUTIFUL Aero- 
dynamic Hupmobile made people 
stop .. . Made them realize that here 
was the newest thing in design... . 
Harmonized with BEAUTY . . . Just 
what the public wants! 


You can’t shake this aero-dynamic 
trend... It’s inthe air... the new aero- 
dynamic cars have already obsoleted 
every car in owners’ hands today... 
and most of those now in dealers’ show- 
rooms! What’s the answer, Mr. 
Dealer? It looks as if Hupp had it. 
't looks as if this were going to be 
another 1928! 

Three new series of beautiful aero- 
dynamic Hupmobiles .. . Starting with 
a big 4-door Sedan at $795 ... New 
dealer policies of astonishing liberality. 
‘These are the basis of Hupmobile’s Tra- 
dition Smashing Campaign for 1934. 






GL 


Series 417 . . . 80-horse power, 117-inch wheelbase, 4-door sedan. . . $795 


Thee 


Series 421-J . . . 93-horse power, 121-wheelbase, Four-door Sedan ....... +++ +++ + $1095 





Write, wire or phone for full details of the 
new Hupmobile lines and Hupmobile’s new 


liberal dealer policies. . 115-horse power, 127-wheelbase, Four-door Sedan ...... 4+ +++ + + + $1245 


Series 427 .. 


All prices f. o. b. Factory . . . special equipment extra 


HUPP MOTOR CAR CORPORATION .... DETROIT, MICHIGAN 








6 
Sales Managers 


See Good Omen 


In Show Interest 


(Continued from Page 1) 


ber had departed before your in- 
terviewer had opportunity to put 
the bee on them, we have state- 
ments from what we consider a 
good cross section of the indus- 
try, since it covers practically 
price classification. If you have 
been reading the glowing ac- 
counts of the show during the 
past week, read what these men 
have to say. They are the men 
that will be charged with selling 
new cars in 1934 and are not 
likely to over-estimate the possi- 
bilities of the market for the com- 
ing year. 
Here they are: 
By N. E. McDARBY 


Vice-President in Charge of Sales 
Auburn Automobile Co. 

Retail sales of Auburn cars at 

the National Automobile Show 


this year are approximately 15 
per cent above 


those of 1931, 
previous high 
mark for the 
company, and 
indications are 
that the per- 


centage will be 
even higher be- 


is out. 

A substantial 
increase has al- 
so been made 
in the dealer 
and distributor organization, and | 
applications by new dealers for | 
franchises are coming in rapidly. 
Our present dealer organization 

extremely enthusiastic over 





N. E. McDarby 


is 


fore the week | 
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First to Fly Tells Chapin How 





| Orville Wright tells Roy D. Chapin, Hudson president, just what the new Terraplane streamlining means. 
With his brother, Wilbur, he was the first to fly successfully. 





They are looking forward to an 
excellent year. The factory sales 
program is without doubt the 


we have as yet given our organi- 
zation. With general business 
improving in all fields, we believe 
that 1934 is going to be a good 
year for the automobile dealer 
who represents a product that 
can be sold on a value-basis— 
one that can meet competition in 
every way. 

| Production at the Connersville 
| plant of the company is rapidly 
getting under way, and factory 
shipments will start soon after 
Jan. 20. 





Cc. H. BLISS 
| Vice-President 
| Director of Sales, Nash Motors Co. 
The N. Y. Show has opened 
| 


wide the door to swift recovery 


broadest and most comprehensive |. 


for the automobile industry. 

Never in my 
automobile 
merchandising 
experience have 
I been so sin- 
cerely enthusi- 
astic over im- 
mediate sales 
prospects for 





the Nash and 
La Fayette or- 
ganization. 
Business con- 
ditions are im- C. H. Bliss 
proving every- 
where. Public fear and 


uncertainty have been relegated 
to the background by a new and 
justified confidence. A determined 
will to go forward and buy back 
prosperity was made vividly ap- 
parent by the record breaking 
show crowds. They were buying 
crowds, chock full of the new 


deal spirit. No one who has 
watched the National shows fore- 
|cast automobile sales prospects 
| through the years, can doubt that 
a real buying revival is due this 
Spring. 

The Nash organization is in a 
splendid position to take full ad- 
vantage of this situation. Produc- 
tion of the new 1934 twin-ignition 
Nash line is in full swing. Cars 
of the Ambassador eight, Ad- 
vanced eight and Big six series 
| are being produced as fast as pos- 
| sible to meet immediate delivery 
demands. Although Nash has 
been oversold since the day these 
cars were announced, the factory 
is making every effort to step-up 
production and is_ gradually 
catching up to the demand which 
made November the biggest No- 
vember for Nash since 1929, and 
December the greatest Nash De- 
cember since 1926. 





Unquestionably, January will be 
one of the most satisfactory 
Winter sales months in Nash 
history. The show has made us 
certain of the fact that dealer in- 
terest in the Nash and LaFayette 
franchise is intense. 





By W. F. HUFSTADER 
General Sales Manager 
Buick Motor Co. 

Buick is very much gratified at 
the sales showing made in New 


York. Up to Wednesday night 
in the Metro- 
politan’§ district 


and at the show 
there was a to- 
tal of 138 bona 
fide sales. re- 
corded and of 
these a_ very 
substantial part 
was made up of 
the series 60 
and 90. January 
production total 
is set at 9,000 w, F. Hufstader 
cars and there 

is every indication that this mark 
will be reached or exceeded, with 
a present plan to produce 9,500 
cars in February. 

The industry is to be congratu- 
lated on another demonstration 
of industrial leadership, evidenced 
by the character of the N. Y. 
Show and by the scale on which 
production is planned. Everything 
points to the fact that substantial 
buying is already here and gives 
indication that it will continue. 





By GEORGE MORRIS 
Sales Manager 
Continental Automobile Co. 
Public acceptance of Contin- 
ental 1934 line at N. Y. Show, as 
indicated by dealer demand for 
franchise and cars, requires 
immediate step-up in previously 
planned production scheduled. 
(Continued on Page 16) 








































































































































































Auburn’s 1934 lines and prices. 
CHRYSLER | STUDEBAKER BUICK—8-cyl, 126 W. B. CADILLAC V-I6—16-cyl. PIERCE-ARROW—8-cyl. 138 W. B. 

Prices on the new Chrysler models have not -— Models Series 61 Series 60—Body , Exeoqeeed 7350 Series 840A 
been confirmed by the factory. Conv. Roadster ....775| St. Regis Coupe, rumble ...1300/ Club Sedan, trunk.1365 | 5-P. Tn. Sedan. .6700| Sp. 5 =e... ret | 5 Sedan_.........2895] Coupe, rumble ....2895 

© CONE scansaenes 725} Brougham........ 765 | Vict. Coupe, tk...1315| Conv, Coupe, rum..1395 | 5-Pass. Sedan_ ...6650) Sp. B- “Pass. an. 5 Club Sedan..... 2995| Roadster, rumble. . 2995 
DE soTO © COMED sekesinnes WOO ME cccceasscs 795 | 4-Door Sedan 1345|Conv. Phaeton, tk.1575 | 5-Pass, Cabriolet..7050) Sp. 5-P. Imp, Cab.7700 | 5 Cjub Brougham 2795 
Offcial announcement of De Soto prices had Pye . : ; , 7-Pass. Sedan ...6800|/Sp. 7-Pass. Sedan.7450 = 
not been made up to Friday afternoon, Jan, 12. TERRAPLANE—6-cyl, 112 W. B. FRANKLIN—II8 W. B. 7-Pass. Lim. ..7000| Sp. 7-Pass. Lim...7650 PIERCE-ARROW—1I44 W. B. 
SP: 565] Victoria .....cccccee 650 Olympic Series 7-Pass. Imp. 150) sb F. Cab. ia. Series 840A 
x 2-Door Sedan.....590|Sedan ............ Ce eee 8 is 1435!Conv. Coupe ..... 1550 | Coupe .....-- + 5-Pass. Coupe ....@8. 7 Sedan 3200) Silver .........0.. 3495 
Under $500 * ho hunacctia sk i: ae 1435| ” "| Cony. Coupe ia - 7600) 5 F. Towa ae. ‘oe 7 Limousine .....3350|7 Brunn Brougham 4995 
-cyl. w. " | 2-Door Sedan I Cony. Sedan 7 Ww: ab... .8! 5 
a ae ee toot Oee,...; — o GRAHAM CUSTOM—8-cyl. Conv. 5-P. Coupe.7850|7-P. Lim, Br'm.. .8850 PIERCE-ARROW—I2-cyl. 188 W. B. 
Stan. Coupe ......! 345 | ¥ 000 Coupe, rumble ...1295|)5-Pass. Sedan ....1295 Series 1240A 
” ‘ . B | $750-$1, Cony, Coupe ..... 1295| 7-Pass. Sedan - 1695 Series 198-132 W B 5 Sedan ........ 3295| Coupe, rumble ....3295 
- ‘ ° | aa TP § 5 C Sedan.... 95} adste 2. .339) 
CONTINENTAL—4-cyl, 1012 W. AUBURN HUPMOBILE Pass. Sedan Sedan .2285 | 5 — Soden, tai Roadster, rumble 395 
2D s eee i? c 425 Custom | moons 652Y Series 421J—121 W. B Oxford Sedan .... 5| Limousine .......- 2535 | % Ib Hrougham.olVo} 
2-Door Sedan - 445] 2-P. us, Coupe. ..425 Brougham ccccoeeeln 5! Cabriolet wat ee nese 4-Door Sedan ....1095|Coupe, rumble ...1195 | 7-Pass Sedan ...2385 PIERCE-ARROW—I2-cyl. 144 W. B. 
De Luxe Models MOGRR ccccccccccs “845 5| Phaeton Sedan Wietenla 1115 Series” 17B—144 ¥. S.. enon Series 1240A 
. OnlC - e 485 mm seeccccse a 5-Pass. Se .  -2RR5| € ugham ..2885 |. . ii 
cease aris agetinge ay . see SP So. 4-D Sed santas oe ata = Bl 1345 7 ee Se = ‘ticle seeeee 3188 “ pe ine S eeaudl arool a. _ ham. “3598 
0 Se eccoks Coupe, rumble ....1645 71 Sime ...008 375 srougham. .53{ 

_ PEVROUTH 6-8, 109 w; B. eam ee _ ites dan 1a ipe 1 LINCOLN—I2-cyl, 136 W. B. seinen cacao. ae 
Bus. Coupe ...... 495) Conpe, rum le eae oe 995] mn war ee . Standard - ¥—12-cyl. 7 - B. 
2-Door Sedan ..535|4-Door Sedan oa seaece Custom Modele 8S0Y NASH—8-cyl. 121 W. B. 2-Pass. Coupe 00! Town Sedan sto Series 1248A , 7 a 

WILLYS 77 oe ene or Advanced 8 Series Coupe, rumble } with trunk ..... 8450 | 7 Sedan ..... -4295| Brunn Brougham. .6500 

: i 77 Brougham ....... 1075?Cabriolet ........- 1175], Pas iii 10951 5-Passenger Town @-Pass. Cony 7-Pass. Sedan 3500 | 7 Limousine ""4495! Brunn Cabriolet...7000 
. me pric have not been announced as yet | Sedan ........... 1125!Phaeton Sedan "!; 21225 | okecyotl iene 1065 0 eae 5 oss | ~ Seat , 3400'7-Pass. Lim “9550 | Brunn Limousine. .4495| Brunn Town Car. .6500 
»y the factory DODGE—6-cyl. 121 W. B. ‘-Pass. Coupe ....1085|5-Pass, Sedan- 5-Pass. Sedan ... 00| Conv. Sedan- —I6-valve, 8-cyl, 1342 W. B 

$500-8$750 5-Pass, Brougham..835|Conv. Sedan ...... 875 15 Reo Seouaham. 1115 Brougham daeser 1145 | 5-Pass. Coupe ....3400 Phaeton. ..++++++8 3900 on wi  Gealonet Series. a 
: GRAHAM DE LUXE—6-cyl. 4 a Chassis ...++++++-2500], 9495! Cabriolet 2980 
ee = = Bus. Coupe, ......895]4-Door Sedan ..... 855 ea eS Custor—i2-o78, 18 YS. 15 Sedan **brR0| Tormedo. Spdstr. "2.2980 
rie: 2 i . sais aa reside 7-Pass. Touring ..4200' Brunn Conv. ° ; : 8 
Brougham ........695|Cabriolet ....... i ‘ rumble ....855 c > * ; « eo eee ; xe 2 Coupe . -+++-2780/ Club Sedan 880 
* ogo ony toadster....1145)4 Coupe .........1145 , taron Cony. Coupe...... .--5600 | 6 LL) 
ROGER sereserere _— > GRAHAM SPECIAL—8-cyl, 2 C mupe e ee ae 1095) 5 Sedan 1145 a iT oy wl — 4400! Willoughby Lim. ..5600 | * Speeds MP cnnnoal 
CHEVROLET Bus. Coupe .......875! Conv. Coupe Custom Models 7-Pass. Sedan ....4500/ Dietrich Conv. a STUTZ—32- valve, 8-cyl, 13442 W. B 
5-Win. Coupe "565! Sedan aS yn | Coupe, rumbis Ti l995 1-Door Sedan See | wn eae ae aie ane ve .-1195 | 7-Pass. Limousine 4700) Sedan ‘Sed renee 5600 | 5 ox mupe Pee err 
Spt. Coupe, rum...605' Town Sedan, trunk.615 GRAH s va Re gat Modeis _. | Judkins 2-window _ Judkins Sedan oe 5 aaten ; Torpedo Spdstr. 
Coach ...... -++ 585) Spt. Roadster, rum..54% | Rug tigun Am etc otmg ——— Cony. Roadster. 1175) 4 ¢ om e sveccessenee terline... ; sad? L er eee oie |} 2 Coupe ...... 3480 Club Sedan 
[Cabriolet, rumble...663 oupe, rumble 1015 — B Coupe .occssess 1125|5 Sedan ..1195 | Judkins 3-window trunn §$Broughe ‘oo 2 Speedster 5 
ier cae ae Coupe, ruml cece sie tal ts $1,500-$2,000 Berline.......- 5400] Bruan Cabriolet. - 6808 I es 7 vale, pee soa aa 
—b6-cyl. . . — , & $1,500-$2, VASSIS wee were | _ @ » B-cyl. . 
2-Pass. Coupe 645'4-Door Sedan .....745 De Luxe r 7 Sedan ....... 5 Cony. Sedan .8495 
Coupe, rumble ....695' Cony, Coupe ee Comes — nsccccces 805! 5 Comp. Sedan ....8§ es Pag s nena” tia 7 Limousine , Cabriolet .....++¢+ 3445 
— BE ate VME sen 835) 4 Coupe ...... et, Coupe, rom..i7isi Club © cate OAK NE GOURD. 5 csaccecta>s Y eeness eee STUTZ—32-valve, 8-cyl. 145 W. B. 
5 Sedan 865 Spt. Coupe, rum..1745! Club Sedan, trunk .1865 yo "394515 Cony. Sedan 4195 
ee eases i i Vict. Coupe, deck.1795| Sedan rere 9 PACKARD —8- cyt. 136 w. B. ; pee tas . oo Sed: sins 
andar odels males - ©. Cony. Coupe, rum.1845| Cony, Phaeton, 2 eries * ee eee 
Coupe .....515)/4-Door Sedan 585 | De Luxe 4-Door Sedan .. 1845; Sedan, Limousine. . 9-4 COUPE ..cce- 955015 Club Sedan.....2 sTuTz—i6-¥ ey 8-cyl. 13442 W. B. 
2-Door Sedan ... 2535 5 Club Sedan -995|5 Brougham ...... LA SALLE 2-4 Roadster . ore . nny a Custom Series 
| 5 Coupe ..... 26 orm Ac 5 Coupe 2795| Cabriolet ....... 32 
De Luxe Models HUPMOBILE Series 50—Body by Fleetwood { Phaeton 2570|7 Touring ....... 2 CONDE cccccccees 795) Cabriolet _ +++ 8295 
ED saneane ...575| Roadster > 5 Sedan 3095| Torpedo Spdstr 3295 
4-Door 625! Phaeton Series 417 COMME cccccccssss 1495|5-Pass. Sedan ....1595 | 5 Sedan ......... 2585| 5 Conv Victoria. . .2980 2 Coupe *3095| Club Sedan 22.8195 
Coupe, §-win ‘an . on | 4-Door Sedan ....795|Coupe, rumble Cony. Coupe .1594|/5-P. Club Sedan. .1595 PACKARD—8-cyl. 141 W. B. 2 See Rad *reeee oasis Weyman | 
Coupe, 3-win. ....555/ Victoria 610 | NASH—6-cyl. 116 W. B, NASH—8-cyl, 133 W. B. * Series 102 . 2796 Vereaies «000s 4406 
GRAHAM STANDARD—6-cy! Big 6 Series Ambassador 8 Series 7 Seda sees) 7 Limousine aio gare 134% W. B 
Bus. Coupe 6951: ly san | 5-Pass, Sedan . .815|5-Pass, Town i aie Se PACKARD “SUPER—8-cyl. 135 W. B. STUTZ—32-valve, 8-cyl. 134% W. B. 
‘ as up bl rey 4 .{ ‘ oD Sed 15 Busine Coupe 795| Sedan 5-Pass. Sedan 6- 5-Pass. _ dan . Cee foe oo a a esecetkes ene sa OnE Custom Series 
‘oupe, rumble . 745 door Sedan 16 1) Se ao eel ee Eee a ee terseees window .......- 575| Brougham, 4- , ee es * Catan aac abriolet .........8995 
HUDSON—8-cy! s-Faee Coupe, ..... 202) S-Fess, Seden- door, 6-win. PACKARD—8-cyl. 142 W. B. 5 Coupe ....... 495|Cabriolet ......... 3905 
ae ee os r re ann Pass rougham Brougham ....... dow, with trunk.1625 46 Cortes 108 elton conn 14 es po gee BP eh 3895 
; sponse oo0 SSB] Pouring Bed : OLDSMOBILE—8-cyl. 119 W. B. 142 W. B. 2-4 Coupe -- 298015 Club Sod: Beer |S aot 1 i thtenrees 

) Sed . eds 995 = < = (ene 5 e.....38790 | 2 Speedster 5|5 Weyman 
eer Sedan Ena nee agvenis seek Bus. Coupe ...... 45| 5-Pass. Touring 7-Pass. Sedan ...19% 955| 5-Passenger ; 3 ‘ Meet as? f sana | Sedan. | 3R0n , | Versailles ...... 5195 
5-Pass. Sedan — Cony. Coupe ee 925 COUPE neccccess 875 | Limousine ....... 2085 Brougham +1820 | oy aoe ef wouring 2180 

ass. Sed ) : . on} Sas on *haeto me si 7 on £ . oo . 

Spt. Coupe + BRO 4-Door Sedan .....925 REO—8-cyl. 131 W. B + Sport Phaeton 5 Cony. Victoria. ..3640 STUTZ—I6-valve, 8-cyl. 145 W. B, 
LaFAYETTE—6-cyl. 113 W. B. 5-Pass. Coupe . -845/4-Door Touring yt. . ° Custom Series 
Model 110 | GER -sssneseees 955] : Royale Models at PaeRAn aca ta Ww. B. 7 Sedan 0|7 Speedster ......8995 
2-Door Sedan .....(45|2-Pass, Coupe ..... 635 REO—6-cyl. 117% W. B. aan. Sedan ences sree Elite - den eoeeee oe - ore Limousine ......2480 | 7 Limousine .....3760/ Cabriolet ......+. 3760 
Touring Sed: 685|4-Pass. C : 675 P Stan. Victoria ....17 Elite ictoria ....1 7 Sedan .* ‘ i 5 Convertible .. »B810} 
yuring Sedan . 6 5} ass, Coupe ..... 75 Flying Cloud Models Stan. Coupe ..... 1745| Elite Coupe ...... 1845 ia-en. 142 W, 8 f oeee 
4-Door Sedan 695 Stan, Sedan ...... 995) Elite Sedan ...... 1090 PACKARD 12-074, . &. he Baron Bodie 
Stan. Coupe ...... 995| Elite Coupe ...... 1090 ‘ one K Gods Orla © ; Kank 
OLDSMOBILE—6-cyl. 114 W. B. . . » oo” , 9.4 Coupe . BR201K Sedan ....--+0- 3960 | § Sedan ......... 4695|6 Sedan Lim. 5095 
“ine Goupe 640) 5-Pass. Touring St. Conv. Coupe..1045| Elite Conv. Coupe.1140 Over $2,000 2-4, Coupe pl jono | 6 roughsin "2...24898|7 Sedan Tm eee 
6-Pass. Coupe ....670| Coupe .......005- 700 STUDEBAKER—8-cyl. 119 W. B, CADILLAC V-8—8-cyl. 9.4 Roadster asno!5 Conv. Sedan 750 | 6 Brou, Lim, 5095|7 Town Car .....5595 
Spt. Coupe - 680 : peer eaten etese 730 j : net Commander Series 10—Body by Fisher } Phesten ones 5 Formal Sedan...4669 | 6 Sedan ; "4895 
oor Touring ‘ony. Toadster . 945! St egis 9.Pas " . 9295|5-P Pow . > 54 4 Sport Phaeton 90'7 Touring Aan 
adele Con exes esis 700 | 2 Coupe .......... 895! Brougham...... 915 | 3-Pass, Gant cpe:2 0515 i Geen aeons’: ale 15 Conv. Victoria. 4599 |. nt Weyman, Sense Cars 
4 Coupe ...... 945|5 Sedan ..... 945 [xp one > * — 5 Chaumon 5 Monte Carlo 
PLYMOUTH 5-P. Conv. Sedan.2695|5-Pass. Sedan PACKARD—1I2-cy!. 147 W. B. (Fabric) 4845 Al 5995 
Custom Models cries 1108 : abric tases P 5 CARED. ncsaeeue 999 
oe De Luxe—114 Ww. 8. os St. Regis 15 Sedan ..... 995 CADILLAC V-8—8-cyl. ? Sedan Q Gorey Tamousine .. sagn | 5 Monte < arlo sail 
oy gy = REE Sb ah Sap | TURAN» none am mg me Be Big» my PACKARD SUPER—8-cyl. 147 W. B — aaa - 
serocs = meus o 0 DUD] UO oupe mn a 5-P Sedan .3345| 7-Pass. Sed 5 , ae ze, oe 32-va 
Coupe, rumble ....615 Conv. Roadster Reger See Rex is 5 Pass. Sedan =. 3 a5 7 ae TSinousine: 3645 Custom Models—Bodies by Dietrich ere See. 7s 
PONTIAC—8-cyl. 117 W. B. 2 Coun 92 Brougham 965 | 5-Pass. Cabriolet..3695|7-P. Imp. Cab....3845 2 7 (one vee BAAS! Ce ar, 5 foie vee 5800 7 Sedan 1260\7 S ~v! ter 4695 
. ‘Or! & : 14 oupe 975'5 Seda 995 9-4 ‘ony t 5 da 1295 s Seas . -2e0 Speedster ...sees Oe 
ee see eeeeeeee oan - pose getes | ie . : 5 r m sceee ro CADILLAC V-12—12-cyl. aoe - 526514 € _— Victoria 5345 | 7 Limousine .4460| Cabriolet ......... 4460 
Sport Joupe ......745) 2-Door Touring " 2 1k Series 40—Body by Fleetwood Le Baron Bodies 5 Convertible 4510 
PT 785 pocen - yeeeeees 65 $1,000 $1,500 5-P. Town Sedan.4045| Sp. 5-P. Tn. Sed..4495 | 5-7 Cabriolet 5450! 5-7 Town Sedan 5450 i. Baron Bodies 
AEE BSERB 200s. 4 AUBURN—I2-cyl. 133 W. B. S-Rass. Bedan 38 Sp. 5-P. Sedan. ...4445 | 4 Sport Phaeton. .7065 5 Sedan .......: 5|6.Sedan .........5595 
STUDEBAKER—6-cyl. 113 W. B. Salon Mode's ype. OCoonels 5-Pass. Cab.. .484 PACKARD SUPER—I2-cyl, 135 W. B. 6 Brougham 5595(6 Sedan Lim. 5795 
Dictator Brougham . +1595! Cabriolet ....+++.-1698 | f pom. I edan Say Feen.¢ Custom Models 6 Sedan : Sedan Lim. 5795 
Cony. Roadster ....745| St. Regis Sedan ......++.. 1645) Phaeton Sedan 1745 | 7 paSs Gapriolet / Foo sere 2 Sport Runabout 7260 | 6 Brou. Lim 5795|7 Town Car ...... 6295 
ie ic cceneed 695 Brougham. 5 oh BUICK—8-cy!l. 119 W. B 7-Pass. Cabriolet. p. 7-Pass, Cab...4 S BPO MUBBOOUE. os ccescccccccceoosccces . ; 
goes 74515 Sedat 745 U cyl. 9 W. B. OE. 6c ccninaes |5-Pass. Coupe 4 147 W. B. Weyman Bodies 
OUPE «srecceees is9/9 Sedan ; (29 Series 51 Conv. Coupe .. 5-Pass. Cab, ...... Bodies by Dietrich 5 Chaumont 15 Monte Carlo 
Custom Models, Include Trunks Buse. Coupe, deck.1045|4-Door Sedan -1125 | Cony. Sedan *"49951 7 Pass. Town Cab. .6295 | 2-4 Coupe ....6185/5 Conv, Sedan ....6555 (Fabric) .......¢ 5545) (Alum.) ....... 6695 
St. Regis 5 Sedan ..........795 | Spt. Coupe, rum..1080?Conv, Coupe, rum..1165 | 5-P. Conv. Cpe...4995)7-P. Lim. Br'm...6 2-4 Cony, with 15 Sport Sedan ....7060 | 5 Monte Carlo | 
Brougham....... 765 | Viet. Coupe, tk...1095 Five wire wheels standard equipment. Ee a 6100/4 Vict. Conv......6080 (Fabric) .......5695 
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Rails Earn $330,000,000 
On Auto Freight Shipping 


New York, Jan. 12.—The extent 
to which the railroads of the 
United States benefited from mo- 
tor and allied industries during 
1933 is described by Alfred H. 
Swayne, chairman of the traffic 
committee of the National Auto- 
mobile Chamber of Commerce, in 
the following statement, released 
this week. Mr. Swayne is vice- 
president of General Motors Corp. 
and also vice-president of the 
Chamber. 


In the year just closed, while 
automobile production was com- 
paratively low, railroad _ ship- 
ments resulting from the manu- 
facture and use of motor cars and 
the building of highways exceeded 
2,600,000 carloads and paid the 
railroads $330,000,000 in freight 
charges. 

While the ton-mileage repre- 
sented in these shipments is not 
available, it is much greater than 
inter-city truck hauling. 

Based on figures of the Inter- 
state Commerce Commission on 
the average load per car of the 
various commodities carried by 
the railroads, it is found that 
each carload of this automotive 
freight would have to travel only 
80 miles to equal the freight ton 
mileage carried between cities by 
trucks. Of course, each carload 
of automotive freight averaged 
much more than 80 miles. 


This return to the railroads 
from the growth of motor car use 
is not always appreciated in dis- 
cussing the effect of highway 
transport on railroad freight 
earnings. 


It can be said that almost one 
dollar of every eight dollars rail- 
road freight revenue last year 
came from traffic created by 
highway transportation. 

It is interesting to note also 
that this kind of freight on the 
railroads has been maintained in 
better volume proportionately 
than the shipments of most other 
industries. 

Shipments of gasoline for auto- 
mobile uses reached nearly 1,- 
250,000 carloads. 

Of the freight classified by 
railroads as Products of Manu- 
factures, automotive freight repre- 
sented 31 per cent of the total. 

This percentage of automobile 
freight to the total has increased 
during the depression. In 1929 it 
was only 23 per cent. 

It indicates that rail shipments 
due to the manufacture and use 
of automobiles have been going 
on in greater proportion than 
shipments from other industries. 

The motor industry is the 
largest customer of alloy steel, 
gasoline, rubber, plate glass, 
nickel, lead, mohair and uphol- 
stery leather, and a substantial 
purchaser of many other com- 
modities, all of which are shipped 
over the railroads. 

It all furnishes further proof of 
the fact that probably no indus- 
try contributes more to the gen- 
eral welfare by stimulating 
employment. Certainly the manu- 
facturers this year are offering 
wonderful values in automobiles. 
The approval and acceptance of 
these cars by the public should 
have a marked effect on our 
economic recovery. 


NSPA Cuts $23,000 


Melon For Members 


Detroit, Jan. 12.—National 
Standard Parts Assn. has cut a 
$23,000 “melon” for its members. 
Refunds totaling that amount 
have been distributed to cover 
payment of members’ transporta- 
tion costs to the 1933 NSPA con- 
vention held in Chicago. Whole-. 
salers’ checks included payment 
of $5 for each day that their at- 
tendance was required at the con- 
vention and annual trade show. 

E. P. Chalfant, executive vice- 
president of the Association, re- 
ports that 80 per cent of the Asso- 
ciation’s wholesaler members, and 
72 per cent of its manufacturer 
members attended the Chicago 
convention. 








Crowds Swarm at 


New Chevrolet Show 
Wichita, Kan., Jan. 12.—Deal- 
ers in this area report themselves 
highly pleased with the results 
of the Chevrolet Display now be- 
ing held in the Rose Room of the 
Forum here. During the first 
two days 31,187 persons visited 
the display and 135 cars were 
sold. The show opened Jan. 6 
and will close Jan. 13. 

An outstanding feature was the 
unusual interest shown in Chev- 
rolet’s new “knee-action” and the 
chassis showing this feature was 
constantly surrounded. The same 
decorations and lights are being 
used that were used by General 
Motors in its World’s Fair Ex- 
hibit and much favorable com- 
ment is being heard from the 
public on this feature. 



























Trucks Banned From 
Using Jersey Skyway 
Jersey City, Jan. 12.—The ordi- 
nance banning trucks on the Pu- 
laski skyway within the limits of 
Jersey City goes into effect to- 
morrow, it was learned today at 
the state highway department 
and the Jersey City police started 
simultaneous action to give 
truck owners sufficient warning. 


Employes of the state highway 
department are posting signs on 
ramps at both ends of the Jersey 
City section of the skyway warn- 
ing truck drivers that the ordi- 
nance will go into effect Jan. 13 
and that on and after the date 
truck drivers will have to use 
either Newark turnpike or Route 
1 


A detail of Jersey City police 
is handing out pamphlets to all 
truck drivers on the skyway 
ramps, Bergen turnpike, Holland 
tunnel and Route 1. The pamph- 
lets explain the reason for the 
ban and gives warning the ordi- 
nance will be enforced. The text 
of the ordinance appears on the 
pamphlets. 





November Sales 
For Studebaker 


Show Increases 


South Bend, Jan. 12.—Final fig- 
ures of November registrations of 
motor vehicles in the United 
States, just completed by R. L. 
Polk & Co., further reflect the tre- 
mendous sales increases that have 
been made by Studebaker in the 
last quarter of 1933. In November 
actual registrations of Studebaker 
passenger cars were 314 per cent 
ahead of Studebaker registra- 
tions in the same month last 
year. 

Studebaker sales, both domestic 


and export, for the fourth quarter 
of 1933 totaled 18,669 cars and 


trucks according to a _ recent 
statement by Paul G. Hoffman, 
president of The Studebaker 


Sales Corp. of America. 


“This was the best fourth quar- 
ter in five years,” Mr. Hoffman 
said. “More than three times as 


Southern Farmer is 25 % 
Better off than in ’33 


Nashville, Jan. 12.—A farm sur- 
vey just completed, based on re- 
ports from nearly 600 County 
Agricultural Agents, shows that 
the Southern farmer is in at 
least 25 per cent better condi- 
tion than a year ago. Among 
the expenditures of farmers listed 
by the County Agents, are many 


who report purchases of new 
cars. Confirmation of this farm 
prosperity is shown by reports 


from State Agricultural Depart- 
ments. The State statisticians 
have not all completed their es- 
timates, but those from Virginia, 
West Virginia, South Carolina, 
Georgia, Kentucky, Mississippi, 
and Arkansas, show a gain in 
1933 over 1932 of $245,721,000. 


many cars were sold as in the 
final quarter of 1932, and almost 
three times as many as in the 
third quarter of 1933. Sales for 
the year were 48,147 cars and 
trucks compared to 47,733 in 
1932.” 





The most attractive 
Dealer Program for 1934 





Three new lines of Graham cars—the introduction of the Super- 


charger for the first time in a popular priced car—strong national 
advertising—the well known friendly Graham dealer policy—attractive 
discounts and the profit possibilities make the Graham franchise for 
1934 one of the most profitable in the industry. 


— ee TT 


Name.. 


| Name of car now handled....................2.....-.----2---00--eeeeeeeeees 


Aaa 


R. C. Graham, Vice-President, 
Graham-Paige Motors Corp., 
8500 West Warren Ave., 
Detroit, 


Michigan. 


Chev... 


Send me full details about your 1934 dealer program. 
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MEMA Leads 


2 Per cent Excise Tax 


Attack On 





New York, Jan. 12. 
MEMA has taken a leading posi- 
tion in attacking the present 2 
per cent excise tax imposed on 
automotive parts and accessories. 
Following is the statement made 
by David Beecroft, chairman of 
the MEMA Committee on Legis- 
lation before a hearing conducted 
by the House Ways and Means 
Committee on Revenue Revision 
on Dec. 21, 1933: 

“IT represent the Motor 
equipment Manufacturers’ 
an organization consisting 


and 
Assn., 


cessories that are used in the re- 
pair and maintenance of motor 


vehicles. There are approximately | 


700 manufacturers of various 
capacities in the country that 
manufacture for this field. This 
group of manufacturers sell ap- 
proximately 55 per cent of their 
product to what is known as the 
‘replacement trade,’ that is, 55 
per cent goes throughout the 
country for the repair mainten- 
ance of the 23,000,000 vehicles 
that are in operation. 


See Sales Off 

“The annual sales for the re- 
placement field have been drop- 
ping very rapidly since the year 
1930. During 1930, $511,000,000 
worth of sales for replacements 
and accessories were made. In 
1931 that had dropped to $403,000,- 
000; and in 1932 it dropped still 
further, to $372,000,000. In these 
periods of depression the sale of 
these parts should have increased 
normally by virtue of the fact 
that the purchase of new cars had 
dropped very much and the peo- 
ple in maintaining their old ve- 
hicles naturally had a require- 
ment for more replacement parts; 
and what I wish to show is that 
by virtue of the tax, the 2 per| 


- The | 


of | 
manufacturers of parts and ac- | 


cent excise tax at present, and 
the increase of that, by the time 
it reaches the consumer this tax 
has had a very definite result in 
preventing the maintenance of 
vehicles up to the standard to 
which it should have been main- 
tained. 

“A peculiarity of this business 


|is that this group of manufactur- | 


ers pays the tax, 2 per cent, on 
all parts that are sold for replace- 
ment, but only a portion of those 


parts goes for the actual replace- | 


ment of automotive products. 


to 40 different industries outside 


of the automobile field, most of | 


which industries are tax free so 
far as replacement is concerned. 
This means that through the dis- 
tribution channels it is necessary 
for the manufacturer to get from 
his wholesalers reports of all 


sales of the product which go out- | 
| side of the automotive field. This | 


| has not been satisfactory. It has 
not been carried out by the 
wholesalers by virtue of the cost 
of carrying out that work. 

“We feel that this tax is hold- 
ing back the use of motor ve- 
hicles, and we must bear in mind 
that in the last 25 years our high- 
way transportation has changed 
from being on an animal basis to 
being on a mechanical basis; and 
I think it is a fundamental of 
legislation that we must preserve 
and maintain that system of 
transportation that is vital to this 
country at the lowest cost possi- 
ble and at the point of greatest 
efficiency; and under the present 
law that enforcement of the 2 
per cent tax is proving exceed- 
ingly costly to the manufacturer. 


This is because of the fact that | 
the gasoline engine is used in 30| 


emptions as the tax amounts to. 
It is being used by wholesalers as 
a profit-making proposition at the 
| present time, and it is adding 
definitely to the load of the owner 
and operator of the vehicle, who 
is heavily taxed in other ways.” 


Corporation Formed 

Louisville, Ky., Jan. 12.—“Used 
and New Auto Parts Dealers’ 
Assn. of Kentucky, Inc.,” has 
been incorporated by Ray Vetter, 
| Joe H. McIntyre, G. Thurman, 
| Ben Goldberg, Abe Wolfe, Meyer 
Stengler, Jesse Long and Irving 
Greenwald. 


Leonard J. Shanshen 

Syracuse, Jan. 12.—Leonard J. 
Shanahan, president of the Stand- 
ard Rim & Wheel Co. of New 
England, and a native of this city, 
died suddenly in a Boston hos- 
pital at the age of 40 years. 


New York, Jan. 12.—Lower cost 
per mile in 1933 for a large fleet 
of salesmen’s cars and trucks, op- 
erating in all parts of the coun- 
try, was forecast in preliminary 
figures released today by General 
Foods Corp. 

This firm’s fleet of 1,007 cars 
rolled up a total of 15,735,754 
miles in 1932 at an average cost 
per car mile of four and nine- 
tenths cents. Indications are that 
when 1933 figures are compiled, 
General Foods’ fleet will have 
traveled approximately 15,335,000 
miles at an average cost per car 
mile of four and _ three-tenths 
cents—an anticipated reduction of 
six-tenths cent a car-mile. The 
company’s mileage costs, it is 
pointed out, include all operating 





It has been stated that it is al- | and maintenance costs, as well as 


most costing him as much to | the fixed charges of license, 


in- 


properly collect and get his ex-| surance, and depreciation. 


Virginia Solons May Limit 


Length of Trucks, Trailers 


Richmond, Va., Jan. 12 (UTPS). 

An appreciable reduction in the 
size of heavy vehicles on Vir- 
ginia’s highways; possible reduc- 
tion in private car license fees, 
but an increase on heavier ve- 
hicles; a change in the method 
of distribution of the gasoline 
tax to enable the southwest part 
of the State to complete long- 
sought sections of roads and codi- 
fication of road laws are slated 
for the consideration of the 1934 
session of the General Assembly, 
which convenes here tomorrow, 
according to legislators here who 
are said to be “in the know.” 


Delegate Walter H. Scott, a 


Nat’l Fleet Owner Cuts 
Mile Cost Below Nickel 


Actual figures for the first nine 
months of 1933 show a total fleet 
mileage of 11,313,086, and a car- 
mile operating cost of four and 
one-third cents. This compares 
with 11,644,326 miles at an operat- 
ing cost of five cents a car-mile 
for the same period in 1932. Bet- 
ter cars, tires, gasoline, oil, roads, 
and service facilities are given 
full credit by C. L. Jones, head 
of General Foods automotive di- 
vision, for reduced mileage costs, 
1933 being the third year to re- 
cord such decreases. 

Anticipated reduction of 400,000 
miles in total fleet mileage in 1933 
is attributed to better routing 
and reassignment of salesmen’s 
territories. The company’s fleet 
includes 323 coupes, 467 sedan de- 
liveries, and 217 %-ton panel de- 
liveries, nearly all of which are 
on six-cylinder chassis. 


Current Prices American Passenger Car 


AUBURN—6-cyl. 119 W. B. 
Series 652X 
695) Cabriolet 


Brougham 795 
an 


‘ Custom Models 652Y 
Brougham 95| Cabriolet 
Sedan ............845| Phaeton Sedan 


AUBURN—8-cy!. 126 W. B. 
Series 850X 
Brougham ........ 945] Cabriolet 
re 995 
Custom Models 850Y 
1075| Cabriolet . hewn 
cocesensens 1125] Phaeton Sedan ;..1: 


AUBURN—I2-cyl. 133 W. B. 
Salon Models 
sensens 1595| Cabriolet 1 
Orr 1645| Phaeton Sedan ...1 
AUSTIN—4-cyl. w. B. 
Coupe .. 5} De Luxe Coupe.. 
Coupe ... 5} 


BUICK—8-cyl. 119 W. B. 
Series 51 
Bus. Coupe, deck.1045|4-Door Sedan ....11% 
Spt. Coupe, rm. -1080] Cony, Coupe, rum..1 
Vict. Coupe, . 1095] 


ee -eyl. 126 W. B. 
Series 61 
. .1300! Club 


895 


. 945 


Brougham 
Sedan 


Brougham 
Sedan 


Bus. 
Stan. 









Sedan, 
Coupe, 
Phaeton, 


tk... .136! 
rum. .1395 
tk.157% 


Coupe, rumble . 
Vict. Coupe, tk...1315| Conv. 
4-Door Sedan ....1345| Cony. 


BUICK—8-cyl. 138 W. B. 

Series 91 

Spt. Coupe, rum..1745| Club 
Vict. Coupe, deck.1795| Sedan 
Cony. Coupe, rum.1845) Cony. 
4-Door Sedan ....1845) Sedan, 


CADILLAC V-8—8-cyl. 
Series 10—Body by Fisher 





. - 1865 
1955 


Sedan, 
Phaeton, 
Limousine 


2045 


- 2055 








2-Pass. Coupe 5-P. Town Coupe | 
2-Pass. Cony. C 95\5-P. Town Sedan 
5-P. Conv. Sedar 95|5-Pass. Sedan 


CADILLAC V-8—8-cyl. 
Series ae by Pressaeed | 














5-P. Town Sedan.! 7-Pass, Sedan . 3445 
5-Pass. Sedan oS 7-Pas “Lit musine . 3645 
5-Pass. Cabriolet. .3695/ 7-P. Tn p. Cab....3845 


CADILLAC V-12—12-cyl. 
Series 10—Body by _ Fleetwood 





5-P. TT: wn Sedan . 4( 45 Sp. 5-P. Tn. Sed. .4495 

§-Pas dan o ont Sp. 5-P. Sedan...444 
5-1 Cale let. .4 Sp. 5-Pa Cab... .4845 
P: Sedan 4145/8 7-Pas Sedan .4595 
I’ L isine.4345, Sp. 7-P. Lit . AT95 
-Pass Cabriolet..4545' Sp. 7-Pass. Cab, .:4995 | 
Te nicesnseses 15 »-Pass. Coupe ....4995 

5-Pa ° 





) Coupe oo 4745 Cab. 7 

) Sedan .....4995|7-Pa Town Cab 
5-P. Cony, Cpe 4995'7-P. Lim. Br’m.,.. 

Five wire wheels standard equipment 

CADILLAC V-i6—16-cyl. 
Series 60—Body by Fleetwood 
5-P. Tn. Sedan. .6700) Sp 5-P Tn. Sed. .735¢ 
5-Pass. Sedan ...6650) S; 5-Pass Sedan.7300 | 
5-Pass. Cabriolet..7050| Sp. 5-P. Imp. Cab.7700 
7-Pass. Sedan . 6800) Sp. 7-Pass. Sedan.7450 
7-Pass. Lim. ....7000) Sp. 7-Pass. Lim...7650 | 
7-Pass. Imp. Cab..7200| Sp. 7-P, Imp, Cab.7850 | 
PE  ccche oe 7450|5-Pass. Coupe ... 7850 | 
Cony, Coupe ..... 7600|5-P. Town Cab... .8850 
Cony. Sedan ..7850|7-P. Town Cab... .8950 
Cony. 5-P, Coupe.7850|7-P. Lim. Br'm...8850 
CHEVROLET 
5-Win. Coupe TRE Ce ee 645 
Spt. Coupe, rum...605)Town Sedan, trunk.615 
COAG noccccccesect 585) Spt. Roadster, rum. .545 
Cabriolet, rumble. ..665 
CHRYSLER 


Prices on the new Chrysler models have not 


been confirmed by the factory. 


CONTINENTAL—4-cyl. 101'2 W. B. 
Standard Models 





2-Door Sedan ..-445/2-P. Bus. Coupe...425 
De Luxe Models 
4-Door Sedan ..... 495| Coupe, rumble . 485 
DE soTo 
Official announcement of De Soto prices had 
not been made up to Friday afternoon, Jan. 12 
beses—s cyl, 117 W. B. 
2-Pass. Coupe ....6 5} 4-Door Sedan ..... 745 
Coupe, rumble — 95l ¢ onv. Coupe ...... 745 
2 Door Sedan_ ....695| 
DODGE—6- cyl. 121 W. B. 
5-Pass. Brougham .835Conv. Sedan ....... 75 
FORD—8-cyl. 
Standard Models 
Coupe ........+..-515}4-Door Sedan .....585 
2-Door Sedan ....535) 
e Luxe Models 
B-DOOP ccccccccccen 5] Roadster ..........525 
4-Door a wi 395 ee errr 550 
Coupe, 5-win B58 Cabriolet ..........590 
Coupe, 3-win. ....! 555| Victoria ...cesccece 610 
FRANKLIN—II8 W. B. 
Olympic Series 
BedeM cesccsccees 14° 35 Conv. Coupe .....1550 
re 43 
Series 19B—132 w. B. 
5-Pass. Sedan ...2185|Club Sedan - 2285 
Oxtord Sedan ....2245| Limousine ........2535 
7-Pass. Sedan 2385] 
Series 17B—144 W. B. 
5-Pass. Sedan ...2885|Club Brougham 2885 
7-Pass. Sedan ...2985| Limousine ........ 3185 
GRAHAM STANDARD—6-cyl. 

Bus. Coupe ....... 695! Cony. Coupe ....... 845 
Coupe, rumble .745|4-Door Sedan ..... 745 
GRAHAM DE LUXE—6-cyl. 

Bus. Coupe ...... 805!4-Door Sedan 855 
Coupe, rumble ....855 | 

GRAHAM ooh ECIAL—8- cyl. | 
Bus. Coupe . Conv Coupe 995 
| Coupe, rumble . “935 1-Door Sedan 925 
GRAHAM STANDARD— 8-cyl. 
Bus. Coupe .... 65! 4-Door Sedan ..1015 
Coupe rumble 1015 
GRAHAM CUSTOM—8-cyl, 

Coupe, rumb 1295! 5-Pas Sedan . 1295 
Cony. C ( 1295| 7-Pa Sedan 1695 
HUDSON—8-cyl. 

Coupe f Tourin Sedan 895 
2-Door Sedan 725) Club Sedan 995 
Victor 7 I 1095 

5-Pa Sedan 78 
HUDSON—II6 W. B. 
( 805'5 Comp. Sedan S95 
> ¢ n \ t RN 1 ( ype ee RvA 
> Sedan RO 
HUDSON—123 W. B. 
De Luxe 
5 Club Sedan 995'5 Brougham 19) 
HUPMOBILE 
Series 417 
4-Door Sedan 795| Coupe, rumble 795 | 
Series 421J—i21 W > | 
4-Door Sedan ....1095! Coupe, rumble -1195 
Vietoria cecsecs .1115! | 
Series ater ae, Ww. B. 
4-Door Sedan .. 1245) Coupe, rumble ...1245 | 
WH aaanecead 1126 5 
LaFAYETTE—6-cyl. 113 W. B. 
Model 110 
2-Door Sedan ...645| 2-Pass. Coupe .635 
Touring Sedan . 685! 4-Pass. Coupe .675 
4-Door Sedan ... :695| 
LA SALLE 
Series 50—Body by Fleetwood 
CU. i ccccebanne 1495|5-Pass. Sedan ....1£ 595 
Cony. Coupe .-1595| 5-P. Club Sedan..1595 








eNO IDS 








LINCOLN—I2-cyl. 136 W. B. 
Standard 
2-Vass. Coupe ...3200| Town Sedan 
Coupe, rumble ...3250 with trunk 3450 
2-Pass. Conv., 7-Pass. Sedan 500 
rumble ....... 3400| 7-Pass. Lim. 3550 
5-Pass. Sedan ...3400) Conv. Sedan- 
5-Pass. Coupe ....3400} Phaeton . 3900 
Chassis ..........2000 
Custom=nt cyl. 145 W. B. 
7-Pass. Touring ..4200| Brunn Cony. 
Le Baron Cony. Coupe... ...5600 
Roadster ....... 4400) Willoughby Lim. | /5600 
7-Pass. Sedan ....4500] Dietrich Conv. 
7-Pass. Limousine 4700] Sedan ..........! 5600 
Judkins 2-window Judkins Sedan 
Berline ........ 5400} Limousine ......! 700 
Judkins 3-window |Brunn brougham. .6800 
Bartine .ccccocel 5400) Brunn Cabriolet 6800 
[Chaesis ..ccccccees 3100 
NASH—6- ete 116 W. B. 
ig 6 Series 
5-Pass. Sedan . 815! 5-Pass. Town ’ 
Business Coupe ...795) Sedan ......++.++ 775 
4-Pass. Coupe 815, 5-Pass. Sedan 
5-Pass. Brougham. "825? Brougham ....... 865 
NASH—8-cyl, 121 W. B. 
Aavaneed 8 Series 
5-Pass. Sedan .1095| 5-Passenger Town 
Business Coupe ..1065| Sedan ......... 1065 
4-Pass. Coupe .. . 1085) 5 -Pass. Sedan- 
5-Pass, Brougham.1115! Brougham ...... 1145 
NASH—8-cyl. 133 W. B. 
Ambassador 8 Series 
5-Pass. Sedan, 6- 5-Pass. Sedan ....1625 
window......... 157! 5| : 
42 W. B. 
7-Pass. Sedan 1085 5-Passenger 
Limousine ..... 2055 Brougham ......1820 
OLDSMOBILE—6-cyl. 114 w. B. 
et COO bo %5 08 680! 5-Pass. Touring 
Bus. Coupe ...... Se OO BPR 700 
5-Pass, Coupe ..670|4-Door Sedan ..... 730 
1-Door Touring : 
Bedam .ccccveces 760 
OLOSMOBILE— aie cyl, 119 W. B. 
Bus Coune ...... 5-Pass. Touring 
Con COMBE cssac 938 NS eae an 0 ae 875 
S) Coupe 880'4-Door Sedan .....925 
5-Pass. Coupe ..845! 4-Door Touring 
Sedan ..-eeceees 955 


PACKARD—8-cy!l. 129 W. B. 
Series 1100 









5 Sedan . ‘ cnauad . eee e2a00 
PACKARD—8-cyl. 136 W. B. 
Series 110! 
2 ul 50/5 Club Sedan .. 
2 oi 80'5 Conv. Sedan ... 
5 C¢ ’ 40} Formal Sedan 
4 Phac 70\7 Touring ........2 ) 
5 Sedan 258515 Conv. Victoria ..2980 
PACKARD—8-cyl. {41 W. B. 
Series 1102 
7 Sedan .. .2655| 7 Limousine ......2790 
PACKARD ‘SUPER—8- cyl. 135 W. B. 
E Gieeh. kndccadtdadnseenesenn0sssdeenn0a000ee 
PACKARD—8-cyl. 142 W. B. 
Series 1104 
4 Coupe .......2980.5 Club Sedan 
ee PS é Cony. Coupe . 


Formal Sedan 
7 Touring 
Conv. V 
147 W. B. 


4 Roadster 
Phaeton 
Sport Phaeton .. 


PACKARD—8-cyl. 












Series 1105 

BeaM ccscccect 3290|7 Limousine ......é 3489 
PACKARD—I2-cyl, 142 W. B. 

Series 1107 
2-4 Coupe 20)5 Sedan .....+.... 3960 
5 Coupe ..... 3990 Club Sedan ...... 4060 
2-4 Roadster 50|5-Conv. Sedan ....4750 
6 Pheetem .cccccel 890|5 Formal Sedan 4660 
4 Sport Phaeton . 41901 7 Touring ........3980 
5-Conv. Victoria ..4590 


PACKARD—1i2-cyl. 
Series 1108 


147 W. B. 



















F RE. scckusavs 4185|7 Limousine ..... 4385 
PACKARD SUPER—8-cyl. 147 W. B. 
Custom Models—Bodies by Dietrich 
S-§ Coupe ..ccces 5445 Conv. 5 Sedan....5800 
2-4 Cony. Run- 5 Sport Sedan ...6295 

about .........5365/4 Cony. Victoria ..5345 
Le Baron Bodies 
5-7 Cabriolet ....5450/5-7 Town Sedan ..5450 
4 Sport Phaeton ..7065| 
PACKARD SUPER—I2-cyl. 135 W. B. 
DE. PO, Wo pick tadtancceatadcdons 7260 
147 W. B. 
Bodies by Dietrich 
2-4 Coupe ....... 6185|5 Conv. Sedan ....6555 
2-4 Conv, with }5 Sport Sedan ....7060 
SEN actceses 6100) 4 Vict. Cony.. . -6080 
PIERCE-ARROW—8-cyl. 138 W. B. 
oe 840A 
5 Sedan - 2895) Coupe, rumble ...2895 
5 Club Sedan . 95| Roadster, rumble . .2995 
5 Club Brougham 3795 
PIERCE-ARROW—I44 W. B. 
Series 840A 
7 Sedan .. -3200} Silver ...e+-ssee008 3495 
7 Limousine 3350/7 Brunn Brougham .4995 
PIERCE- ARROW —th- rH 138 W. B. 
Series 1240A 
S.C te oupe, rumble ....3295 
5 Club Sedan ... 5} Roadster, rumble .3395 
5 Club Brougham.31i 
PIERCE-ARROW—i2-cyl. 144 W. B. 
Series 1240A 
OE os Je oainan 3600] Silver Arrow ......3895 
7 Limousine ..... 3750] Brunn Brougham. .5395 
PIERCE-ARROW—I2-cyl. 147 W. B. 
Series 1248A 
T BOGOR oasccvese 4295] Brunn Brougham. .6500 
7 Limousine ..... 4495| Brunn Cabriolet...7000 
Brunn Limousine.4495| Brunn Town Car. .6500 
PLYMOUTH—6-cyl. 109 W. B. 

Bus. Coupe .495| Coupe, rumble ....545 
2-Door Sedan 2. 535] 4- Door Sedan ..... 585 
De Luxe—114 w. B. 

Bus. Coupe .......! 575)4-Door Sedan ..... 650 
2-Door Sedan ..595| Conv, Coupe ...... 660 

Coupe, rumble -615 
PONTIAC—8- cyl, 117 W. B. 
Coupe .. 2-Door Sedan 
Sport Coup. 2-Door Touring 
Cabriolet Sedan ° 5 
14-Door Sedan 785 
REO—6-cyl. 11742 W. B 
Flying Cloud Models 
Stan. Sedan ......995| Elite Sedan ...... 1090 
Stan. Coupe -..-995/ Elite Coupe ...... 1090 
St. Conv. Coupe..1045) Elite Conv. Coupe.1140 
REO—8-cyl. {31 W. B. 
Royale Models 
Stan. Sedan .-1745| Elite Sedan ...... 1845 
Stan. Victoria ....1745) Elite Victoria ....1845 
Stan. Coupe .-1745| Elite Coupe 1845 
STUDEBAKER—6-cyi. 113 W. B. 
Dictator 
Conv. Roadster ....745| St. Regis 
oe ares sw ae 695 Brougham ....... 715 
ey 745\6 Sedan ...cccecees 745 
Custom Models, Include Trunks 
St. Regis PR: | deanuhe ons 795 
Brougham ...... 765) 
Regal Models 
Conv. Roadster ....775| St. Regis 
i earns 725) Brougham ....... 765 
= Gen - canncetdas TISIE BeGaM ccscccvccces 795 
STUDEBAKER—8-cyl. 119 W. B. 
Commander 
Cony. Roadster -945| St. Regis 
© CONDE. acsccccccs "11895 Brougham ....... 915 
4 Coupe .....++0-- 945|5 Sedan .........- 945 
Custom Models 
St. Regis |5 PE. <cndehnene 995 
Brougham ...... 965 








member of the House roads and 
internal navigation committee, 
said that a reduction in the 
length of vehicles from 45 feet 
(52, including trailer) to thirty- 
five, and a weight reduction from 
35,000 pounds to ten tons (20,000 
pounds) will be proposed. 


He said that the reductions 
will affect only about three per 
cent of buses and trucks on 
the highways and that the three 
per cent do “50 per cent of the 
damage.” 


It has been learned here that 
more than 100,000 of the petitions 
circulated by the Railroad Em- 
ployes’ and Taxpayers’ Assn. will 
be submitted to the legislature 
which meets this week. The pe- 
titions provide for a definite clas- 
sification of motor vehicles; con- 
solidation of the division of mo- 
tor vehicles with the State cor- 
poration commission; new regu- 
lations for commercial vehicles; 
maximum gross weight, includ- 
ing load of ten tons; maximum 
length, including semi-trailers of 
33 feet; prohibition of the move- 
ment of commercial motor car- 
riers of property in Virginia after 
midnight—with the exception of 
milk and milk products trucks; 
require payment of taxes by all 
vehicles operating in the State, 
and abrogation of present reci- 
procity laws, and a reduction by 
half in the license fee on private 
motor cars. Auxiliary fuel tanks 
also would be prohibited. 


Sales Manager Named 

Pittsburgh, Jan. 12.—-Charles L. 
Day, vice-president of the Faunce 
Motor Co., announces the appoint- 
ment of Howard H. Schusler as 
sales manager of the Pierce- 
Arrow division. 


Models 





Regal | Models 
Conv. Roadster ... 975 | St. Regis 
Z Coupe ...ccceees 925| Srougham = ss... se 965 
© GOO caccsncceatl J Lg eer? 955 
STUDEBAKER—8-cyl. 123 W. B. 
President 
Conv. Roadster ..1145)4 Coupe .........+. 1145 
UE cccnesens 1095/5 Sedan ......+00. 1145 
Custom Models e 
B Wee a ccccevcncensstentsee0esesvasneue 1195 
Regal Models 
Cony. Roadster ..1175|4 Coupe ......+++. 1175 
SO ciccaenwe 1125/5 Sedan .....cccee 1195 


STUTZ—16-valve, 8-cyl. 1342 W. B. 
New Challenger Series 
























SE COUPO cccccvces 2495 Cabriolet ......... 2980 
S Sedan ..cccccoed 2780| Torpedo Spdstr. ..2980 
SB COURO cccosecse 2780 Club Sedan ...... 2880 
2 Speedster ...... 2880 
STUTZ—32-vaive, 8-cyl. {3442 W. B. 

5 Coupe ........-3195] Cabriolet .....+++. 8680 
5 Sedan ......... 3480! Torpedo Spdstr. ..3680 
BS GONEE acescepsa 3480|Club Sedan ......3580 
2 Speedster ...... 3580) 

STUTZ—16-valve, 8-cyl. 145 W. B. 

7 Sedan ..... .38245|5 Cony. Sedan 3495 
7 Limousine . "3445| Cabriolet aka auaae 3445 
UTZ—32-valve, 8-cyl. 145 W. B. 

T MeGeR accesses 894515 Conv. Sedan 4195 
7 Limousine ..... 4145| Cabriolet ......... 145 
STUTZ—I6-valve, 8-cyl. 13442 W. B. 
Custom Series 
SB GCOMRO ccccccccell 2795! Torpedo Spdstr. 3295 
DY Senxanac'ed 3095| Club Sedan ...... 3195 

Oe . cvsankwe 8095! 5 Weyman 
2 Speedster ......3195| Versailles ...... 4495 
Cabriolet ........ 3295! 
STUTZ—32-valve, 8-cyl. 134'2 W. B. 
Custom Series 
i 3495) Cabriolet .........8995 
5 Sedan FON MOGIORE kccccencns 3995 
9 COMME ..ccccceed 7951 C lub Sedan 3895 
2 Speedster $895!'5 Weyman 
{| Versailles ......5195 
STUTZ—1I6-valve, 8-cyl. 145 W. B. 
Custom Series 
T MOG cisccccas 2560! 7 Speedster .......! 995 
7 Limousine 0| Cabriolet 3760 
5 Convertible 810} 
Le Baron Bodies 
5 Sedan . 4695|6 Sedan Lim . 5005 
6 Brougham . 7 Sedan Lim . 095 
6 Brou. Lim 5095! 7 Town Car 5595 
6 Sedan $895 
Weyman Bodies 
5 Chaumont 5 Monte Carlo 
(Fabric) {845 (Alum.) ........5098 
5 Monte Carlo 
(Fabric) 4995 
STUTZ—32-valve, 8-cy!. 145 W. B. 
Custom Series 
T BeGem .cscc . 426017 Speedster . 4695 
7 Limousine 4460! Cabriolet . 4460 
5 Convertible 4510 
Le Baron Bodies 
5 Sedan ...++-539516 Sedan Lim. . 5795 
6 Brougham 5595'7 Sedan Lim. ....5795 
6 Brou, Lim. .5795|7 Town Car ...... 6295 
6 Sedan .........5505} 
Weyman Bodies 
5 Chaumont {5 Monte Carlo 
CHOMTIOD a nsvest 5545 (AlumMm.) ..eeeees 6695 
5 Monte Carlo { 
(Fabric) ......5695} 

TERRAPLANE—6- cyl, 112 W. B. 
Ces caccennscvnal 565] Victoria ...-seeeee 650 
2-Door Sedan ... 590! BOGOR. occccncccaeas 650 

De Luxe—li6 W. B. 
2-Door Sedan ..... 670| Sedan =... seccreeves 730 
WILLYS 77 
The prices have not been announced as yet 


by the factory. 
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Field with 





Detroit, Jan. 12—-Hupmobile 
enters the low-priced field for 
1934 with an entirely new six-cyl- 
inder car of modern design 
mounted on a 117-inch wheelbase. 
The new car is designed to meet 
the widespread demand for room- 
iness, power, performance and 
comfort at a moderate price. 

Equipped with an _ §80-horse- 
power engine, this car has a 
power-to-weight ratio sufficient 
to give it outstanding acceleration 
and hill climbing ability, while its 
body contour is such as to provide 
a maximum of roominess and 
comfort. 

The new six-cylinder engine, 
like other Hupp products, has 
been entirely designed by the 
Hupmobile engineering depart- 
ment and is built in the Hupp 
factory. The engine has a bore 
of 3% inches and a stroke of 3% 
inches. The taxable horsepower 
is 29.42. Developing its 80 horse- 
power at 3,400 r.p.m., the engine 
indicates its high efficiency from 
a displacement of 224 cubic 
inches. The cylinder head is cast 
iron and provides a_ standard 
compression ratio of 5.3 to 1. 

A new type engine mounting 
which also promotes smoothness 
has been adopted. The mounting 
provides a four-point suspension 
for the engine. These four points 
are provided with links giving a 
shackle-type of action through 
the use of a rubber bushing. The 
angles of the mounting are such 
that a line drawn through the 
bushings on one side of the en- 
gine would intersect a line drawn 
through the bushings on the op- 
posite side of the engine approx- 
imately four inches above the 
crankshaft or near the center of 
gravity of the engine. By this 
method the weight of the engine 
at the front end is carried, “in 
shear,” as the engineers express 
it, by the rubber. The mountings 
at the rear are compression type. 
This has the effect of giving the 
mounting maximum durability 
and effectiveness. Motion of the 
engine in the mounting is per- 
mitted up to the elasticity of the 
rubber bushing and this is so pro- 
portioned that the critical periods 
are outside of the driving range. 
All unbalanced forces as well as 
the weight are taken “in shear,” 
giving an efficient flexible engine 
support which provides maximum 
smoothness. 

Two body types are supplied 
the five-passenger sedan and two- 
passenger coupe, with rumble seat 
with a wide range of color 
choices. The lines of the new 
body are suggestive of the mod- 
ern trend with sweeping curves 
and no straight lines. The fen- 
ders are heavily crowned and the 
hood is long with a short cowl, 
giving the massive stylish appear- 
ance which has long won renown 
for Hupp cars. 

A complete ventilating system 
is incorporated in these bodies in 
which the windows slide horizont- 
ally to provide a vacuum-actuated 
exhaust for the air in both the 
front and rear compartments. 
The windshield may be opened 
and there is also a cowl ventilator 
to take care of the needs of the 
passengers in extremely warm 
weather. The cars have deep 
wide seats with plenty of tufting 
both in the cushions and at the 
rear for a comfortable ride. The 
front seat is adjustable to accom- 
modate the physical stature of 
the driver, a full four-inch ad- 
justment being permitted at this 
point. 

Controls are simple and acces- 
sible. The new instrument panel 
has the aero-type dials straight 
before the eye of the driver with 
a generous package compartment 
on the right side of the dash. The 
equipment is complete and up-to- 
date. The car is wired for radio 
which may be furnished option- 
ally at a slight extra cost. 


ml 
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Hupp Enters Low Price 





New Six Line 


M. P. Vorberg to Handle 
Olds Sales Promotion 


Lansing, Jan. 12.—D. E. Rals- 
ton, vice-president and _ gen- 
eral sales manager of Olds Motor 
Works, announces the appoint- 
ment of Martin P. Vorberg as 
sales promotion manager for 
Oldsmobile. 

Mr. Vorberg has been associ- 
ated with the automobile business 
for a number of years, having 
been both a retail sales manager 
and manager of an Oldsmobile 
dealership. 

In 1931 Mr. Vorberg joined the 
Oldsmobile sales promotion de- 
partment and has continuously 
devoted his time to retail sales 
work both in the field and at the 
home office until his recent ap- 
pointment as manager of the de- 
partment. 








Graham to Display 


“Supe” at Detroit 
Detroit, Jan. 12.-With the De- 
troit Auto Show only a week 
away, J. M. O’Dea of the Graham- 
Paige Co. of Michigan today an- 
nounced plans for exhibiting at 
the show in Convention Hall the 
entire line of Graham cars for 
1934, as well as a Salon showing 
and an elaborate display of spe- 
cial features which have been de- 
veloped exclusively by Graham 
engineers. 
Heading the feature exhibit will 


be a huge working model of the | 


Graham Supercharger which is 
an integral part of the 1934 cus- | 
tom eight. Eight cars of the 
Graham line will be in the ex- 


hibit, which covers approximately 
3,000 feet of floor space in Con- 
vention Hall. The Giant Super 
charger, showing in detail how 
this new motor development oper- 
ates to increase the horsepower 
of the Graham custom eight, 
drew thousands of spectators at 
the National Auto Show in New 
York. 

In addition, the Graham display 
will include a cutaway Graham 


chassis, showing the banjo frame 
and outboard springing, features 
which contribute to easy riding 
qualities of the new Graham cars. 
A display of the geometric steer- 
ing gear, cutaway views of the 
Supercharger mounted on the en- 
gine, and exhibits of the Graham 
hydraulic brakes and motor 
mountings also will be featured. 

Graham will be represented in 
the exclusive Salon with a luxuri- 
ous special convertible eight cab- 
riolet, one of ten automobile com- 
panies to exhibit models in this 
elaborate display. 


Trenton Gets Showing 

Trenton, N. J., Jan. 12.—-In con- 
nection with the opening of the 
1934 Chevrolet display at the 
Hotel Hildebrecht, special guests 
i were given a private preview of 
the various models. Later they 
were entertained at luncheon. Al- 
bert T. Balderston, of Balderston 
Chevrolet, Inc., this city, 
chairman of the committee which 
arranged the exhibit and lunch- 
eon. The cars were dispalyed on 
the main dining room floor of 
the Hildebrecht. 





Was | 





Ford to Show Talkie 


At Detroit Auto Show 


Detroit, Jan. 12.—The Ford Mo- 
tor Co. will have its own “Little 
Theater of the Auto” at the De- 
troit Auto Show starting Jan. 20, 
the Dearborn branch of the Ford 
company announced today. The 
full-length talking picture, “These 
Thirty Years,” a romantic story 
dramatically depicting the evolu- 
tion of the automobile, will be 
shown continuously in Convention 
Hall, without charge to show pa- 
trons. 

Just recently released, “These 
Thirty Years” features a cast of 
well-known stage and _ screen 
players, with a supporting cast of 
more than 100 actors. The pic- 
ture, the first of its type ever to 
be produced for public showing, 
is the motion picture epic of the 
growth of the automobile, and the 
sweeping upward of the American 
city with the development of the 
machine. 


All technical scenes, such as 
laboratory and mechanical tests, 
have been eliminated from the 
picture, 
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Hudson’s Helpful Hints Hold Dealer Interest 


Hudson Plans to Repeat 
Dealer Exhibit at Chicago 


New York, Jan. 12. 
izing its special dealer exhibit 
at the New York Automobile 
Show as the most successful and 
constructive automobile show 
activity in its 25 years history 
the Hudson Motor Car Co. an- 
nounced today that the exhibit 
will be repeated at the Chicago 
automobile show. 


It is likely that the notable 
success of the first complete 
automobile retail business exposi- 
tion has established a precedent 
for something new in automo- 
bile shows which will mean a 
continuation of this activity at 
future shows. 


Additional Space Needed 


The Terraplane and Hudson 
business exhibit was a complete 
automobile - show - within - a-show. 
It was devoted entirely to the in- 
terests of automobile dealers and 
distributors. The central thought 
behind it was that the people in- 
terested in the sale of motor cars 
wished to see more than the new 
cars—they also wished to see the 
other elements that enter into the 


Character- 


making of a profitable retail 
operation. 
The Hudson special exhibit 


filled a ballroom at the Hotel 
Pennsylvania to overflowing, and 
it was necessary to use several 
additional rooms and foyers for 


registration, showing of motion 
pictures, and business confer- 
ences. 

Before the special exhibit 


opened, Bill Tracy, sales manager 
of Hudson, predicted that dealers 
would welcome such an innova- 
tion as a business show arranged 
especially for them. After a visit 
to the crowded Pennsylvania 
Hotel display, an Automotive 
Daily News representative found 
that Tracy’s prediction was really 
an understatement. It seemed 
that every dealer and distributor 
att-,aing the New York show 
visited the Hudson show-within- 
a-show at some time during the 
week. 
Sales Story in Pictures 

As dealers stepped out of the 
elevators into the big registra- 
tion room, they found one of the 
busiest scenes of the show. In 
a small theater opening off the 
reception room, talking motion 
pictures were presenting the 
Terraplane and Hudson sales 
story in dramatized form. Deal- 
ers and distributors crowded the 
registration room and _ foyers, 
shaking hands, exchanging com- 
ments, and renewing acquaint- 
anceships. 

There was a hum of activity 
from the ballroom where the 
main exhibit was being held. 
Stepping into this room, the eye 
was drawn to a glittering repro- 
duction of the Hudson slogan, 
“Gangway for the 1934 Terra- 
planes and Hudsons,” which ex- 
tended around two sides of the 
big room. Everywhere, there 
were crowds of dealers and dis- 
tributors. On occasion, the room 
would be filled to the overflowing 
points as delegations of dealers 
and salesmen came in a body 
from the automobile show at 
Grand Central Palace. 


Features Explained 





A silent motion picture presen- 
tation, supplementing the talking 
pictures in the theater room, was 
shown continuously in the main 
exhibit room. New Terraplanes 
and Hudsons were _ displayed, 
with demonstrators’ explaining 
the baggage Compartment, Lug- 
gage Vestibule, Axleflex inde- 
pendent springing, airplane ratio 
of power to weight, and other 
Terraplane and Hudson features. 
There was a working demonstra- 
tion of Axleflex, which embodies 
axle construction. One show an- 
nouncement of special interest 
was that Axleflex was optional 
on Terraplanes and Hudsons at 
no extra cost. 

The principal feature of interest 
in the exhibit, however, was the 
series of display booths which 


lined the room. Each booth was 
devoted to a specific subject in 
relation to the operation of a 
successful retail automobile busi- 
ness. Factory men from Detroit 
manned each booth. It was in- 
teresting to note that this staff 
of men included the heads of 
the departments, so that dealers 
and distributors talked with 
authorities on the subjects in 
which they were interested. 


An impressive feature of the 
whole exhibit was the manner in 
which each separate display was 
summarized in large cards at the 
back of each booth. It was pos- 
sible for a business man, totally 
unacquainted with the automobile 
business, to walk through the ex- 
hibit and read these cards, and 
emerge with an excellent idea of 
how a profitable retail automo- 
bile business should be conducted. 
And a dealer could go through 
the exhibit, and without speaking 
to a soul, could come out with 
a dozen definite workable ideas 
that could mean extra profits for 
him in 1934. 


Used Car Display 

Each display was filled with 
material helpful in a _ business 
operation. At the Used Car dis- 
play, for example, dealers found 
a well informed staff, presenting 
a clean-cut program for a succes- 
ful used car activity, fully in ac- 
cord with the code. There was 
printed information which 
charted the exact steps for a 
rapid turn-over of used cars at 
the best prices. 


Likewise, at the Service dis- 
play, the dealer who wanted in- 
formation on more profits from 
service, parts and accessories, 
was first asked for the location 
of his territory. In a few minutes, 
he had laid before him an analy- 
sis of his own town, showing the 
number of MHudson-built cars 
there, the potential service busi- 
ness in the territory, and a pro- 
gram outlining exactly what 
tools and parts would be neces- 
sary for the most profitable serv- 
ice operation. 


At the Business Management 
display, dealers were shown 
simple, effective accounting sys- 
tems that enable them to control 
their business, instead of allow- 
ing the business to control them. 
The Advertising exhibit was thor- 
oughly understandable and suc- 
ceeded in translation advertising 
into terms of the dealer’s own 
individual needs. It covered 
magazine and newspaper adver- 
tising, the national radio pro- 
gram, a complete line of Terra- 
plane and Hudson literature, 
demonstration material and a 
large array of other selling tools. 


There was even an exhibit on 
signs and window transfers. A 
line-up of the proper type of 
envelopes, letterheads and busi- 
ness forms was shown. 

New Utility Coach 

One display of particular in- 
terest was the Commercial Car 
booth. There miniature models 
of the full Terraplane line of 
trucks was shown, including the 
sensational new Utility Coach 
that is quickly convertible from 
a business car to a bona fide 
passenger car. 


Although it did not occupy 
large space, one of the most 
striking features of the entire 


exhibit was a large record board 
on which were posted some 100 
telegrams from Terraplane and 
Hudson distributors, sent to Hud- 
son executives at the show, an- 
nouncing appointment of several 
hundred new dealers within the 
last few weeks. 


Dealer comments were univer- 
sally enthusiastic about the idea 
of such an exhibit. It unques- 
tionably was an education to 
every business man who passed 
through it, and left an impression 
of a friendly, co-operative spirit 
that is linked with an aggressive 
business program. 

A number of new Terraplane 
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And did the dealers like it. Here is a typical view of the show in full 
swing. Everyone came to school and the dealer seems to have a new 


viewpoint on whether or not it 


and Hudson dealers signed fran- Qo 
chises during the show week, and 
more than 100 arranged for inter- 
views with Terraplane and Hud- 
son distributors on their return 
home. 

The Pennsylvania Hotel exhibit 
was entirely separate from the 
general public showing of new 
Terraplanes and Hudsons at 
Grand Central Palace where large 
floor space was given on the main 
floor to the new cars, to a 
demonstration of Axleflex, and to 
a unique dramatic presentation 
of the Hudson-built cars. 

Instead of the usual chassis 
lecture at Grand Central Palace, 
Hudson built a revolving stage, 
carrying cars and a large cast 
of actors who brought out the 
sales points of the cars in an 
entertaining comedy drama that 
drew enormous crowds. 


Commercial Car Exhibit 

There was also an exhibit of 
the complete line of Terraplane 
commercial cars in the third floor 
of Grand Central Palace. Many 
dealers also visited the Terra- 
plane and Hudson headquarters 
on one of the upper floors of the 
Pennsylvania Hotel, as well as 
the press headquarters in the 
Hotel Commodore. 


After the close of the New York 
show, all Terraplane and Hudson 
exhibit equipment will be shipped 
to Chicago. It will be set up there 
for Chicago show week. The 
special business show, in exact 
duplication of the successful ex- 
hibit at the Hotel Pennsylvania, 
will be staged at the Blackstone 
Hotel throughout the entire show 
week at Chicago. Public showing 
of the new Terraplanes and Hud- 
sons will be at the Coliseum. 


is important that school keeps. 


200 Ford Managers 


Attend Detroit Meet 
Detroit, Jan. 12.—More than 
200 Ford sales and service man- 
agers in the Detroit metropolitan 
area gathered at the Highland 
Park Commercial Exhibit Build- 
ing last night to inaugurate a 
series of monthly meetings to be 
held by dealers in the Dearborn 
Branch territory of the Ford Mo- 
tor Co. 

The principal speaker was R. 
L. Nye, of the Bendix-Stromberg 
Carburetor Co., who gave a 
chalk talk on the carburetor used 
in the Ford V-8. 

Similar meetings will be held 
every month, with technical ex- 
perts on the program to provide 
a practical educational course of | 
training in sales and service for | 
the service managers of Ford 


Lay 


Sees Million 





dealerships about Detroit. 
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Here’s the lay-out for the Hudson “Little Red Schoolhouse” for dealers, which was a busy spot at the 
Pennsylvania during the past week. Here the dealer could learn all the tricks of the trade from ordi- 
nary selling to more difficult problems of management and control. 


Car Radios 
Or More in 734 


New York, Jan. 12.—That the 
sale of automobile radio sets will 
exceed the million mark by a 
comfortable margin during 1934, 
is the conviction of B. G. Erskine, 
president of the Hygrade Sylva- 
nia Corp., the second largest radio 
tube manufacturer in the world. 
“Automobile radio has firmly es- 
tablished its place in the field of 
modern motoring,” states Mr. 
Erskine, “beginning in 1930 with 
some 34,000 sets. The following 
year the sales volume went up ,to 
some 110,000 sets. In 1932 close 
on to 150,000 new sets were in- 
stalled. A marked reduction in 
the price of automobile radio sets 
together with the general accep- 
tance of the idea of enjoying ra- 
dio programs while riding or 
parked, caused a terrific upswing 
of the sales curve to approx- 
imately 750,000 sets installed in 
1933. I venture to state that we 
shall easily surpass the million 
mark in 1934, due not only to 
general public acceptance and 
popular price, but largely to the 
keen interest and co-operation 
displayed by the automobile in- 
dustry in this added enjoyment to 
modern motoring.” 





Heads Committee 

San Francisco, Jan. 12.—J. C. 
Bennett, of the Associated Oil 
Co., has been appointed chairman 
for 1934 of the American Petrol- 
eum Institute’s Central Commit- 
tee on Automotive Transporta- 
tion, according to announcement 
by W. R. Boyd, jr., executive vice- 
president. 
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Dodge Truck 
Prices Range 


$370 to $845 


Detroit, Jan. 12.—Only a few 
days ago the news went out that 
in the year’s truck registration 
figures Dodge had moved from 
fourth place, which it had held 
since 1929, into third position. 
Now it develops that while 
Dodge’s national third position in 
truck sales is protected by a com- 
fortable lead, it has, locally, gone 
into still higher place for Decem- 
ber, a month for which registra- 
tion figures covering the United 
States are not yet available. 

For instance, one of the straws 
showing how things are going in 
the truck trade is a report just 
issued by R. L. Polk & Co., giving 
the December truck registrations | 
for Cook County, Illinois. There, 
in the final month of 1933, truck 
registrations totaled 191 units; of 
these, 62, or 31.4 per cent, were 
Dodge trucks; 45, or 23.5 per cent, 
were of the next make; and 38, or 
19 per cent, were of the third, re- 
maining registrations being scat- 
tered, in minor figures over the 
industry. 

J. D. Burke, director of truck 
sales of Dodge Brothers Corp., is 
certain that the year 1934 will 
eclipse, in volume of truck sales, 
anything the industry has ex- 
perienced so far. The business 
of replacing worn-out transporta- 
tion units alone, he thinks, could 
it be realized within the current 
year, would completely swamp all 
present facilities for producing 
commercial cars and trucks. 

New Dodge truck chassis prices 
announced by Mr. Burke are: 
one-half ton, $370; one and one- 
half ton, $585; two ton, $845. 


PRceslend’s 3 34. 
Auto Show Gets 
Away With Bang 


Cleveland, Jan. 12.—Cleveland’s 
1934 Automobile Show opened to- 
day under precedent - breaking 
circumstances and conditions. 
The show will run through Jan. 
20. 

Never has a Cleveland show | 
had such beautiful cars, and} 
never has a Cleveland show been | 
so well housed. Never has the 
general appearance been so strik- 
ing, nor has there been before 
such a novel physical design, or 
such complete and varied ar- 
rangements for the entertainment 
and convenience of show visitors. 

One factor which should con-| 
tribute materially to what may 
well become record-breaking at- 
tendance, is a 44-cent admission 
charge, day or night, the lowest 
admission price in the history of 
Cleveland Automobile Shows. 

Show patrons also are offered 
the opportunity of parking in the | 
city’s new underground garage at 
the unusually low rate of 15 cents. 
This garage, adjoining the Public 
Auditorium, where the big show | 
is staged, permits visitors to go} 
right from their cars through a| 
short covered passage directly 
into the North Exhibition Hall. 

In addition to an imposing style 
show of wearing apparel, an en- 
tertainment program including 
the music of Irving Aaronson’s | 
Commanders, the antics of Joe | 
Penner, radio comedian, and the | 
appearance of Belle Baker, vaude- 
ville star, there will be in opera- 
tion in the south hall of the audi- | 
torium a real night club where 
music, food and the proper liquid | 
refreshment (including good old 
brew) will be available. 

All of these special features are | 
in addition to the display of the 
strikingly new 1934 models of | 
motor cars, which, after all, are 
the main attraction. 

Many cars will be mounted on | 
turntables, presenting an extra-| 
ordinary spectacle, says Mr. | 
Buckman. Decorations will be 





modernistic and in line with those 
at the Century of Progress Expo- 
sition. 








The Dodge Commercial Express 








New York, Jan. 12.—Bad debt 
losses, combined with the interest 
on past due accounts of the av- 
erage automotive wholesaler are 
| equivalent to his giving away 
free each month $200 in cash. 
This statement was made by A. 
R. Sandt, director of marketing 
research of the National Standard 
Parts Assn., before a meeting of 
wholesalers’ and manufacturers’ 
representatives in the Metropoli- 
tan New York area. 

Sandt delivered two illustrated 
talks, one on wholesalers’ credit 
and collection problems and their 
relation to sales activities, and 
another on the subject of whole- 
salers’ discounts. 

“About 17 per cent of past due 
receivables become bad _ debt 





The one-and-one-half-ton Dodge Canopy Truck, on a 131-inch wheel base 





Average Wholesaler 
Gives Away $200 Free 


debt | losses, causing loss of both prin- | 
ciple and profit on the original 
sale made by the wholesaler,” 
Sandt said. “NSPA recommends | 
that automotive wholesalers in- 
dividually and collectively — 
on the heat’—that is, set into mo- 
tion a definite plan to control the 


use of credit and to reduce past | 


due receivables. 


“It is recommended that auto- | 


motive wholesalers: 
1. Delegate definite responsibil- 


ity to someone for making collec- | 


tions. 


2. Set up a system of remind- 
ing customers of their obligations. | 


3. Collect past due receivables 
promptly, and 

4. Write off worthless receiv- 
ables.” 


Pleve’a our private 


CODE for 1934 


t Real economical transportation for the man who’s 


going 
2 


40,000 miles on tires. 


arbitrary shipments. 


ness since 1930. 


back to work. A car he’s ABLE to pay for. 


A car the average man can afford to KEEP UP. 
A car that goes 40 miles on the gallon, 20,000 to 


A dealer franchise that gives the dealer a break. 
Most attractive in the industry. 
Real co-operation. 


No deposit. No 


No yearly models to cause depreciation and leave 
the dealer with floor stocks on his hands. 


But a better car—one constantly being improved 
and refined. One that has been proving its sturdi- 


THE AMERICAN 


An 


siiN— 


| Erie to Hold Show 

| Erie, Pa., Jan. 12.—The annual 
| automobile show will be held in 
the 12th Street Market here the 
week of Feb. 11, according to the 
| Erie Automotive Assn. sponsoring 
the exhibit. 





Congress Will 


Look Into Gas 
Bootlegging 


Washington, Jan. 12.—That per- 
ennial evil created by high gaso- 
line taxes, bootlegging of motor 
fuel, is scheduled to come soon 
before Congress for action. 

Its debut on Capitol Hill will be 
in the guise of a bill which would 
require District of Columbia im- 
porters of gasoline to post a $20,- 
000 bond against non-payment of 
taxes. The measure, drafted by 
the Board of Commissioners of 
the District of Columbia, is based 
upon complaints of petroleum in- 
dustry officials who place bootleg 


|}gasoline sales in Washington 


at 500,000 to 1,000,000 gallons 


| monthly. 


A further reason for asking a 
correction of the existing situa- 
tion, the industry’s representa- 
tives pointed out, is that six gas- 
oline importers stand delinquent 


| in tax payments to the extent of 


$50,000. In this connection it is 
pointed out that “Aside from be- 
ing a violation of the code of fair 
competition for the petroleum in- 
dustry, the situation of permit- 
ting these accounts to withhold 
payment of gasoline taxes con- 
stitutes an unfair competitive sit- 
uation.” 

That bootlegging is costly to 
refiners and gasoline retailers in 
other ways than the loss of mar- 
ket is revealed in the demand for 
correction of the situation in the 
national capital. Another factor 
of cost is the necessity for the 
large distribution units to main- 
tain personnel to supplement the 
efforts of local authorities to de- 
tect bootlegging and other evasive 
activities. 

Firm Changes Name 

Louisville, Ky., Jan. 12.— The 
Carran Bearing Metal Co., Lud- 
low, Ky., has changed its name to 

Magnus Metal Co. 





LET'S LOOK 





Genuine Hyatt Roller Bearings are the result of over 40 


‘ . . . 
years continuous progress in design, manufacture and 


materials. In appearance a successful product like Hyatt 


bearings might be duplicated, but the 40 years of quality 


manufacturing experience can never be matched. 


Hyatt thanks you of the automotive industry who have 


continued thru successive decades to give recognition to 


Hyatt quality. Hyatt Roller Bearing Company, Newark, 
Detroit, Chicago, Pittsburgh, Oakland. 


HYAT 1 


‘QUIET 


AT THE RECORD 


ROLLER BEARINGS 
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Crowds Filled G. M.’s Waldorf Display 


Comfort Features Advance 


In Designs of New Models 


(Continued from Page 1) 





Stature also, and must be raised 
to secure proper forward vision. 
At first thought, it may not be 
evident that streamlining, about 
which much has been said and 
will continue to be said, has any- 
thing to do with comfort, but it 
is true that a well-streamlined car 
is often one which has more room 


within the body and one which | 


adds to the comfort of occupants 
by providing better vision. Al- 
though streamlining in its pres- 
ent form may not increase econ- 
omy in fuel consumption to the 
extent that some have anticipa- 
ted, it cannot be doubted that 
it has an appreciable effect in this 
regard when other factors remain 
the same. If, however, the frontal 
area of the car be increased, a 
larger and more powerful engine 
installed, and perhaps the total 
weight of the car increased also, 
these changed conditions may 
nullify the advantages sought, 
through no fault of the stream- 
lining itself. It is probably true 
that the full advantages of 
streamlining cannot be gained un- 
til engines are placed in the rear, 
but it is equally true that a well- 
streamlined car with the engine 
in the front is capable of higher 
speed with an engine of given 
size, and will consume less fuel 
at almost any driving speed than 
a car which is identical in all 
respects except for streamlining. 


New Style Schemes 
There may be said to be two 


| cal 





schools of design represented at | 
the Show in respect to stream- | 


lining. In one, exemplified by 
some models of Chrysler and 
Hupmobile and also by DeSoto, 


what corresponds to hood and | 


front fenders have been consoli- 
dated into one unit with head- 
lamps faired into the assembly. 
The rear of the car is also well 
rounded and sloped off into a 
comparatively sharp tail. In the 
other school, exemplified by La 
Salle, Hudson, Nash, Auburn and 
several other makes, 
end is more nearly conventional 
but involves careful 


the front | 


shaping of | 


some elements to reduce wind | 


resistance, while rear treatment 
is similar to that of the first 
school. In certain other cars, the 
frontal aspect is changed very 
little and tires are left in fender 
wells while lamps, horns and 
other units are not shaped nor 
placed to minimize wind resist- 
ance, although the rear of the 


body is sometimes shaped very 

much the same as those of the 

best present streamline form. 
With these wide variations in 











practice from the somewhat radi- 
to the rather conservative, 
it is not surprising to find differ- 
ences in opinion as to the most 
desirable appearance or as to the 
performance of different models, 
Similarly and for a somewhat 
corresponding set of reasons, en- 
gineers hold widely varying views 
upon the desirability of novel 
suspensions and the type of sus- 
pension system likely to give best 
results from several standpoints. 
The advocates of types in which 
coil springs are used seem to have 
made a good case for themselves, 
so far as one can judge from 
the exhibits and from such facts 
about the suspensions as have 
been made available. But, as al- 
ways, there are critics of the new, 
and conservatives who prefer, for 
the present, at least, to adhere to 
conventional construction. Never- 
theless, it seems virtually certain 
that whatever suspension systems 
persist in the future will be con- 
siderably refined as compared to 
those used in past years and 
that the relative merits of differ- 
ent types will not be finally set- 
tled until those which are new 
today have seen a thorough trial 
in the hands of the public. 
General Motors is the only 
large producer to swing all its 
lines over to new forms of sus- 
pension and these involve two 
distinctly different types. In the 
Chrysler-controlled lines, only 
the lighter and _ lower-priced 








General Motors display at the Waldorf was never without its crowd of interested spectators eager to see 


groups have 


suspension. 
cars where 


independent wheel 
On other makes of 
new and unconven- 





The “Gliding Ride” offered a demonstration 
have gone 


Still More Beauty 





Another corner of the Waldorf where beauty reigned supreme 





















the new cars in every detail 


tional arrangements are offered, 
they are optional and leaf springs 
are still used. In addition, all 
makes still have leaf springs in 
the rear, hence this type of spring 
is far from being out of the 
picture. Those who have speci- 
alized in its manufacture are al- 
ready reported to be organizing 
to regain lost ground and are not 
Ilkely to rest content without put- 
ting forth something new on their 
own account. In any event, and 
whether coil or leaf springs are 
employed, the future purchaser 
is likely to gain through getting 
a better ride and there are those 
who feel that he is entitled to it 
and likely to get it at very little 
if any increase in expense. 
Power Plants Refined 

So far as powerplants are con- 
cerned, there are almost no rad- 
ical departures unless the super- 
charger on the Graham is to be 
regarded as such. There is a 
continued effort toward increas- 
ing power output, but largely 


through increases in compression 
ratio made possible in some in- 








| stances by the use of non-ferrous 
heads and improved valve details. 
Pistons and rings have again 
undergone improvement, the 
former partly through the use of 
wear-resistant anodic coatings. 
The lighter pistons used for the 
first time in some engines have a 
marked and favorable effect in 
reducing bearing loads and should 
help to obviate bearing failures. 

Comments which the writer 
heard regarding the Graham su- 
percharger were rather favorable. 
The impeller used in this unit is 
an aluminum alloy casting made 
in molds partly permanent metal 
and partly sand. At present, each 
impeller is being x-rayed to guard 
against porosity. 

For a year in which transmis- 
| sion novelties were expected to 
| constitute a feature of first im- 
portance, surprisingly little has 
developed. Reo’s successful au- 
tomatic type is being continued 
and Chrysler has added an auto- 
matic over-drive. Otherwise, re- 
|finements in the gear set are 

(Continued on Page 13) 








— THE 


NEW CENTER 


You are at the very heart of important New York 


when you stop at The Waldorf-Astoria on resi- 


dential Park 


Avenue. 3 minutes from Grand Cen- 





tral. 16 minutes from Pennsylvania Station. 8 min- 


utes from Times Square and theatres. 15 minutes 


from Wall Street. Next door to Fifth Avenue shop- 


ping district, churches, clubs and Central Park. 


THE 


WALDORF<ASTORIA 


PARK AVENUE - 


* 


49TH TO 30TH STS - NEW YORK 





1934 opened, a week ago, Ihave | ance is concerned. One of the 
been in constant attendance, as crying necessities for the future 
have other au- | is shaped glass, and as a de- | 
tomobile de- | Signer, I hope it will be available 
signers and ex- soon. That, of course, is a prob- | 


ecutives, to pick 
up that most 
important of all 
information, the 
reaction of the 
public. And, 
after over-hear- 
ing the com- 
ments of thou- 
sands of men 
and women, I 
am _ convinced 
that the streamline idea has been 
definitely accepted by the public. 
We, at Hupmobile, felt a year 
ago, that the 1934 models should 
be streamlined, but in modera- 
tion, since we believed that the 
public was not yet ready for a 
too literal interpretation. 


On the other hand, several com- 
panies who did not go in for 
streamlining this year and who 
discovered too late that the pub- 
lic likes it, are trying to atone 
for their lack of foresight by 
means of various expedients. Next 
year we look to see even more 
refinements in the streamline de- 
sign since we now have the public 
confidence and approval. And 
further developments in stream- 
lining will lead directly and in- 
evitably to the rear engine car. 
As soon as the public discovers 
that the maximum has been at- 
tained with the present front en- 
gine, it will be ready for the rear 
engine. 

Battle of Louvres 





R. Loewy 


The 1934 Automobile Show 
seems to be a battle of the 
louvres. Some are excellent. In 


my opinion, the louvres on the 
Pontiac are among the best in 
the show, good looking, neat, 
and inexpensive. But the tend- 
ency in the future will be to 
eliminate louvres entirely since 
ventilation of the engine com- 
partment can be taken care of 
in other ways. Hupmobile this 
year had no apparent louvres, I 
may point out. 

There are several other fea- 
tures of which the public seems 
to approve very heartily; disc 
wheels, for instance; plenty of 
storage space, concealed spare 
wheels, and all manner of built- 
in accessories. This trend will 
be even further emphasized in 
the future. The radio controls 
are often incorporated in the in- 
strument panel as a unit. And 
when a radio is not used, the 
space is occupied by an ash tray. 
Public opinion reacted very fa- 
vorably to the wide front seats 
of the streamline jobs and to the 
increased slant of windshields. 

Incidently, the Hupmobile wind- 
shield this year demonstrated 
what can be done to improve 
windshields, since it permits bet- 
ter visibility and it adds to the 


Oe rr ag a 








apparent length of the hood. The | 


three-sided Hupmobile windshield 
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_ Hupmobile Designer Says 
Public Likes Streamlines 


When They Are Moderate 


By Raymond Loewy 
Designer of the Hupmobile 
INCE THE N.Y. Auto Show of | 


is also better as far as air resist- 


lem for the glass manufacturers | 


to solve. 


Chromium Still King 

Another blessing for the auto- 
mobile designer would be a new 
finish to take the place of chro- 
mium or to be used in conjunc- 
tion with it. Despite last year’s 
anticipations, chromium is still 
king and there is more and more 
of it used, instead of less, as 


some expected. But chromium is | 


too cold, and let us hope that 
some warmer colored metal of 


a permanent finish will eventually | 


Streamline Designs Call 


be developed. Copper has met 
with an outstanding success in in- 
terior decoration, very rapidly re- 
placing chromium in the higher 
grade modern furniture. 

Among the best looking cars 
at the Automobile Show this year 
is the LaSalle, a very smart look- 
ing job. The rear end is a trifle 
too blunt, but otherwise it is in 
excellent taste. The radiator 
emblem is about the finest of its 
kind. The tubular seats of the 
De Soto attracted favorable com- 
ment. They look interesting, 
clean, and efficient. 

The 1934 Show marks a big step 
forward in the advance of the 
automobile. There is a definite 
indication of a recurring interest 
in automobiles. The public is 
not only ready for but actually 
wants a new deal in automobile 
design—radical, fresh, exciting. 
It will be a new deal in trans- 
portation and it will help for- 
get the depressing past few years. 
All in all, nearly everyone con- 
nected with the show was sur- 


prised by the public acceptance | 


of the streamline idea. We had 
hoped for it but we did not know. 
Now we are sure. The question 
that it used to be: “Will it like 
streamlining?” is now: “What 
kind of streamlining?” The an- 
swer in our opinion might be ex- 
pressed concisely in this way: 
“Go as far as you wish as long 
as you retain enough points of 
resemblance with the _ public’s 
conception of an automobile.” 
And its conception of an automo- 
bile still includes a reasonably 
long hood and a radiator. 


General Motors Truck 
To Hold Convention 


Pontiac, Jan. 12.—On Jan. 22 
and 23 the General Motors Truck 
Co. is holding a national sales 
convention of its zone managers 
and distributors. 

The meeting starts on Monday 
at 9:30 a.m. in the auditorium of 
the General Motors Truck Co.’s 
factory offices on South Boule- | 
vard, Pontiac. 

Tuesday an informal banquet 
for the organization will be held 
at 7:00 p.m. in the Grand Ball- 
room of the Book-Cadillac Hotel, 





The arrows show how wind resistance acts on the new Hupp. Insert 
shows vacuum on old cars. 








Miniature Hupmobiles 





Show visitors never tired watching these detailed models of the new 
Hupp line for 1934. 





For Flamboyant Colors 


By HOWARD KETCHAM 
Duco Advisory Service 


New York, Jan. 12.—Streamline 
design on motor cars calls for a 
more flamboyant type of color 
than would seem appropriate on 
the average more conventional 
type of car design. This, coupled 
with the ennui produced by a 
preponderance of black and sub- 
dued sober looking colors on cars 
during the past three years, has 
done much to create the wide 
approbation which the public is 
enthusiastically according the 
1934 car color offerings. 

Gayer, brighter in more varied 
hue offerings than has been usual 
in recent years, the new car col- 
ors represent powerful eye appeal 
because of their intrinsic beauty 
and appropriateness on 1934 body 
lines. 

Black, the most favored car 
production finished every year 
since 1930 and prominently dis- 
played at the last three auto 
shows, is not so potently regarded 
for 1934 by car builders. 

At the New York automobile 
show, fewer cars appear in black 
than ever before. Many promin- 
ent exhibitors omit black entirely 
in their showings. In this con- 
nection it is interesting to observe 
that the appeal of metallic colors 
(colors in which fine particles of 
oluminum powder have been com- 
pounded) shows no gain over last 
year. 

A large number of last year’s 
color favorites appear again in 
greater prominence, such as serge 
blue, moonglow, (a metallic color) 
state blue, limousine blue, town 
car blue, Waldorf maroon, regent 
maroon, bayard blue—light and 
dark—harbormist grey (neutral 
four), Huron green and thistle 
green. 


The increasing vogue for ma- 
roon is evidenced by the fact that 
there are more cars finished in 
maroon at the Grand Central 
Palace than in any other hue, in- 
cluding black. The order in which 
car builders anticipate consumer 
color preference on motor cars 
to express itself this year is as 
follows, judging from the num- 
ber of cars in each of these hues 
displayed at the auto show: 

1. Maroon. 

2. Blue. This, of course, in- 
cludes all blue green blues, blue 
purple blues, purple blues and 
purple blue purples. 

3. Green. Including: green 
yellow green, green blue green 
and blue green hues. 

4. Brown. Represented by low 
value variations of yellow red, 
and yellow red yellow, browns of 
yellowish characteristic not par- 
ticularly strong in chroma, appear 
most popular on cars at this time. 

5. Grey. Weak chroma vari- 
ations of yellow and yellow red 
yellow were most prominent. 
Some neutral greys were repre- 
sented. 

6. Black. 

At the 1932 national automobile 
show, color preference listed blue 
first with green, black, brown, 
grey and maroon important in 
the order listed. Maroon has 
jumped from last to first place 
in importance since last January. 

According to calibrated Duco 
color notations the majority of 
ear colors at this year’s automo- 
bile show were at one value and 
two chroma. This indicates an 
acceptance of very much lighter 
colors than were in demand a 
year ago. 


Engines Increase H. P. 802, 
in Kight Years, Survey Shows 


New York, Jan. 12..-Automotive 
engineers have greatly increased 
the total horsepower output of 
gasoline engines in the last eight 
years, it is shown by a survey 


of the modern trend in passenger | 
car engines by the engineering | 


staff of the Ethyl Gasoline Corp., 
owned jointly by General Motors 


| Corp. and the Standard Oil Co. 


of New Jersey. 

‘During the, period from 1925 
to 1933, maximum brake horse- 
power has been increased approxi- 
mately 80 per cent,” it is stated. 
“Engine speed and engine dis- 
placement have increased ap- 
preciably and are responsible for 
a substantial proportion of this 
improvement in maximum brake 
horsepower. 





“Improvement in engine effici- 
ency through increased volumet- 
ric efficiency, increased compres- 





| able 
| They are certainly being actively 
| discussed by those concerned with 





sion ratio and to a lesser degree | 


improved cooling is responsible 
for the remainder of the maxi- 
mum brake horsepower gain. 
“During the same period the 
increase in engine size or dis- 
placement has been in the neigh- 


| borhood of 14 per cent, and the 


increase in revolutions per min- 
ute at maximum brake horse- 
power approximately 27 per cent. 

The increase in specific output 
or horsepower per cubic inch is 
a little over 55 per cent. The in- 
crease in brake mean effective 
pressure at maximum brake 
horsepower is approximately 22 
per cent. 
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Comfort Holds 
First Place In 
1934 Car Design 


(Continued from Page 12) 
hardly more than such, although 
the use of helical gears has in- 
creased. There is scarcely any 
attention being paid to free- 
wheeling which only a few years 
back was regarded as a major 
novelty. 

Rubber-bushed shackles have 
gained some new advocates and 
at least one of the stabilizers de- 
signed to prevent body roll is 
mounted in rubber’ bushings 
which are subjected to torsion. 
All the General Motors cars now 
have stabilizers and Auburn is 
also listed as a user. Hupmobile 
continues their use initiated last 
year. 

Frames Strengthened 

Further efforts to increase 
frame strength and stiffness are 
to be noted in several cars and 
especially in those employing in- 
dependent wheel _ suspension. 
Weight has been added to the 
extent of some 200 pounds jn 
one light car, much of it doubt- 
less going into the frame. DeSoto 
and Chrysler (some models) re- 
port a lighter frame made pos- 
sible by a truss-like body frame. 
This seems to mark progress to- 
ward the possible elimination of 
a separate chassis frame, long 
advocated but not yet realized 
in cars for large production in 
this country. The same cars have 
a new and promising type of seat 
construction, including a new ar- 
rangement of folding rear seat 
in some models. Access to a rear 
baggage compartment in these 
ears from within the body marks 
another interesting departure. 

There is still some tendency to- 
ward complication in chassis 
parts and equipment which will 
not tend to minimize service re- 
quirements, and there are also 
some changes in design which 
have not promoted accessibility. 
The latter are perhaps unavoid- 
able in a period of rapid change 
and the former is a sacrifice often 
entailed when automatic features 
are introduced. Servicing of new 
suspension systems will certainly 
involve some problems new to the 
service station, but perhaps they 
are no more complex or difficult 
than others handled with reason- 
satisfaction in the past. 


service. 

The tendency toward making 
cars that are extremely low, both 
in respect to ground clearance 
and roof height, has continued 
and, in the view of some observ- 
ers, has been carried too far. 
There is no doubt whatever that 
the public as a whole likes low 
ears from an appearance stand- 
point, but when they become too 
low to enter and leave easily or 
have so little ground clearance 
as to strike bottom when driven 
over rutted roads or down a 
steep ramp ending in a gutter, 
questions of appearance are likely 
to be forgotten. 

Taken as a whole, the show 
has been praised by those who 


are progressive and see a need 
for major innovations. If the 
latter are liked and gain the 

it 


public acceptance anticipated, 
is quite probable that next year’s 
show will witness even more rad- 
ical changes in design. Certainly 
the public interest stimulated by 
the promise of really new depar- 
tures, if it can be measured by 


the gratifying show attendance, 
has been almost unprecedented 


and augurs well for a good year 
in the industry so greatly desired 
by all concerned. 


Plan Elmira Auto Show 


For Jan. 29 to Feb. 3 


Elmira, N. Y., Jan. 12.—Elmira 
will hold its annual Automobile 
Show starting Jan. 29 and run- 
ning through Feb. 3, it was 
announced today by Fred 
Schwenke, chairman of the show 
committee. Plans call for the 
most pretentious display held in 
this area for many years. 
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FENTRAL PARK SOUTH 


NEW YORK 


DIRECTION: S,. GREGORY TAYLOR 


AUTOMOBILE EXECUTIVES 


and their families will appreciate 
the continental atmosphere, the 
view overlooking Central Park, the 
convenience to the Grand Central 
Palace, show-rooms, shops and 
theatres AND the surprisingly 
inexpensive rates. 
Single $3.50 to $5; Double $5—$7 

In the evening, the NEW CONTIN- 
ENTAL GRILL, brilliantly redecor- 
ated, for dinner and supper dancing 
«..no cover or minimum charge... 
a variety of delicious dinners, per- 
fectly served, from $1.75 ...LEON 
BELASCO’S alluring rhythms... en- 
tertainment ... GALA NIGHT EVERY 
THURSDAY. Another bit of Europe 
in New York... RUMPELMAYER 
for breakfast, luncheon, tea and 
theatre-buffet. 


50 








Coming Events 


JANUARY 
43-20—Toronto, National Motor Show 
Canada, 
43-20—Cleveland. Cleveland Automobile Show. 
Public Hall. 


13-20—Milwaukee. 


13-20—Buffalo. 
mobile Show. 


13-20—Richmond Va, 
Show. 


14-20—St. Louis. 
44-20—Cincinnati. 
(5-20—Philadelphia. 


45-20—Brooklyn. Annual Automobile Show. 

19-27—-New York. Nat'l Assn. Engine & Boat 
Mfgs. Meeting. 

20-27—Detroit. Annual Automobile Show. 

20-27—Hartford, Conn, Annual Automobile 
Show. 

20-27—Bailtimore. Annual Automobile Show. 

20-27—San Francisco, Annual Automobile 
Show. 

20-27—Boston. Annual Automobile Show. 

20-27—Montreal, National Motor Show of 


Eastern Canada. 
20-27—Pittsburgh, 
22-25—Detroit. Annual SAE Meeting. 


22-27—Rochester, N. Y. Annual Automobile 
Show. 

22-27—Chicago. American Road _ Builders’ 
Convention, 

27-Feb. 3—Washington, D. C. Annual Auto- 


mobile Show. 
27-Feb, 3—Chicago. 
mobile Show. 





of 


Annual Automobile Show. 
13-20—Newark, N. J, Annual Automobile Show. 
Thirty-second Annual Auto- 


News Leader Automobile 


Annual Automobile Show. 
Annual Automobile Show. 
Angual Automobile Show. 


Annual Automobile Show. 


Chicago National Auto- 


| chandeliers, 

















29-Feb. 3—Elmira, N. Y. Annual Auto Show. 
FEBRUARY 
3-8—Omaha. Annual Automobile Show. 
3-9—Indianapolis. Annual Auto Show. 
3-10—Camden, N. 4. Annual Automobile | 
Show. 
3-1i—Los Angeles, Twenty-first Annual Auto | 
Show. 
5-9—Omaha. Annual Automobile Show. 
7-10—Rapid City, S. D. Annual Automobile 
Show. | 
10-17—Akron, 0. Annual Automobile Show. 
10-17—Kansas City, Mo. Annual Automobile 
Show. 
(7-25—San Diego, Cal. Annual Automobile 
Show. 
17-24—Long Beach, Cal. Annual Automobile | 
Show. 
19-27—Des Moines, ta, Annual Automobile | 
Show. 
20-24—York, Pa. Annual Automobile Show. 
MARCH 


i—New York, 
Meeting. 


8-10—Seattie. Annual Automobile Show. 


Metropolitan Section SAFE 
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Modernistic 
Setting Marks 
°34 Newark Show 


Newark, Jan. 12.—With an ar- 
tistic setting designed to match 
the merits of the 1934 creations of 
the automotive craftsman’s art 
that are to be exhibited at the 
27th annual Newark Auto Show, 
the doors are to be thrown open 
at the Armory at 7 p. m. today, 
with Mayor Meyer C. Ellenstein, 
declaring the exposition officially 
under way. 

Great electric light clusters, of 
a new and effective design, pro- 
vide the greatest lighting ar- 
rangement ever created for a 
Newark Show. The impressive 
expanses of the ceiling, in Nile 
green and maize, change the ap- 
pearance of the upper part of the 
Armory. Depending frem this 
huge expanse are the massive 
set in green with 
Etruscan gold trimming, with 
their lights gleaming on panels, 
columns, shields and drapes. Be- 





neath the balcony a maize wall 
runs down to the floor, the 
Armory girders being hidden by 
fleur-de-lis panels of the same 
color scheme. The floor spaces 
are divided by Corinthian panels 
and artistic standards, also in 
green and the ripe wheat color 
plan, identify the spots set aside 
for the various makes of cars. 
The electric light clusters are 
aided in their flood of illumina- 
tion by other clusters, under the 
balcony, at the rear of each exhi- 
bition space. 

Next week the display of 
stripped and action cars will be 
complete with the addition of sev- 
eral special features now at the 
New York Show. Monday will be 
‘Dealers Day”; “Good Roads 
Day” is to be celebrated Tuesday. 
The other special days are: 
Wednesday, “Jersey Day”; Thurs- 


day, “Auto Clubs Day”; Friday, 
“Shop Equipment Day”; Satur- 
day, “Safety Day.” Claude E. 


Holgate, manager of the Newark 
Show, has headquarters at the 
Armory and will be ready there to 
welcome all visitors to the 1934 
exposition. 


York Resumes Exhibit 
To Hold Show Feb. 20-24. 


York, Pa. Jan. 12.—After a 
lapse of two years during which 
time no automobile show was 
staged in this city, the York 
County Automobile Dealers’ Assn. 
has decided to again resume the 
practice of showing the new 
models at one time. The 1934 
automobile show, which officers 
of the association plan to make 
the biggest in its history will be 
staged Feb. 20 to 24, in the show 
rooms and storage garage of the 
R. C. Keller Motor Co., 722 West 
Market Street. 

The committee in charge of the 
show this year is composed of 
Henry Fritz, Ray Schmidt, Earl 
Good, W. H. L. Spangler, and R. 
C. Keller. Thirteen local dealers 
have underwritten the show. 


Heads Dealer Group 


Charlotte, N. C., Jan. 12.—Fred 
Anderson, of the Pyramid Chev- 
rolet Co., has been elected presi- 
dent of the Charlotte Automotive 
Dealers’ Assn. to succeed C. W. 
Upchurch, who headed the or- 
ganization in 1933. 





Oil Companies 
Cut Gas Price 
In Seven States 


Washington, Jan. 12.—While 
Federal Petroleum Administra- 
tion officials watch the beneficial 
effects of the industry’s code of 
fair competition unfold and con- 
template whether it will be neces- 
sary to adopt price fixing as a 
further aid to the industry, the 
latter has just announced a price 
reduction affecting retail sales 
over a wide territory. 

Established by the Standard Oil 
Co. of New Jersey, and followed 
by other distributors, the new 
price which went into effect this 
week is 1.2 cents per gallon lower 
than that which has prevailed 
since Sept. 8. It is effective in 
the District of Columbia, New 
Jersey, Maryland, Virginia, West 
Virginia, and North and South 
Carolina. 

The new lower price schedule 
applies to gasolines of all grades 
and reduces the differential be- 
tween retail and tank car prices 
by the amount before mentioned. 





LATEST CUMULATIVE NEW PASSENGER CAR 


These cumulative figures, showing the number of new automobiles registered in each state during the preceding 
month are published in Automotive Daily News immediately upon release by R. L. Polk & Co. twice weekly. 


Figures supplied by R. L. Polk & Oo. with exception of New Jersey, supplied by New Jersey Motor List Co. 
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Fuel Blending 
Bill is Studied 
By Lawmakers 


New York, Jan. 12.—A new bill 
calling for compulsory blending 
of ten per cent by volume of 
domestic agricultural alcohol with 
all motor fuel sold in the U. S. 
was introduced in the House of 


Representatives Jan. 3 by Frank 
Gillespie, of Bloomington, IIL, 
representative from the 17th 


Illinois district. 

The bill is similar in most re- 
spects to those introduced at the 
last session by Congressman Dirk- 
sen, of Illinois, and others. It 
provides that two per cent of 
alcohol manufactured from “corn 
or other domestic commodities” 
shall be blended with all motor 
fuel sold within 90 days after 
the proposed law becomes effec- 
tive. Two per cent alcohol is 
to be added each month there- 
after until the ten per cent by 
volume is reached. 

Congress refused to pass man- 
datory alcohol blend legislation, 
which would have increased mo- 





tor fuel costs by an estimated 
$350,000,000, at the last session, 
but provided that hearings be 
held on the proposal. These have 
been repeatedly postponed, with 
the first now scheduled to be 
held during January. 

The blend schemes has been 
hotly opposed by the U. S. Bureau 
of Standards, the American Auto- 
mobile Assn., both of which have 
made repeated tests with blended 
fuels and found them wanting, 
and by the American Motorists 
Assn., National Farmers Union, 
National Highway Users’ Con- 
ference, and other groups. 

State legislation with similar 
purposes failed of passage in 
Iowa, Kansas, and other “Corn 
Belt” states last year, although 
strongly supported by local cham- 
bers of commerce, alcohol pro- 
ducers, farm equipment manufac- 
turers, and some other interests. 


Hutchinson at Ramco 


St. Louis, Jan. 12.—The Ramsey 
Accessories Mfg. Corp. announces 
that Arthur Hutchinson has 
joined the Ramco Sales organi- 
zation in the East, according to 
G. Weir. 








REGISTRATIONS 


Canadian Auto Club 
Elects New Officials 

Montreal, Jan. 12.—At the an- 
nual general meeting of the 
Royal Automobile Club of Can- 
ada held here the board of 
directors was elected as follows: 
For the term expiring Dec. 31, 
1934, Col. P. R. Hanson, Kenneth 
T. Dawes, J. J. Meagher, K. C. 
Walter Molson, Brig.-General E. 
deB. Panat. For the term ex- 
piring Dec. 31, 1935, de Gaspe 
Beaubien, Howard W. Pillow, 
Armon Dupuis, Theodore G. Mor- 
gan, Percy R. Walters. For the 
term expiring Dec. 31, 1936, Ar- 
mand Chaput, Charles M. Black, 
Arthur B. Purvis, Adelard Ray- 
mond, Col. F. M. McRobie. 

At a subsequent meeting of the 
new board, officers were elected 
as follows: President, J. J. 
Meagher, K. C.; vice-president, 
Brig.-Gen. E. deB. Panet; secre- 
| tary-treasurer and general man- 
ager, George A. McNamee. An 
executive committee consisting of 
President Meagher, Theodore G. 
Morgan and Armand Chaput was 
appointed to facilitate the de- 
tailed work of conducting the 
club’s affairs. 





BY STATES DEC. 1933-32 


Registrations 
In South Show 
Increase of 63% 


Nashville, Tenn., Jan. 12.— In 
view of their new car sales in 
1933, Southern automobile dealers 
are looking forward to 1934 with 
increased optimism. The R. L. 
Polk figures on new car registra- 
tions show that the gain in the | 
U. S. during the past year was 
384,454 cars, and of this number 
109,394 were in the _thirteen 
Southern States, Virginia to 
Texas. 

But of greater significance is 
the fact that while the gain over | 
1932 in the U. S. was 36.6 per cent, 
the gain in the South was 63.0 per 
cent, and for the remaining 35 
states, it was 31.4 per cent. | 

Based on white families, the | 
new car gains in 1933 over 1932 | 
were one car for each 69 white 
families. In the 13 Southern 
states, the gain was one car for | 
each 47 families, leaving the gain | 
for the remaining 35 other states 
one new car for each 79 families 





The complete cumulative figures will appear every Saturday, until all 48 states or complete United States totals 
for the month have been printed. All states shown in this compilation are shown for the first time this month. 
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Hotel 
Headquarters 
for 
Motordom 





.... Hotel Lexington is 


the place to stop in New 
York during Automo- 
bile Show Week. 


@CONVENIENT 


Diagonally across the street 
to the Hotel Lexington from 
Grand Central Palace, 


@ ECONOMICAL 


Rooms with private bath from 
$3 single, $4 double, suites 
from $10. Food prices equally 
reasonable...breakfast from 
35c, luncheon from 65c, dinner 
with dancing to Little Jack 
Little’s amazing music in the 


Silver Grill for only $1, and up. 


@ COMFORTABLE 


Every room is outside with 
private bath, running ice water; 
new, modern and comfortable. 
Finest beds and mattresses. 
Superlative service assured 
by Hitz-trained employees, 


HOTEL 
LEXINGTON 


48TH ST. AT LEXINGTON AVE. 
NEW YORK 

CHARLES E. ROCHESTER, Manager 

. 


° ° 


Directed by the National Hotel Management 
Company, Inc.. RALPH HITZ, President 


| 
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1934 Outlook 
Most Encouraging 


Say Sales Chiefs 


(Continued from Page 6) 

By A. vanDERZEE 
General Sales Manager, Dodge 

Brothers Corporation 


I am sure this year’s automo- 
bile show is an event that will 








be remembered by every factory | | 
executive and/|f 


dealer fortunate 
enough to 
tend it. Coming 
on the heels of 
a four-year 
period of na- 
tional perturba- 
tion this, the 
34th annual ex- 
hibition, marks 
the realization 
of many things | 
which when the 
1933 motor car 
show closed its doors were only 
hopes. 

Prosperity, which a year ago 
still tarried around the corner, 
again stands in the open beckon- | 
ing to courage and enterprise. 
The automobile industry, with a 
unanimity unparalleled in history, 
has within the short span of a 
few months embraced mechanical 
and style improvements which 
under the standards of other days 
would have required years for 
their perfection and adoption. 


Dealers, urged on by the suc- 
cesses of a profitable past season, 
are co-operating with manufac- 
turers in organizing for business | 
on a scale overshadowing any- 
thing the most optimistic of us 
would have thought possible even 
as late as ten months ago. 


The public, represented by 
hundreds of thousands of eager 
automobile show visitors, evinces 
an active interest in what the in- 
dustry has brought forth for 1934, 
that augurs well for factory em- 
ployment and retail activities. 

Dodge dealer commitments re- 
corded since the opening of the 
show, not only here in New York 
but throughout the entire coun- 
try, are of a volume considerably 
greater than we anticipated, sure 
to tax our production facilities 
for some time to come. This ap- 
plies to commercial car and truck 
business as well as to passenger 
car orders placed by dealers and 
by retail purchasers. All signs 
indicate that we are headed for | 
the best automobile year. 


A. vanDerZee 





By WILLIAM R. TRACY 
Sales Manager 
Hudson Motor Car Co. 

We have just come to the close 
of what has in many ways been 
the most inspiring automobile 
show week in 
my experience. 
It is a great 
thing to see an 
industry emerg- 
ing from a per- 
iod like that 
which we have 
just passed 
through and to 
be able to be in 
a position to 
actually see the 
physical evi- 
dence of a re- 
turn to prosperity is something 
that is only given to us a few 
times in a lifetime. 

That is exactly what I have ex- 
perienced during the past week. | 
I have seen thousands of people 
crowd into our business exhibit 
at the Hotel Pennsylvania all 
intent on seeing and studying the 
business possibilities in the auto- 
mobile field for the coming year. 


Million Dollar Mill 
Proposed by Denver Co. 
Denver, Jan. 12.—-The Gates 

Rubber Co., this city, manufac- 

turers of automobile tires, radi- 

ator hose, etc, is considering 
erection of a million-dollar cotton 

mill here as an adjunct to its tire 

plant, Charles C. Gates, president, | 

said this week. 





W. R. Tracy 





at- | fF 


| several years. 
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Not the Little Grey Home in the West 








Getting away from the ordinary, Pierce-Arrow used this attractive panel as a display background at the 


New York show. 


The couple entertained onlookers with a skit. 





I have talked with hundreds of 
these people myself, and the re- 
actions that I witnessed have 
impressed me beyond the power 
of expression. Of our own dealer 
organization from the East we 
had nearly 1,000 visitors. 


We expected a fine reception 
to our new Terraplanes and Hud- 
sons both by the public and the 
trade. We also felt that in stag- 
ing a business show, designed 
primarily for the dealer group, 
we would be rendering a valu- 
able service and a contribution 
to the business knawledge of those 
who sell and service cars, but 
even our greatest expectations 
did not measure up to what act- 
ually happened. 


Before our business show was 
two days old, five thousand deal- 
ers, dealers executives, salesmen 
and service experts had filled the 
ballroom where our cars and 
booths were located. In _ this 
great group were many who were 
interesting themselves in entering 
the business for the first time, 
dealers from other organizations 
and, of course, a large represen- 
tation of our own dealers. The 
enlarged personnel that will be 
handling the greater output of 
Terraplanes and MHudsons for 
next year from a sales and serv- 
ice standpoint took full advantage 
of the opportunity provided. Our 
judgment in arranging this ex- 


| hibit was fully confirmed and it 


will be a feature of our exhibit 
in Chicago also. 

The strength of the demand 
for our cars grew rapidly during 
the week. We had numerous 
occasions where dealers who had 
given us a_ substantial initial 
order returned to double and in 
some instances actually triple the 
amount of cars required. The 
initial production program of the 
factory, based on our early esti- 
mates we find now was highly 
conservative. Immediately fol- 
lowing the announcement of our 
prices our orders increased at a 
tremendous rate. We are going 
to be busy for months to come. 
We all looked for a fine 1934. 
What I have seen this week 
would make any sales manager 
happy. Watch Terraplane and 
Hudson this year! 





By G. D. KELLER 

Sales Manager, Studebaker Corp. 
I was tremendously impressed 
with interest and enthusiasm of 
those attending show this year, 
both dealers and public. The 
very fact that opening day, Sat- 
urday, was best opening day in 
the thirty-four years history of 
show indicates unusual interest 
on part of public in new automo- 
biles and there was very definitely 
a buying interest at this show. 
This is substantiated by the fact 
that our dealers report they have 
more live prospects on file this 
time than they have had for 
This is an indi- 
cation to me that we are headed 
for a whopping increase in 


volume during 1934. Studebaker 
during the last quarter ending 
Dec. 31, sold approximately nine- 


teen thousand units which is best | 


quarter in five years. Our pro- 
duction schedule this month is 
set at a minimum of 4,500 cars 
and this is practically absorbed 
by dealer orders already received. 

This will make one of our best 
Januarys in several years. Inter- 
interested 


are in entering the 


automobile business now, many | 
of whom have been automobile | 
dealers and are anxious to re- | 


turn because they feel 1934 holds 
promise of the beginning of a 
sales volume that will be profit- 
able. Since last September Stude- 
baker has signed over 200 new 
dealers’ contracts. I believe 
Studebaker gave a good account 
of itself at the show with the 
first showing of the new stream- 
lined President Land Cruiser 
and Berline along with our other 
popular Dictator, Commander, 
and President models with sky- 
way style and speedway stamina. 


By T. J. OROURKE 
Sales Manager 

Pierce-Arrow Motor Car Co. 

The show has been the most 
successful for us since 1929 and 
our orders from distributors 
cover the entire 
production for 
January and 
February. En- 
tire physchology 
of the _ public 
seems to have 
changed and we 
anticipate an 
extremely suc- 
cessful year for 
the industry. 
Dealer attitude 
and enthusiasm 
are much great- 
er than at anytime in the last 
three years and I am confident 
we are going places. 





T. J. O'Rourke 


By D. E. RALSTON 
Vice-president and General Sales 
Manager, Olds Motor Works 
Oldsmobile retail sales during 
the first four days of the New 
York show were running about 
60 per cent ahead of the retail 


sales for the same period of the | 
| pic 


1933 show. 


This early evidence that the | 


public appreciates what their 
automobile dollar will buy in an 








| 


Oldsmobile during 1934, plus the | 


widespread better feeling and in- 
crease in buying 
strengthéns the expectation that 
the projected production—100,000 
cars—will be a minimum and not 
a maximum figure. 

Dealer reactions to the new 
Oldsmobile lines and to the in- 
creased opportunities presented 
in the wide field open to the new 
low-priced six is another factor 
that encourages the Oldsmobile 
organization to look forward to 
1934 as a year of sound expansion 
of sales activities, with an aug- 


confidence, | 


v d b f h | portunities for Oldsmobile, 
viewed a number of persons who | 


feeling and in- 


mented dealer body to attack 
the increased sales potentialities. 

While production in the early 
days of the year has been some- 
what slow, owing to conditions 
that have affected the entire in- 
dustry, the sales department will 
take and sell all the cars that the 


| plant can produce. 


This is a year of great op- 
and 
you can rest assured that the 
entire organization is thoroughly 


alive to that fact. 





By JOHN E. WILLIAMS 
Vice-president in Charge of Sales, 
Franklin Automobile Co. 


Betterment of fine car demand 


is one of the noticeable develop- | 


ments of show week. The buy- 
ing increase, 
which last year 
got under way 
in the lower 
price brackets 
is now being ex- 


tended to the 
higher price 
group, it ap- 
pears. 


Present better 





ereased pur- 
chasing power 
among the man- 


J. E. Williams 


ufacturers, merchants, profes- 
sional and investment classes, 
which make up the _ quality 


market, is the ultimate effect of 
earlier business stimulation far- 
ther down the scale. 

Our dealers and salesmen report 
that fully twice as many good 
contacts were made at the booth 
and show room this year as last, 
with sales in proportion. From 
my own observation I am sure 
that those who have always been 
accustomed to the better things 
are again in the market with the 
old confidence and discrimination. 

We are now in production on 
all of our three models, which 
enables Franklin to meet all 
show requirements throughout 
the country in good time. Jan- 
uary will be held to the current 
rate, but if the influence of com- 
ing automobile shows repeats 
present indications, early Feb- 
ruary increases will have to be 
ordered. 

To date our Airman and Olym- 
lines have made the best 
relative showing. Trade reac- 
tions, in so far as Franklin’s 1934 
exhibit is concerned have come 
mainly from Eastern and South- 
ern distributors, but in another 
two weeks we will have the slant 
on practically the entire country, 
as our initial distribution will be 
more nearly complete. 


By H. G. MOOCK 
Gen. Sales Manager, Plymouth 
Motor Corporation 
Never before has Plymouth 
started a year with so much 
advance business; never has the 
outlook been brighter for our 
organization. 








Not only are we exceedingly 
encouraged by the reception of 
our new cars at 
the New York 
Auto Show, and 
by the unprece- 
dented crowds 
at the Chrysler 
Motors Salon in 
the Chrysler 
Building, but we 
are naturally 
enthused about 
our retail as 
well as our 
wholesale sales. 

Today, our or- 
ders for new Plymouth cars from 
the field are approaching the 40,- 
000 mark. This is not only double 
the amount of advance orders we 
had last year prior to the intro- 
duction nationally of our new 
models, but exceeds all records 





H. G. Moock 


| for a pre-announcement period in 
the history of our organization. 


Our dealers are coming in by 


| the scores these days to see the 


N. Y. Show, and to visit our 
special salon in the Chrysler 
| Building. It is certainly good to 


hear their enthusiastic reports; 
to get their universal approval 
and approbation of our new 
Plymouth cars. 

This year will see the most 
aggressive advertising and mer- 
chandising campaign in Plym- 
outh’s history. Plymouth, in the 
year just ended, made the great- 
est gains of any car in the low 
price field—and during the past 
few months has gone into first 
place in sales in more and more 
cities. 

It was significant that at the 
Auto Show, Plymouth was the 
lowest priced car on exhibit with 
individual front wheel springing. 
This advanced feature is found 
on even the lowest priced Plym- 
outh models, in line with Chrysler 
Motors policy of placing major 
engineering features on every 
car in the line. 

We feel that the tremendous 
public demand for hydraulic 
brakes, all-steel bodies and Float- 
ing Power will add further to 
Plymouth’s prestige and sales in 
1934. 

We can sell all we can build 
right now. It’s the greatest an- 
nouncement in Plymouth history 

and we haven't even started our 
national campaign. 

By RUFUS S. COLE 
Assistant General Manager and 
Vice-president in Charge of Sales 

Hupp Motor Car Corp. 

The reception accorded our 
new cars exceeded even our best 
expectations. The crowds which 
surrounded our 
booth from the 
time the show 
opened until it 
came to a close 
and the com- 
ments we heard 
on our new cars 
have been a 
wonderful en- 
couragement to 
our entire or- 
ganization. We 
can surely say 
that the success 
of the aerodynamic design is as- 
sured. If the crowd which at- 
tended the New York automobile 
show is representative of the 
country at large, this is the type 
of car people are going to buy, 
particularly in the medium-priced 
field. 

We were also greatly pleased by 
the number of dealers who were 
interested in our new low-priced 
line. This $795 car provides our 
dealers with a line on which 
good volume is assured. One of 
the particularly noteworthy fea- 
tures in connection with this low- 
priced line is that it has actually 
been successful in attracting 
dealers back into the business 
who retired before the depression 
with their capital intact. 

Another feature of the Hupmo- 
bile line for 1934 is the wide 
spread in price range. We have 
sedans now priced at $795, $1,095 
and at $1,245. This gives our 
dealers a line which covers a 
wide range in a field where a 
large percentage of the profit 
exists. I can express myself as 
highly satisfied with show week. 





R. S. Cole 








Knudsen Sees 


Playing Bigger Part in ’34 


New York, Jan. 12.—“Entry of 
Oldsmobile into the low-priced 
field with a new six-cylinder car 
at an f.o.b. price of $640.00 is ex- 
pected to play an important part 
in General Motors’ plans for in- 
creased business in 1934,” said 
W. F. Knudsen, executive vice- 
president of General Motors, 
speaking before eleven hundred 
Oldsmobile dealers at their an- 
nual New York Show luncheon 
held at the Hotel Roosevelt. 


One reason for the dominant 
volume of business done by Gen- 
eral Motors, was suggested by Mr. 
Knudsen’s frank remarks to the 
assembled dealers on the desir- 
ability of seeing that every buyer 
received the right kind of atten- 
tion after his purchase is made. 
He stressed the importance of 
good service and continued in- 
terest by the dealer in every 
owner. 


D. E. Ralston, vice-president 
and general sales manager of 
Oldsmobile, stated that the com- 
pany’s plan for 1934 called for 
the production of 100,000 Oldsmo- 
biles as compared with 36,000 cars 
in 1933. Oldsmobile was in sev- 
enth place among all cars for 
volume last year as _ against 
eleventh place in 1932. 

All time attendance records at 
the New York Automobile Show 
have been broken during the first 
three days, according to the rec- 
ords quoted Mr. Ralston. 

“Estimated attendance for the 
first day at Grand Central Palace 
was 125,000, double the first day 
crowd of last year and nine per 
cent higher than the previous all 
time record,” said Mr. Ralston. 

“On the opening day, crowds 
were so great that they lined up, 
not only on Lexington Avenue, 
ia front of Grand Central Palace, 
vet for a block down both 46th 
and 4%in ‘eets. So long were 


aeeitiainanes 
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Truck Groups To Fight 
U.S. Highway Regulation 


Oldsmobile 


the lines, that it took over an 
hour for those at the rear to 
enter the show when the doors 
were opened,” stated Mr. Ralston. 


“This large show crowd,” con- 
tinued Mr. Ralston, “was not 
prompted by curiosity. Oldsmo- 
bile Show sales records definitely 
prove the buying interest of the 
crowd. Sales of Oldsmobile cars 
during the first three days were 
fifty per cent ahead of sales in 
1933.” 


Charles L. McCuen, president 
and general manager of Oldsmo- 
bile, in his address to the dealers, 
said: “A couple of years ago 
General Motors started to work 
out a new plan as an aid to 
both the building and merchan- 
dising of automobiles. This is the 
plan of consumer research. This 
plan has made it possible for a 
million and a half car owners to 
have an opportunity to express 
themselves on what they would 
like to have in the way of a new 
car. 

“One result of this new research 
enterprise is the Oldsmobile Six 
for 1934, which is one car that 
has grown directly out of the 
expressed desire of these million 
and a half people covered by the 
consumer research plan. Thus 
the new Six becomes as close an 
answer to consumer demands as 
we can make it.” 

R. H. Grant, vice-president in 
charge of sales of General Mo- 
tors, told the sales gathering that 
there is undeniable proof that 
the country is really on the way 
to recovery and that business is 
definitely better not only in the 
larger cities, but in the smaller 
communities and _ agricultural 
districts. 

“This very decided improve- 
ment in business conditions will 
continue to reflect itself in in- 
creased demand for motor cars 





on the part of the general public,” 
Mr. Grant said. “The attendance 
at the Automobile Show is much 
heavier than last year. After 
looking over the cars and com- 
paring the prices, we feel that 
General Motors is in an excellent 
position.” 

Mr. Grant said that many na- 
tural causes are now working 
throughout the world to bring 
about an adjustment of economic 
conditions. He expressed confi- 
dence that 1934 would be a great 
year for the automotive industry. 


Altoona to Hold Show 
In Shrine Mosque Feb. 17 


Altoona, Pa., Jan 12.—Plans for 
the annual automobile show to be 
held in Jaffa Shrine mosque in 
this city Feb. 17 to 24, inclusive, 
and the election of officers and 
directors for the new year fea- 
tured the annual meeting of the 
Blair County Automotive Trade 
Assn. last night at the Allegheny 
tea room. 


The following directors were 
elected for 1934: H. E. Criswell, 
president, Criswell Chevrolet Co.; 
L. E. Frey, president, Penn Mo- 
tors, Inc., Chrysler and Plymouth 
distributor; W. P. Gettman, presi- 
dent, Gettman Auto Co., Ford 
dealers; G. F. Sheraw, president, 
Sheraw Motor Co.; B. P. Wilkin- 
son, president, Blair Motor Car 
Co.; W. K. Stultz, president, W. 
K. Stultz Co., and Carl G. Rupert, 
president, Rupert Chevrolet Co., 
Tyrone. 

Immediately following the elec- 
tion, the directors assembled 
and elected W. P. Gettman presi- 
dent; George F. Sheraw, vice- 
president; W. K. Stultz, treasurer. 
Rome Miller was _ reappointed 
secretary-manager. L. E. Frey 
was re-elected as chairman of 
Blair county to the advisory 
board at Harrisburg. 

The 1934 automobile show 
promises to be the most success- 
ful event held here in recent 
years. 


The most dynamic advertising force ever used in 
an attempt to secure prospects and sales is this 


Seco Broadcasting Outfit. 


Any stock car will do. 


Thousands of outfits have been sold. Automobile 
dealers all over are obtaining amazing results and 
will continue to. The outfit is extremely powerful 
—has rich tone quality and will audibly reproduce 


any voice on the microphone. 


Send your Seco 


Broadcasting equipped car out on the street—play 
music or some program of general appeal—watch 
the crowd gather—on the broadcaster you tell 
them your advertising story. That’s only one of 
the many tremendous advertising possibilities with 


the broadcaster. 


It’s a pay-for-itself investment 


in that it can be rented to other merchants when 


not in use. 
store, public halls, anywhere. 


Broadcasts can be made in your shop, 
Comes ready for 


use—radio or phonograph can be added any time. 


Seco Broadcaster 
Order No. ND-930 


$6990 


F.O.B., Ft. Wayne, Ind. 
Shi: ping Wt. about 75 Ibs. 


install, how to use. 
















speaking); one speaker for window; 


GUARANTEED ONE YEAR 


BROADCAST WITH PHONOGRAPH RECORDS 


Records played on this Seco phonograph will enable 
you to standardize your sales presentations. 
clamp in sound box holds microphone while broadcast- 
Wood support provided for leveling 


Washington, Jan. 12. The 
trucking industry wants an op- 
portunity to work out its own 
salvation under its Code of fair 
competition without interference 
from Federal regulation. Further- 
more, it wants certain restric- 
tions placed by Congress on the 
railroads so that the latter may 
not continue their destructive 
practices of “chiseling” 
undercut their truck competitors. 

These and other requests were 
embodied in a memorial approved 
by the directors of the American 


17 


trol to local divisional groups 


| under every type of operation, 


| cost 


rates to| 


Trucking Ass’ns, Inc., and which | 
was to be sent Monday to Gen. | 


Hugh S. Johnson, Federal Co- 
ordinator of Transportation Jo- 


seph B. Eastman and members of | 


the Senate and House committees 
on interstate commerce. 

In opposing Federal regulation 
of their industry at this time, the 
truckers contend that the Code, 
now before Gen. Johnson for ap- 
proval, will provide the necessary 
regulation to bring about stabili- 
zation in the industry. Because 
of the far-flung nature of the 
trucking business and the mil- 
lions of operators so engaged, 
they believe more effective con- 
trol can be exercised through the 
medium of the Code than can be 
accomplished by a_ centralized 
Federal agency. 

“There is not sufficient data 
available anywhere,” said Ted V. 


Rodgers, president of the associ- | 


ation, “on which to predicate in- 


telligent regulation of the truck- | 
will | 
Under the} 


ing industry. The Code 


furnish such data. 





Code a closer degree of organi- | 


zation of operators will be de- 


veloped which is an essential pre- | 
requisite to effective regulation | 


of the industry. 
“The Code will reach into every 


hamlet of the Nation, giving con- 








EASY TO 


For use with most six tube radios 


aly one hour’s time is required for a complete hook-up. 

power amplifier equipped with switches; a two-button microphone that 
allows speaking while the onleal is playing (the radio broadcast can be tuned low for a background while 
necessary wiring; and a ‘‘Book of Instructions” 


ing. 


Acoustical Advertising 


SALES EXECUTIVES--Broadcast Your Sales 
Messages From Your Car On the Street! 


phonograph when on seat of car. 


$ 1 4°° Order No. CD-948—F.O.B., Detroit 
Shipping weight 18 Ibs. 


such as would be physically and 
financially impossible under any 
existing Federal agency. The 
of regulating the industry 
will be borne by the members of 
the industry and will not be a 
drain on the treasury of the 
United States. 


The American Trucking Ass’ns, 


Inc., it was explained, is a na- 
tional organization, representa- 
tive of 108 regional, state and 


local associations of motor truck 
operators. Its affiliate associa- 
tions list among their members 
operators not for-hire as well as 
operators for-hire, common and 
contract carriers, over-the-road 
haulers, local draymen, specialty 
carriers and the various other 
operators engaged in the trucking 
business. The national associa- 
tion estimates that approximately 
2,000,000 operators, employing 
about 3,500,000 workers and hav- 
ing investment close to $5,000,000,- 
000, will be subject to the Code of 
the trucking industry. 


General Electric ’33 


Sales Increase 17% 


Schenectady, Jan. 12.—Orders 
received by the General Electric 
Co. during the year 1933 amounted 
to $142,770,791, compared with 
$121,725,772 for 1932, an increase 
of 17 per cent, Gerard Swope, 
president, announced today. 

Orders for the quarter ended 
Dec. 31 amounted to $37,985,790, 
compared with $27,351,658 for the 
last quarter of 1932, an increase 
of 39 per cent. 

Sales billed and earnings for 
the year of 1933 are not yet avail- 
able; the complete annual report 
will be issued in March. 



















INSTALL 


The outfit includes 






that tells how to 
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Price of New 





New York, Jan. 12.—Prices on | 
the new Nash-built LaFayette in- | 
troduced at the national automo- | 








C. W. Nash at a meeting of Nash | 
dealers and distributors at the 
Warren-Nash Motor Corp., are as 
follows: 

Two-door sedan, $645; touring 
sedan, $685; four-door sedan, $695; 
two-passenger coupe, $635; four- 
passenger coupe, $675. All prices 
are F. O. B. at the factory in 
Racine, Wis. 

In his talk to the dealers, cli- 
maxed by the LaFayette price an- 
nouncement, Mr. Nash predicted 
today that spring months will 
witness the most surprising buy- 
ing wave in years. The meeting | 
was presided over by Charles B. | 
Warren, president of Warren- | 
Nash Motor Corp. 

“None of us expect a repitition 
of the 1927 boom this year,” de- 
clared Mr. Nash whose 40 years 
of manufacturing good American 
vehicles has_ established him 
firmly in national industrial lead- 
ership. “But the big revival is 
on the way and we'll all have to 
step fast if we don’t miss the 
train. Billions are being dis- 
tributed by our government in 
constructive work. These bil- 
lions, added to those all ready to 
circulate naturally create a colos- 
sal new market for all manufac- 
tured products and for automo- 
biles in particular. Let’s all get 
solidly behind the administration 
and buy our way back to pros- 
perity.” 

Try to Lower Prices 

“Every manufacturer of auto- | 
mobiles today is trying to see | 
just how low a price he can place 
on his car for delivery to the 
consumer. For this reason, the | 
present market probably con- | 
tains the greatest automobile | 
bargains that the buying public | 
has ever seen. But no manufac- 
turer knows how long he is going 
to be able to hold his present | 


Sparks 


(Continued from Page 1) 
much to establish the speed and | 
stamina of the company’s product | 
and he told me he already is plan- | 
ning an attack on the world’s 
long distance speed records and 
this time he expects to accom- 
plish what heretofore has been 
regarded as impossible—he counts 
on driving a Pierce 3,000 miles in 
24 hours. 

Following this a day or so 
later, Jenkins was signally hon- 
ored by being summoned to ap- 
pear before the contest board of 
the American Automobile Assn. 
to be presented with a trophy 
“for the most outstanding accom- 
plishment in 1933.” Just what the 
quoted citation really means is 
that last August on the salt lake 
beds at Salduro, Utah, Jenkins in 
a Pierce “12” created 66 speed 
records in the 25% hours he 
drove. Fourteen of the records 
are world marks, 14 international 
and 38 unlimited records. 

* * of 















































the show got a great kick out of | 
Macy’s display ad in the Times 
and Herald-Tribune. Friday Macy 


LaFayette 


Will Range $645-$695 





scale of prices. Every new order 
for materials must be placed at 
P increasingly higher cost. And 
bile show here, as announced by | sooner or later this must be re- 
flected in increased prices for de- 
livered cars. My rule of life has 
always been that quality will be 
remembered long after price is 
forgotten and it has always been 
successful. We have not hesi- 
tated in spending huge amounts 
of money to produce and mer- 
chandise these new 1934 lines of 
Nash and LaFayette cars which, 
we know absolutely, have met 


instant public approval. 
“This Nash organization is in 


the finest position it has ever 


reached to reap certain success 
this year. Revival is not on the 
way. It’s here. In April, when 
the sun shines on both sides of 


| the fence, we are all going to 
see the greatest buying wave in 


years. Our country is coming 
back and the automobile is car- 
rying it on the crest of a wonder- 
ful new motor car value wave.” 
Off to Good Start 
E. H. McCarty, president of the 


| Nash Motors Co., got the enthu- 


siastic conference off to a flying 
start by declaring that 1934 will 
be the greatest year in Nash his- 
tory, outlining the compelling new 
features offered in the 1934 Nash 
and LaFayette lines ,and prais- 
ing the great advantages offered 
all automobile merchandisers by 
the National Automobile Dealers’ 
Assn. selling code. 

C. H. Bliss, vice-president and 
director of sales, outlined the 
Nash sales program for the year 
and revealed that the company 
has been oversold ever since the 


|new Nash line was introduced. 


H. H. Seaman, president of the 
Seaman Body Corp., famous Nash 
body builders; James T. Wilson, 
vice-president of the Nash Motors 
Co., and Henry Ittleson, president 
of the Commercial Investment 
Trust Co., were among the other 
speakers. 














TO YOU! 
Mr. Auto Dealer 


NOW THAT FLEET 
DISCOUNTS ARE 
ELIMINATED 


NOW THAT TRADE-IN 
VALUES ARE STABILIZED 


FLEET BUSINESS WILL 


BE DESIRABLE 


- >—_—<eo - — 
YOU WILL BE PAYING 
A DRAWING ACCOUNT 

TO SALESMEN 


+ -—2eor~< 


Secure our zoned and 


routed Fleet List for your 
THOSE IN ATTENDANCE at | local territory. 


This list 


names the man to see, the 
automotive operating execu- 


stud-horse typed “Knee action | tive — not the purchasing 


and elbow grease” in advertising | 


agent. 


Our list is kept up 


its sport-phaeton show, sport- ito date. Have each of your 


phaeton meaning of course its 
de luxe baby carriage. An illus- 
tration showed a recumbent baby | 


| salesmen spend one or two 
days a week making these 


in the carriage, the baby kicking | fleet contacts and soon you'll 
up its heels to prove it had plenty have a profitable volume of 


of knee action. 

As to the features of the 
sport phaeton, Macy claims de- 
(they push as easy as pie); | 
safety, comfort, ease of control, 
smoothness, price, appearance, 








of elbow grease; and plenty of 
space to accommodate dimpled 
and expansive knee action. 








| fleet business at list prices. 
| Prices and counts on lists 
pendability, operating economy | for any city or any part of 
any city on application. 


pick-up and speed on a minimum | FLEET OWNER LIST CO. 


1817 Broadway 


NEW YORK CITY 
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‘--a word in 
edgewise’’ 





(Continued from Page 4) 


ing at Detroit and the opening of 
Detroit Automobile Show 
which this year has taken on 
special significance. 


Showing cars in Detroit is like 
putting on a new movie in Holly- 

The men who actually 
the metal, assemble the 
product and apply the paint are, 
on the whole, entitled to their 
opinion of the final product as it 
reaches the loading dock, and the 
Detroit show is their clinical lab- 


bigoted in their appraisal of com- 
petitive products than the higher 
executives. If you really want to 
know what the men who actually 
make ’em think about this year’s 
new automobiles, stand around 
any popular exhibit at the Detroit 
show which opens next Saturday. 


MANUFACTURERS who are 
going to exhibit at the S. A. E. 
in the Book-Cadillac will 
find in ADN an ideal medium to 
reach not only all of the engi- 
neers in attendance, but the men 
upstairs and down who count in 
making the final decisions. We 
offer three issues, Jan. 20-24-27, 
during and closing the 
show. A special mailing will be 
made to all members of S. A. E., 
so that we will reach everyone 
whether at the show or not. 


MY BAGS ARE PACKED, send 





Spark Plug Head Says 
Billion Saved Yearly 


By F. S. KIMMERLING 
President AC Spark Plug Co. 

Amazing as it may seem, the} is especially conspicuous when 
accessory or equipment branch | considering the comfort, beauty, 
of the automotive industry saves | safety and longer life built into 
buyers of new cars more than a/| the present cars. 
billion dollars a year. Born of Manufacturers 

Without accessory companies| The specialized equipment com- 
cost of such items as carburetors, | pany is really a child of the car 
ignition parts, speedometers, tires,| manufacturer, who encourages 
batteries, wheels, bearings, etc.,| and sponsors this branch of the 
would be many times greater,/ industry not only for economic 
with consequent increase in the/ reasons, but because it enables 
price of automobiles. Some cal-|the motor car manufacturer to 
culators say this added automo- | better concentrate efforts in other 
bile cost would be as high as 50| directions, particularly in creat- 
per cent. As low cost widens| jing the major parts of the car 
availability, the specialized auto-| jin his own factory. The motor 
motive equipment manufacturer | car manufacturer realizes, too, 
may be credited with contribut-| that the equipment manufacturer 
ing toward making it possible for | in developing specialized products 
more persons to own Cars. . for a score or more of different 

Today, the average retail price | makes of cars, can maintain for 
of passenger cars approximate|the purpose highly modernized 
$720. Twelve years ago, in 1921,a| experimental and development 
fairly comparable year, it was| facilities, out of which comes 
$958. In bringing about this re-/| valuable ideas, inventions and 
markable reduction in the price | jmprovements. 
of the motor car the engineers of Today, the specialized automo- 
both the car and equipment) tiye equipment industry has 
manufacturers have made an im-| grown into an enterprise with a 
portant contribution to the social | sales volume approximating a bil- 
and economic life of the nation| jion and a half dollars annually. 
in furthering the wider use of| This development was made 
‘the automobile. The achievement | possible by a wise, well managed 
-eooo ot and flourishing motor industry, 
up a boy, the old Detroiter is| which is a great national asset, 
waiting and will the hay feel/ giving impetus to a large number 
good? Au _ revoir, MADhattan.| of other subsidiary enterprises 
Another show is only a memory!/ from which the automobile in- 
G. M. S. dustry draws supplies. 
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oo by “Service” 


PHOTOGRAPHS 
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ENGRAVINGS 
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SERVICE 


oe by “Service” 
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Call CHerry 4300... and let us send a representative 
to explain our ” straightline” method in full detail! 


mince 


wi 00 OWA Paar 


The art and photograph departments of Service 
are also known as PICTORIAL STUDIOS 


SERVICE 


Engraving Co.... CHerry 4300 












Nash, Pacemaker for Motors, Rises to 3-year High 


Inaetive Shares 
Take Place in 


Heavy Trading 





By C. J. ALEXANDER 


New York, Jan. 12.—With one 
eye on the automobile show in 
Grand Central Palace and the 
other on the ticker tape Wall 
Street this week gave the motor 
shares right of way. For the 
first time in several months 
leadership among the motors was 
taken by stocks other than Gen- 
eral Motors and Chrysler. 

Nash set the pace rising to the 
best levels since 1931 and the 
shares of other automobile com- 
panies which have been com- 
paratively quiet for a long time 
took their places among the 
most active issues of the New 
York Stock Exchange. ; 

Libbey-Owens-Ford Glass Co. 
reached a new high for 1933 and 
1934. : 

Another difference in the price 
movement of the motor stocks 
this week from recent months 
was the fact that it was erratic. 
Generally the motors move pretty 
well in union, both on the way 
up and on the way down. 

This week the market was more 
selective with both plus and mi- 
nus signs appearing among the 
automobile shares on the same 
day. 
The general trend was upward 
for most of the week however, 
and although some stocks sold 
lower, there were no_ serious 
“breaks.” 

Nash Motors Declare 

The chief dividend news of the 
week was the declaration by Nash 
Motors Co. of the regular quart- 
erly payment of 25 cents a share 
on the capital stock. 

This dividend will be paid on 
eb. 1, to stockholders of record 
Jen. 20. Nash issued its annual 
report for the fiscal year ended 
Nov. 30, 1933 showing a loss partly 
caused by heavy expenditures on 
new models. 

The company’s financial condi- 
tion continued to be exceedingly 
strong with cash and government 
securities of nearly $30,000,000. 


New Stocks Rise 

New motor stocks sprang into 
the lime-light this week, taking 
their piace among the most ac- 
tive issues on the New York 
Stock Exchange. Among these 
were the shares of the Hupp Mo- 
tor Car Corp., Pierce-Arrow Mo- 
tor Car Co., the Packard Motor 
Car Co. and the Nash Motors Co. 

The outstanding performance 
was turned in by Nash. When 
the market reversed itself on 
Wednesday afternoon, Nash was 
out in front and closed the day 
with a net gain of 1% points 
and stopped just short of its high 
of the year. 

Chrysler recovered at mid- 
week all of its losses of early in 
the week and this strengthened 
the motors generally. This issue 
was one of the weak spots of the 
market in the first few days of 
the week and when it hopped up 
two points Wednesday feeling 
improved on all sides. 

General Motors showed impres- 
sive underlying strength through 
all the sinking spells of the mar- 
ket and perhaps fcr that reason 
did not bounce quite so bouyantly 
when the rallies came along. 


Products Approved 

The products of the automobile 
industry for 1934, as displayed at 
the automobile show here this 
week have been favorably re- 
ceived in financial quarters. Wall 
Ftreet perhaps is apt to over em- 
phasize some things and overlook 
some developments that really are 
important. So the appraisal of 
Wall Street is by no means final, 
although its judgment as to the 
prospects of individual companies 
often is right. The final decision 
rests with the public. 

Here are some of the comments 
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from market letters of brokerage 
and investment houses concern- 
ing the motor show: 

“The automobile industry in its 
bid for 1934 business is placing 
greater emphasis on mechanical 
refinements than on price and 


style.” 
“Manufacturers appear confi- 
dent that normal replacement 


demand and a recovery of over- 
seas markets this year will prove 
sufficient to assure reasonable ex- 
pansion in production without the 
necessity for reducing profit 
margins.” 

“Judging from popular response 
among the crowds at the show, 
improvements in riding qualities 
and equipment have tended to 
offset any sales resistance that 
may have been created by recent 
price advances on some new lines. 
Extreme streamlining on some 
models has attracted widespread 
interest among motorists.” 

“Fluctuations in the motor 
shares during show week reflect 
the response of the stock trading 
public to new models. First im- 
pressions of the popular appeal 
of new models are not always cor- 
rect, but in the past the market’s 
initial reactions to new models 
often have been well worth heed- 
ing.” 

Most Active Show Week 

One thing is sure and that is 
that the motor shares on the New 
York Stock Exchange have not 
been so prominent or active dur- 
ing any show week of recent 
years as they have been this year. 
Confidence in financial circles of 
continued improvement in the au- 
tomobile industry is no less than 
that found in the industry itself. 

For the week ended Wednes- 
day, Jan. 10, motor shares con- 
tinued their upward trend, as 
measured by the automotive stock 
price averages of the Automotive 


Daily News. These averages 
showed the following gains for 
the week over the preceding 
similar period: 
last wk. this wk. chge. 
24 motors ...... 25.39 25.85--0.46 
10 car—truck 
companies . 26.88 27.40-+-0.52 


10 parts—accessory 


firms ...... 17.24 17.48-+-0.24 

4 tire—rubber 
firms . 20.88 21.02-4-0.14 
It was natural that the passen- 
ger car and truck companies 


should lead the advance in the 
past week, with the gleaming new 
models of cars on display in the 
Grand Central Palace. Generally 
speaking, however, the gains of 
recent weeks have been pretty 
well distributed over the three 
groups. 
Bendix Reports Profit 

Vincent Bendix wrote a nice 
little letter to stockholders of the 
Bendix Aviation Corp. the other 
day telling them that the results 
from operations “for the year 
1933 will show an improvement 
over 1932 of more than $3,000,000 
net, after allowing for full de- 
preciation, taxes, etc.” That’s not 
bad news. 

Bendix in 1932 had a net loss 
of $1,601,000 and the results for 
1933, according to the Bendix let- 
ter, should be a net profit of 
around $1,400,000. This figure, 
however, includes earnings of af- 
filiates which will not be consoli- 
dated in the annual report. After 
allowance for earnings of the af- 
filiates, the corporation is ex- 
pected to show about 60 cents a 
share on the common stock, as 
estimated previously. 

Borg-Warner is expected to re- 
port for 1933 earnings closely in 
line with those of 1931, when the 
net profit was slightly in excess 
of $1,200,000, or about 80 cents 
a share on the common stock. 
The company lost about $600,000 
in 1932. The outlook for the first 
quarter of this year indicates sub- 
stantial improvement over the 
first three months of 1933, when 
there was a net loss of $382,000. 

Unusual activity in the shares 
of the Hupp Motor Car Corp. 
this week attracted considerable 
attention to that company. Esti- 
mates indicate a net loss in 1933 





earlier in the week. 





of around $1.35 a share for Hupp, 
a much smaller loss than in 1932. 
This company has $4,500,000 in 
cash or equivalent. 

Midland Steel Products Co. is 
estimated to have earned about 
$750,000 last year, as against a 
net loss of $221,000 in the pre- 
ceding 12 months. 

Goodyear Tire & Rubber Co. 
has been getting considerable at- 
tention in financial circles re- 
cently and there has been a sharp 
advance in the seven per cent 
preferred stock of this concern. 
Reports are current that the di- 
rectors, when they meet next 
month, may restore the full $1.75 
quarterly dividend on the pre- 
ferred instead of continuing the 
recent rate of only 50 cents a 
share. 

Goodyear is said to have more 
than $50,000,000 in cash and equiv- 
alent, and it is rumored that the 
directors may use some of this 
money to pay at least a portion 
of the preferred dividends in ar- 
rears, which on Jan. 2, last to- 
taled $4.50 a share. 

Studebaker Rumor 

After the recent rise in the six 
per cent notes of the Studebaker 
Corp. due in 1942, the price has 
held in a narrow range. Another 
rumor here is that Studebaker is 
planning to negotiate the sale of 
its holdings of White Motor stock. 
Proceeds might be used for a cash 
offer to Studebaker bondholders. 
There is no confirmation of the 
rumors. 

There recently has been more 
than usual interest in the rubber 
market, which for the last six 
months has risen and fallen on 
cables concerning restrictions on 
production. Speculators, dealers, 
manufacturers and producers 
generally are believed to have 
long positions in rubber. Produc- 
tion has been stimulated by the 
higher prices and the general ex- 
pectation of further advance. 


Nash Motors Co. 
To Pay Dividend 
On February 


New York, ‘Jan. 12.—Directors 
of Nash Motors Co., at their 
meeting in New York, Wednes- 
day, declared the regular quar- 
terly dividend of 25 cents a share 
on the outstanding capital stock 
of the company, payable Feb. 1 
to stockholders of record Jan. 20. 

For the fiscal year ended Nov. 
30, 1933, Nash Motors Co. reports 
a net loss, after deducting all ex- 
penses, reserves, depreciation and 
state and Federal taxes of $1,- 
188,863.06. This loss was after 
charging $995,478 to depreciation 
of physical properties. 

The balance sheet of the com- 
pany as of Nov. 30, 1933, showed 
a total of $29,915,368 in cash and 
United States government securi- 
ties. ‘Total current assets were 
$33,190,877 and current liabilities 
were $2,312,341. Nash Motors 
stock held in the treasury amount- 
ing to 83,800 shares, United States 
government securities and all in- 
ventories were valued at the 
lower of cost or market. 

In his statement to stockhold- 
ers, Charles W. Nash, chairman 
of the board, said: “The limited 
amount of business transacted by 
your company in 1933, which ac- 





Last Minute Wall Street Wires 
From CONRAD ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


New York, Jan. 12.—Motor shares were called upon today 
to withstand some profit taking after their strength of 
Chrysler again gave ground and 
General Motors and Nash were off moderately. There was 
no alarming weakness in any quarter of the automotive 
section of the New York Stock Exchange, however. 





Government Flow 
Of Money Seen 
As Industry Aid 


New York, Jan. 12.-Conditions 
in the automotive industry, which 
he labeled as “a barometer of 
business, give 
every reason 
for confidence 
in better times 
ahead,” was the 
keynote of a 
talk by R. H. 
Grant, vice-pres- 
ident of General . 
Motors Corp., in 
an address de- 
livered Wednes- 
day before the 





Advertising Club R. H. Grant 
here. 

“There is no question,” he 
added, “but that the government 


spending money is going to make 
1934 a better year. There is no 
doubt but that our farm proces- 
sing tax, where we are lifting 
money out of the places to which 
it flowed and transplanting it to 
other places of the country, is 
having a tremendous effect. 

“As a result of the necessity of 
meeting emergencies, with the 
governments of the world step- 
ping into the picture, I have no 
doubt that we may have modifica- 
tion and that we will have to 
adjust ourselves to a few more 
rules in the conduct of our busi- 
ness in the future than in the 
past. 

“But I think fundamentally we 
will be the same as we always 
have been, and let us hope that 
these modifications will bring 
about some progress in our gen- 
eral scheme of evolution. 

“IT firmly believe in due time 
these things that are disturbing 
us and hurting our progress will 
be straightened out. 

“We are most interested in re- 
covery; 1934 looks good; 1935 will 
have a hangover from 1934. It 
ought to be good.” 





counts for the loss in the year’s 
operations, was occasioned partly 
by the fact that the company, 
anticipating improved economic 
conditions during 1934, expended 
a great deal of time and money 
in tools, dies and the complete 
rearrangement and moderniza- 
tion of plants in preparation for 
the 1934 lines of automobiles. 

“The public have given an en- 
thusiastic reception to our new 
lines as evidenced by the fact 
that our December shipments 
were the largest we ever made in 
December since 1926. During the 
past year your company after 
careful consideration and prepar- 
ations has taken steps to enter 
the field with a lower priced auto- 
mobile than it has heretofore 
built. This automobile will be 
produced and marketed under 
the name LaFayette. Sample cars 
were displayed for the first time 
at the National Automobile Show 
at New York. 

“The management is optimistic 
as to the results that may be ex- 
pected from the company’s 1934 
operations with the introduction 
of the new LaFayette and the 
outstanding line of Nash cars 
that was announced in the fore 
part of November, 1933.” 


Seek Agreement 
On Financing 


For 5,000 Willys 


Toledo, Ohio, Jan. 12. — No 
agreement was reached here at a 
hearing this week as to the form 
of receivers’ certificates which it 
is proposed to issue in the fin- 
ancing of the manufacture of 
between 5,000 and 7,000 model 77 
Willys-Overland cars in accor- 
dance with an order of Federal 
Judge George Hahn. 

The point upon which the at- 
torneys for the bondholders are 
insisting is that the proposed 
certificates should not constitute 
a lien on any of the property 
covered by the mortgage securing 
the bonds. 

It was said by Attorney George 
Welles that it would be satis- 
factory if the court order for 
the certificates were to provide 
that any loss incurred in the 
manufacture of the cars be taken 
care of out of the unmortgaged 
property. Mr. Welles, attorney 
for the bondholders’ trustee, 
sought to limit certificates to $100 
for each car. It was the opinion 
of attorneys for the _ general 
creditors that the limitation be 
$750,000 on the whole but that 
no per car limitation be set. 


Export Credit 
Facts in NSPA 


Foreign Files 











Detroit, Jan. 12.—Indication of 
a continued improvement in the 
export business of manufacturers 
of automotive parts, tools, equip- 
ment and materials is evidenced, 
according to E. P. Chalfant, exec- 
utive vice-president of the Na- 
tional Standard Parts Assn., in 
requests which the organization 
is receiving for credit information 
on overseas buyers. 

Within the past 90 days, in- 
quiries from manufacturers for 
credit information have more 
than doubled and are continuing 
to increase at the present time, 
indicating that foreign buyers are 
again placing orders in substan- 
tial volume. 

Over a period of eight years 
since its inception, the NSPA for- 
eign credit department has devel- 
oped one of the most complete 
files in this country on the busi- 
ness history of foreign buyers of 
automotive service merchandise, 
Mr. Chalfant states. This infor- 
mation enables manufacturers to 
open business relations abroad 
without the inconvenience to 
prospective buyers of lengthy cor- 
respondence on matters of ordi- 
nary detail. 


Truck Lines Enjoin 
Tennessee Officials 


Nashville, Jan. 12.—The entire 
state and county  officialdom 
whose duty it is to enforce auto- 
mobile laws has been enjoined 
from enforcing the new law limit- 
ing gross weight of trucks to 
18,000 pounds, which went into 
effect Jan. 1. 

The temporary injunction was 
granted by Judge A. G. Ruther- 
ford in First Circuit Court, when 
eight truck lines filed suit, con- 
testing the constitutionality of 
the law. 


Oil Tax Proposed 


Louisville, Ky., Jan. 12.—It is 
reported that Senator Hamilton is 
preparing a revenue bill to be 
presented at the legislature which 
would levy a tax of 1 cent a quart 
on all lubricating oil sold in Ken- 
tucky and would raise approx- 
imately $1,000,000 a year. The tax 
would be collected under the 
same set-up as the gasoline tax is 
now collected. 


and weepann. 
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BIG POINTS 
OF VALUE 


IN THE NEW PONTIAC FRANCHISE 









New dealers who are taking on the Pontiac Straight Eight for 1934 have given 
us many reasons for their selection of the Pontiac franchise. Old Pontiac dealers 
have told us just why they expect vastly increased business in 1934. Boiled down 
to their essentials, these facts about the Pontiac franchise summarize into ten 


big points of value. Here they are— 


THE TREND TODAY IS TO 
STRAIGHT EIGHTS 


In 1928 only 25 per cent of the manufacturers were 
building Straight Eights. In 1933, 66 per cent had 
Straight Eight models. The Straight Eight has won 
the public’s preference. It is the coming car. 


PONTIAC FIRST AMONG 
ALL STRAIGHT EIGHTS 


Last year’s Pontiac proved to be the world’s most 
popular Straight Eight. It outranked all other 
Straight Eight makes in sales. It won fourth place 
in dollar volume among all cars in the official 
N.A.C.C. records. There’s a great owner influence 
behind the Pontiac. 


PONTIAC USED CAR VALUE 
IS HIGH 


Check over the used car prices. You will find that 
Pontiac Straight Eight value is high—primarily 
because it is a Straight Eight and is built for long 
life. Customers want cars that show low depreciation 
“at the end of the road.”’ 


PONTIAC HIGH IN SALES 
PER DEALER 


Sales records show that only three makes of cars in 
1933 exceeded Pontiac in number of sales per dealer. 
The Pontiac Straight Eight is an easy seller. Profit 
opportunities are greater. 


PRICED IN REACH OF 
MILLIONS 


While the Pontiac is a big, roomy Straight Eight, it 
is definitely in the low-price field. A Straight 
Eight priced within the means of millions is a highly 
salable piece of merchandise. 





THE BETTER CAR FOR 
BETTER TIMES 


As times improve, motorists want finer cars. The 
smart, new Pontiac Straight Eight, with all its 
improvements, is the car that will appeal to them. 
Especially when its price is so attractive. There’s 
a “natural’’ market for Pontiac. 


FOUR HUNDRED MILLION 
MILES OF PROVED ECONOMY 


The economy of the 1933 Pontiac Straight Eight 
was proved in the hands of owners in 400,000,000 
miles of low-cost travel. This year it is still more 
economical. Pontiac economy will be a strong buy- 
ing urge in 1934. 


BUILT IN THE MOST 
MODERN FACTORY 


The Pontiac Straight Eight is the product of the 
industry’s most modern factory. This means a 
maximum of value at a minimum of cost. The 
Pontiac is a big package for the money. People will 
want the 1934 model in greatly increased numbers. 


PONTIAC IS A DIVISION 
OF GENERAL MOTORS 


Pontiac is a General Motors value, backed by the 
assurance of General Motors standards, General 
Motors Research and General Motors Proving 
Ground tests. All these things mean something 
to the American people. 


“GET A STRAIGHT EIGHT 
FOR YOUR MONEY!” 


Pontiac’s selling psychology for 1934 is the soundest 
ever. People want Straight Eights. Pontiac’s 
newspaper, radio, outdoor and magazine adver- 
tising—the strongest in years—drives home the 
point, “Get a Straight Eight for Your Money!’’ 
Greater sales are bound to result, 














Write or wire for information on territory available. Confidential inquiries handled confi- 
dentially. Remember, the Pontiac Straight Eight for 1934 is a bigger, smoother, faster car— 
and still more economical. Knee-Action Wheels, Bendix brakes, sturdy K-Y frame and a 
dozen more new features mark it as the quality car of the low-price field. The Pontiac fran- 
chise for 1934 offers you a fine money-making opportunity this year—and a chance to build 
a substantial business for the years to come. 


PONTIAC MOTOR COMPANY - PONTIAC, MICHIGAN 
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GANGWAY! New 1954 


New 1934 
Terraplanes and Hudsons 



















THERE’S THE SPARKLE of style and the smart swagger of big- 
ness in these new 1934 Terraplanes and Hudsons America’s 
new champions in beauty, size, performance and exclusive features. 
Above is the Terraplane Sedan with Baggage Compartment. 








WIND-MOLDED DESIGN in the new Terraplanes and Hudsons starts 
right at the front bumper and sweeps back in all the body lines. This front 
view of the new Hudson fairly shouts “Gangway!” to the highway ahead 


PORTALS TO COMFORT a three-word 
description of these big wide-opening doors in 
the 1934 Terraplanes and Hudsons. Thete’s no 
cramping of your body, no twisting of your 
ankles; in stepping in or out. 


1934’s GREATEST DEVELOPMENT the new and exclusive Lug- 
gage Vestibule and Baggage Compartment, built right into the flowing 
streamlines of the cars. Illustrated above is the Baggage Compartment. 





THE NEW 1934 TERRAPLANE— 
THE THRILL OF THE LOWEST PRICE FIELD 


HERE’S B-I-G CAR SIZE — in the 
lowest price field! Visitors to the 
Show are amazed when they hear the 
low price of the new 1934 Terraplane 
— the THRILL of the lowest price 
field! And style! Just look at the 
picture above! 


STYLE ALL THE WHILE — as 
expressed in sweeping Terraplane 
radiator lines and the winged orna- 
ment that has caught the spirit of the 
Terraplane’s soaring grace. 


THOROUGHBRED APPEAR- 
ANCE ... aristocratic comfort and 
convenience . . . championship per- 
formance... THAT’S TERRA- 


PLANING! 


LAND FLYING! That's what Terra- 
planing means — and it was most 
fitting that Miss Amelia Earhart, 
pictured above, should have christ- 
ened this new kind of motor car with 
its name, “Terraplane.” Miss Earhart, 
America’s premier woman flier, is an 
enthusiastic Terraplane owner. 


CHAMPIONSHIP PER- 

FORMANCE of the 

Terraplane, built on the 

Hudson Principle of 

Unit-engineering, has 

been proved! The Terra- 

plane holds 72 official 

records for speed, hill- 

climbing ability and 

stamina, gained on the most difficult straightaways 
and mountain roads of the United States and 
Canada. Above is the famous winding road up the 
sheer sides of Pike’s Peak, where the Terraplane 
has won two successive victories. The Penrose 
Trophy, award for the Pike’s Peak race, and for 
two years in the possession of the Hudson Motor 
Car Company, is shown above. 





1934’s Greatest Motoring 
id uate | ae ¥ 


THE BAGGAGE COMPARTMENT ~— a veritable wardrobe closet 
built right into the sweeping rear lines of five-passenger Terraplanes 


and Hudsons. There is room here for all the baggage you would 
require on a trans-continental trip, all locked away safely from theft, 
dust, dampness. A convenient light illuminates the compartment in- 
terior. There is a locker here for tools. And no longer need passen- 
gers be cramped by heaps of baggage piled on the floors and seats! 


TO REMOVE THE FIFTH WHEEL 
and tire — loosen the lock... 


To the bumper . . . 


Convenience 


‘a 


THE LUGGAGE VESTIBULE — At last you can bring the fifth 
wheel and tire indoors. There is space for it in the new and exclusive 
Luggage Vestibule in Terraplane and Hudson five-passenger models, 
with room to spare for the tool locker and packages. Like the Bag- 
gage Compartment, it can be locked. If you should wish to carry 
the extra wheel smartly in a fender well, the full space of the 
Luggage Vestibule can be used for bags and packages. 


Roll wheel to left... 


And to the ground! 











THE NEW HUDSON WILL OUT. PERFORM 
EVERY OTHER EIGHT EVER BUILT 






EFFORTLESS POWER is expressed 
in the long graceful lines of the big 
new 1934 Hudson, even when it 
stands motionless at the curb. Here is 
full 108 horsepower in the Hudsons 
of 116-inch wheelbase . . . 113 horse- 
power in Hudsons of 123-inch wheel- 
base. And it is power unleashed to its 
fullest, for every Terraplane and 
Hudson has the airplane ratio-of- 
power to weight! 


BEAUTY IS AS BEAUTY DOES — 
and the big new Hudson is as great 
a champion in performance as it is 
in beauty. Its wind-sculptured design 
enables it to cut through the wind 
and glide along with the incredible 
smoothness of the fabled Magic 
Carpet. 





















SPLITS THE 
WIND like a spear- 
head! This front 
view of the new 
1934 Hudson ex- 
presses its vital pow- 
er and grace — fairly 
alive with the desire 
of the thoroughbred 
to be up and away 
to the beckoning 
blue of the horizon. 








an Saabs 





YOUR INDEX OF PERFORMANCE — this big air- 
plane-type speedometer at eye-level on the Hudson 
instrument panel. You may never make the pointer hand 
touch the top figure, but there is always the knowledge 
that you have ample power in reserve. At 60 miles an 
hour, Terraplane and Hudson engines are using only 
ONE-THIRD of their total power! 


















INDEPENDENT 
SPRINGING— 


WHEELS “STEP UP” over road 
bumps, “step down” at road depres- 
sions, with the independent “knec 
action” of the new Hudson Axle- 
flex, available on all Terraplanes 
and Hudsons. This important new 
advancement on ordinary types of 
peg rpnes springing gives you 
the full “knee action” without sac- 
rificing the safeness and stability of 
a rugged front axle construction! 
That's important — one of the 
most important developments of 
1934 motordom. 
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STURDY FRONT AXLE 
CONSTRUCTION 









RIDING COMFORT is engineered into every 1934 Terraplane and 
Hudson with patented splayed springs set at a “heel and toe’’ angle 
which literally “shrugs off” the road shocks . . . new Road Levelers 
which do far more than conventional shock absorbers in giving you 
a smooth relaxed ride . . . big low-pressure oversize tires that cushion 
out the bumps. And these easy-riding features are in every Terraplane 
and Hudson . . . whether you have Axleflex independent springing or 
the standard front axle! 


DEEP CUSHIONED SEATS give you easy-chair comfort. 


RUGGEDNESS IS BUILT-IN on the new Terraplanes and And see that important new convenience . . . the back 
Hudsons! See this sturdy frame construction with deep side rails, of the front seat in Coach and Victoria Models can be 
ushed forward for easy entrance and exit . . . and the 


rigid X-members and K-members in the frame . . . extra strength 
at every vital point. This husky construction helps prevent road 
jars and jolts from reaching you. 


whole seat slides forward to allow a wide-open entrance. 
Ic makes the Coach as convenient as a Sedan! 





YEAR "ROUND COMFORT 


AN ARM CHAIR CORNER in 
the new Terraplane or Hudson, 
bespeaks the comfort which these 
new cars hold for you. Notice the 
s teaween neti bes eis o's , ‘ ees convenient arm rest, the gracefully 
— the interior of a new erraplane or . 
Hudson. Finest fabrics have goone into the upholstery . . . the deep wide ae invite pores sgh eagle a gba 
you to ride in relaxed ease. Unusual care has been expended on every detail — for 
example: The foot rest is covered with a new-type of heavy ribbed rubber so that it head. 
always is trim and neat. Here, truly, is the perfection of comfort, convenience and 
good taste, in an exquisite “home-on-the-highways.” 








ceiling which arches gently over- 







YEAR-ROUND DRAFTLESS VENTILATION, with import- 
ant new 1934 improvements developed by Hudson engineers, 
is provided in the new 1934 Terraplanes and Hudsons. Each 
passenger can regulate the ventilation to suit himself — 
everyone is his own weatherman! (1) The windshield opens 
wide to any one of three self-locking positions. (2) the wide ROOM FOR THREE people, with 
cowl ventilator flips open'to cool your ankles for summer plenty of space to spare for shoulders 


driving. (3) Rear quarter windows slide back to provide : : 
vacuum ventilation without drafts. (4) Safety-glass wind wings and elbows! The deep wide seats of the 







act as deflectors . . . and a turn of the handle converts them new Terraplanes and Hudsons are not 

into wind-scoops! And look! The wind-wing can be rolled the least of their modern convenience 

right down into the door (5), out of sight and out of the way features — as any five-passenger family 
5 when you want a full sweep of air through the wide windows! ee 


That's year 'round ventilation — all year comfort! 





BUILT ON THE EXCLUSIVE HUDSON 
PRINCIPLE OF UNIT-ENGINEERING 





EVERY TERRAPLANE AND HUDSON is built on the exclusive Hudson Principle 
of Unit-engineering. See in the X-ray view above how this new principle produces 
a car amazingly strong, yet with the greatest ratio of power-to-weight in motor car 
history. See how the cowl, header, windshield frame and instrument panel are 
inseparably welded into a single rigid unit, proof against shock and rattles. The steel 
instrument panel does double-duty — it supports the instruments and is a sturdy body 
cross-member, as well. The body is double-steel. And see that broad backbone of 
solid steel that forms both the floor of the body and the top of the chassis! Now the body and bolted at 32 points to the chassis to 
look at the pictures on the right! form a motor car that is one complete unit! See 
how body, above, and chassis, below, unite to form 
the car you see at the left. 


A SINGLE UNIT! Terraplanes and Hudsons, built 
on the Hudson Principle of Unit-engineering, are 
not “two-piece” cars — body and chassis are a single 
unit! The broad steel plate that extends from the 
engine to the very rear of the frame is welded to 





~~~ 


HUDSON BUILDS ITS OWN BODIES. That 
is why Hudson alone can employ its exclusive 
new Principie of Unit-engineering because it can 
design the chassis for the body and the body for 
the chassis! Above and at right are the units in 
the Hudson Motor Car Company's plant at 
Detroit, Mich. 


1—The integrally balanced and 
compensated crankshaft, devel- 
oped by Hudson, and used 

in Terraplane and 

Hudson engines. 





2—These are only part of the bearings used 
in the 1934 Terraplane or Hudson to give 
them long life and smooth running qualities. 


(Above) Not a white car but a 
plaster model! Skilled sculptors 
and pottery makers from Italy 
mold the lines of the new Terra- 
planes and Hudsons until they 
are exactly right, before the dies 
are made for production of these 
cars. At right — An added style 
note that expresses ruggedness, 
too. The wide door has the ex- 
pensive padded effect usually 
found only in costly custom-built 
cars. And its heavy steel con- 

3—The oversize generator provides ample re- 4—Terraplane and Hudson cylinder ee ongetee ae 

serve capacity for radio and other electrical de- blocks are diamond hard. The Silicon- y oe ane ° tn pte rere van 

vices. Radio aerials are built-in on all closed aluminum pistons are long-wearing aga sq es. 

Terraplanes and Hudsons. The automatic voltage and their pinned rings prevent loss of 

regulator and heavy duty battery complete the power. 

advanced electrical system provided in these cars. 
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THE HUDSON AIRPLANE INSTRUMENT PANEL 


Dual purpose steel panel, finished in 
brown mahogany. Supports instruments 
and also serves as steel cross-member for 
body strength. 

Pull-button light switch (1) for road 
illumination and instrument lighting. 


Airplane-type speedometer dial (4) with 
figures as large as a man at 200 feet 
distance. Soft light glows through the dial 
giving perfect readability without glare. 
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Gasoline and water level gauges (2 and 6) 
with non-wavering indicators. 

The famous ruby safety signals that show 
condition of oiling and electrical systems 


(3). 

Ignition switch (11). 

Front compartment floodlight (9), opera- 
ted by switch (10) independently of cowl 
lighting. 


Oil level gauge (5). 


THE ROOMY PACKAGE LOCKER above can be reached con- 
veniently from any position in the front seat. The safety-glass windshield 


is set at a non-reflecting angle. The steering wheel is molded to fit 
the hand. There’s comfort and convenience in a new Terraplane or 


Hudson, every way you turn! 


A FINGER’S WEIGHT on the starter button (above) will 
start the engine when you are ready to go, and not before. 


Finger-touch starter (8), operated by the 
merest finger-weight. 


Radio controls and illuminated dials (12). 
Radio, especially designed for Hudson, is 
standard on the De Luxe models, optional 
on others. The instrument panel is de- 
signed so that dial and controls may be 
installed as shown here, even if a radio is 
not purchased until later. 


Control (7), governing intensity of instru- 
ment panel lighting. Instruments may be 


dimly or brightly illuminated at will by 
a touch on this control. 


Cowl ventilator control (14). 


Self-locking, three-position windshield con- 
trol (13). 


Ash receptacle on door of package locker 
(15). 


Package locker with locking door (16)— 
now far too roomy to be considered a 
mere “glove compartment.” 


TAILORED POSTURE is provided in Terraplanes and Hudsons. A 
finger touch will adjust the front seat over a wide range to suit the 
height of every driver. The steering post, too, may be adjusted to 
five different positions, to suit your individual stature and posture. 


VIBRATION is engineered out 
of Terraplane and Hudson mo- 
tors... so that the rubber-and- 
air engine mountings shown 
above are not needed as 
“dampeners” of vibration. They 
serve to keep the engine en- 
tirely independent of the frame 
and road vibrations. 


AN ADDED SAFETY FEA- 
TURE in 1934 Terraplanes and 
Hudsons is the three-way head- 
lamps, controlled by a foot- 
button. They illuminate the 
road far ahead, light it brightly 
close in front of the car... 
and also throw a_ powerful 
beam to the side of the road 
when you are passing other 
cars or turning corners. 





